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Driving competitive advantage in a new era of smart
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85% of new software is now
being built for cloud.
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Ecommerce in the Middle
East is dominated by Banking
and Travel, online shopping
is below 10% penetration
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91% of mobile users always
keep their device within arm’s
reach.

Smart phone penetration in
Qatar is 70%, but only 14%

use their phones to make
purchases

2 billion social connections
happen daily on the internet.
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Internet penetration in Qatar
is the highest in the Middle
East at 86%, with mainstream
media going increasingly
online
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We live in a moment of enormous possibility and transformation

Three methods of new value creation:

Utilize Leverage Use people-centric
Cloud Engagement

as the new basis of as growth engine for to drive productivity
competitive advantage business and brand value

Together, they change everything.
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Utilize as the new basis of competitive advantage

1. Apply sophisticated analytics

to act with confidence

2. Capture the time value of data

3. Embrace cognitive computing
to act in real-time
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Watson is cognitive computing

Understands
natural
language

Learns through education.
Supports natural human expression.

Extends expertise.

| A
Continually evolves. X Generates
E\|/
and
Adapts ¥ evaluates

and learns hypotheses
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Leverage cloud as a growth engine for business

I nn Ovate 1. Tap into market leading services

with speed

2. Compose and deploy apps faster

Integ rate 3. Create a hybrid environment

seamlessly
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A New Era of Smart

BusinessConnect 2014
Use people-centric engagement to drive productivity

and brand value
1. Personalize each interaction

Personalize
2. Engage through mobile, first

in the moment

' Protect

the brand

3. Secure data and earn trust
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A New Era of Smart

BusinessConnect 2014
We live in a moment of enormous possibility and transformation

What kind of future will you make of it?

Use people-centric

Utilize Leverage
Data Cloud Engagement
as the new basis of as growth engine for to drive productivity
competitive advantage business and brand value
© 2014 IBM Corporation
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Trademarks and notes

IBM Corporation 2014

. IBM, the IBM logo, and ibm.com are trademarks or registered trademarks of International Business Machines Corporation in the United States,
other countries, or both. If these and other IBM trademarked terms are marked on their first occurrence in this information with the appropriate
symbol (® or ™), these symbols indicate U.S. registered or common law trademarks owned by IBM at the time this information was published.
Such trademarks may also be registered or common law trademarks in other countries. A current list of IBM trademarks is available on the Web
at “Copyright and trademark information” at www.ibm.com/legal/copytrade.shtml.

. Other company, product, and service names may be trademarks or service marks of others.
. References in this publication to IBM products or services do not imply that IBM intends to make them available in all countries in which IBM
operates.
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