IBM Tivoli Web Site Analyzer Data Card
Executive Summary

Tivoli Web Site Analyzer (TWSA) is a comprehensive Web site analysis solution that offers robust, accurate and detailed analysis of Web site activities, enabling companies to make intelligent decisions regarding all of their Web initiatives from content design to advertising strategy.  Its reporting features can help optimize BtoC, BtoB and BtoE Web site effectiveness, increasing the site’s business value to an organization.

While there are many competitive Web analytics solutions on the market, TWSA is the only application that is designed for the WebSphere platform, taking advantage of many award-winning infrastructures from the WebSphere family to provide an unrivaled analytical system that supports large commercial Web sites.  Because it is built to run as an enterprise application on top of the WebSphere Application Server, users can expect the high level of security and scalability for which IBM and Tivoli are known.

Customers running other application servers other than WebSphere can realize the full scope of TWSA benefits by taking advantage of a built-in customized version of the WebSphere Application Server.

Business Value

Tivoli Web Site Analyzer allows users to analyze:

· Content - Including images, pages, links, and other elements.  This identifies how the Web site pages are constructed.

· Structure & Integrity - Including broken links, unavailable resources, embedded images and slow-loading images. This ensures that the site is error-free and efficient. 

· Traffic (Clickstream) - Including hits, page views, sessions, and entry and exit pages. This gauges the success of the business in terms of traffic volume and site usage. 

· Commerce - In a WebSphere Commerce environment, TWSA can include information on shopping carts, merchandising, and marketing applications. This gauges the effectiveness of all the separate business campaigns.

· Portal - In a WebSphere Portal environment, TWSA can process WebSphere Portal logs and provide portal user login statistics and portal usage analysis. 

· Visitors - Including information such as new customers, repeat customers, and how users navigate within the site(s) and browser to buyer ratios – providing a picture of visitor/user behavior. 
· Web Performance - Displays Web traffic and performance over time.  Traffic (hits and bytes) are referenced in total numbers, whereas the Round Trip Time and Service Times are referenced as average numbers.  This helps relate the Web server(s) performance to the user experience. 


· Tivoli Data Warehouse  - TWSA summary level information - min. max, avg. – on traffic volumes into TDW (ETLS 1) and extracts Tivoli Monitoring for Transaction Performance related data (ETL 2) to produce the Web site performance report.
· Tivoli Access Manager - TWSA can process the WebSEAL logs produce by TAM.
Value Proposition
Tivoli Web Site Analyzer is a highly cost-effective way to understand Web traffic, Web structure, Web content, Web server performance and e-campaign effectiveness.  It allows users to easily explore & discover what Web visitors are actually doing and precisely measure e-business success.  ROI is immediate.  

Key Messages
Increase responsiveness with autonomic problem diagnosis.
Focus IT Services to provide the greatest impact to the business.
Increase infrastructure resiliency with predictive failure analysis.
Solution Selling
Tivoli Web Site Analyzer V4.2 is a comprehensive Web Analysis solution that offers robust, accurate, and detailed analysis of enterprise Web site activities.  TWSA helps an organization make factual decisions on all Web initiatives from content design to marketing and advertisement effectiveness.  Its reporting features can help optimize business-to-customer, business-to-business, and business-to-employee Web site effectiveness for IT, marketing and sales decision makers – all in one solution.

Tivoli Web Site Analyzer provides extensive enterprise Web site analytics.  This assists e-business operations by providing a detailed view of what is occurring on a Web site(s): capturing, storing, measuring, reporting, and charting Web site visitor metrics.  These metrics include visitor trends and preferences, visitor traffic, site content, site structure and integrity, site usage and site performance, proxy server analysis, and e-commerce and e-campaign analysis.  The result is clear and accurate picture of Web initiatives and campaigns.  TWSA supports IBM’s dynamic eBusiness WebSphere platform and IBM Tivoli’s Performance and Availability Business Impact solutions.

Tivoli Web Site Analyzers component architecture and scalable analysis engine supports high transaction volume.  Its comprehensive analysis capabilities meet the needs of even the largest multinational Web sites.  TWSA offers unmatched platform and language support and is Java certified.

Competition/Competitive Advantages
Leading Competitors are Web Trends (NetIQ) and Net Genesis (SPSS).  This space, however, is maturing, and there is no clear market leader although Web Trends has the largest customer base and market share.  

Advantages over Competition

· Only Web analytic product on the market designed for the WebSphere platform (integrated with WebSphere Application Server including WebSphere Edge Server, WebSphere Portal, WebSphere Commerce, Tivoli Performance  and Availability product family and DB2 Data Warehouse Manager)

· WebTracker (data tagging) technology providing near real-time Web page data capture 

· Multi-channel data capture methods [logs, real-time, data base, Web Application Server ALS (Application Logging Service) API] 

· Immediate ROI - fast installation, low cost of implementation.  

· Broadest platform support of any Web analytic vendor 

· Group 1 NLS support  (10 languages) 

· Includes DB2 UDB (Oracle support optional) 

· Price is highly competitive (in-line with WebTrends & Net Tracker, well below Accrue & NetGenesis)

