
2012 Rational Top Sales Award Nom Form


IBM Rational Innovate Awards for Business Partner 
2012 Nomination Form
Nomination form for the following Award category for 2012:

                                             Innovation in Sales and Marketing
This award recognizes the IBM Business Partner (VAD, VAR, ISV or SI) that most effectively promoted and sold the Rational portfolio. Including, but not limited to, effective marketing, proactive promotion and innovative events. 
· Nominee must be a member of PartnerWorld

· Nominees must be SVP Authorized OR the solution must be Ready for Rational
· Nominees must provide all relevant information on a successful sales/marketing effort that was deployed from April 2011 through March 2012
· The campaign details should include outline, value proposition, projections for VL, VLR , WR and actual VL, VLR and WR

· The campaign must contain at least one Rational product.

One nomination per form
Contact Information of person submitting the nomination (all fields are required):
	Name
	

	Company name
	

	Phone number
	

	Email address
	

	Please provide product/solutions name
	


Authorized representative (* fields are required):
	* Company Name
	

	* PartnerWorld Membership ID
	

	* Location Address
	

	* Primary Contact Name
	

	* Primary Contact Title
	

	* Primary Contact Phone 
	

	* Primary Contact Email 
	

	Company Web site (optional)
	

	Other information

	


Executive most likely to attend conference & accept award (* fields are required):
	* Executive Name
	

	* Executive’s Title:
	

	* Executive’s email
	

	* Executive’s Phone#: 
	

	* Primary Contact Phone 
	

	* Primary Contact Email 
	


	Name of your IBM Representative, if known 
	

	email of your IBM Representative, if known
	


Please complete the Detailed Description and, at a minimum, the required Customer Reference section below. There is an optional Customer Reference section if you have more than one reference. 
Detailed Description (all fields are required, unless marked “optional”):
	How much total transactional or influence revenue (specify) for IBM Rational software did your company contribute from April 2010 to March 2011?  Provide proof points and/or attach supporting documents.


	Describe key marketing initiatives that your company implemented for your solution and Rational software? What lead generation tactics did you executive? Where possible, include results like leads or identified opportunities.


	Provide all relevant information on a successful sales/marketing effort that was deployed from April 2010 through March 2011, The campaign details should include outline, value proposition, projections for VL, VLR , WR and actual VL, VLR and WR.The campaign must contain at least one Rational product.



	Describe how your company exploited IBM Rational co-marketing funds to help create awareness in the marketplace and generate leads for your solution.
Describe how your company exploited the IBM Rational GTM Joint Marketing activities to help create awareness in the marketplace and generate leads for your solution.


	Please list the IBM and Rational software certifications (technical and sales) your firm has achieved that contributed to the success of these activities


	How many new accounts have you implemented and influenced the use of IBM Rational products being used? (please provide list):


	OPTIONAL: Please list the solutions, if any, which have earned the “Ready for IBM Rational software,” mark.


	OPTIONAL: How much total transactional or influence revenue (specify) indicated above was from mid-market territory? Provide proof points and/or attach supporting documents.


	OPTIONAL: Describe the size and scope of competitive wins in which you were engaged. What non-IBM solutions were displaced and by what?


	Provide a full URL link or any attachments that demonstrates your marketing activities: Please make sure the link starts with http://. The downloadable file should not exceed 10 MB.


	Please provide any additional information you believe may help the judges evaluate the nomination.
PLEASE NOTE: WHEN COMPLETED PLEASE SEND THIS FORM TO ratlbp@us.ibm.com
                                               IBMers cannot accept this form on your behalf




Company consent & authorization 
	IBM plans to promote various winners and finalists throughout 2011. This promotional activity may include, but is not limited to, promotional materials such as print media, the web, and press releases.

Please mark "Yes" below in order to provide IBM with advance authorization to:
a) use any product materials that you submit for purposes of evaluating your nomination
b) list your company information - company name, logo, product name (if applicable), and award name
c) record, photograph and/or videotape testimonials regarding your award nomination and/or your products, and
d) furnish links to your Web site.
You must provide the name and title of an authorized representative from the company and consent to the nomination. Please indicate your company's acceptance of the above by completing the following and putting an “x” next to Yes.

	Representative name *
	

	Title *
	

	Company's acceptance *
	Yes No (mark with an “x”)



By submitting this form, you agree that IBM may process your data in the manner indicated above and as described in our Privacy policy.
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