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Feature Highlights

Customizable dashboard
with configurable widgets

Personalized (pinned)
sending options for making
recurring settings default

Drag and drop campaign,
segment and webform
builders

Real-time error validation
guides marketers through
the sending process

Simplified sending
experience to focus on
most commonly performed
actions

Graphically rich and intuitive user interface

Intuitive interface makes it easy for marketers to achieve marketing success
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Simple to complex campaign design capabilities

Feature Highlights Visual drag and drop editor makes designing multi-touch campaigns seamless

Visual drag and drop multi-
touch campaign builder

= Residential Gardeners

Automate customer
conversations and respond
to real-time behaviors

ing Has
wait 0 Days< o %% SYes» |
J V4

Integrate other channels I
= Residonial Romindar | "4 Sync Contact with CRM |

into the campaign
workflow

| @ Update Profile Data
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Ideal for welcome, loyalty,
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engagement campaigns SILVERPOP
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Feature Highlights

Marketer-friendly operators
for easy segment creation

Access to real-time
behavioral data

Drag and drop criteria
selection with and/or &
parenthetical segments

Locked queries for
restricting access for multi-
brand/division companies

Segment on relational table
data including purchase or
catalog histories

Sophisticated time-based
operators allow you to
pinpoint recent activity

Dynamic segments are
constantly updated and
validated prior to a
communication send

Sophisticated customer segmentation

Target your customers better with real-time marketer-friendly segmentation

Qu.ry Name: I Roadshow Follow Up
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] 1s in contact list N
l{=1 Web Form Behavior

[25 Title is equal to | & Program Behavior

S web Site Behavior

|2 Title is equal to Vice Presiuent

|2 Purchase Timeframe is equal to Less than 3 Months

‘4 Has notbeen in program Nurture within the last 450 days|

gj Has visited the web site ACME.com within the last 180 da

g Has not downloaded file Whitepaper within the last 180 d

« CRM Opportunities

X/
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Add Criteria
Done
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Feature Highlights

Centralized Scoring with
BANT, demographic and
behavioral sections.

Multiple scoring models
facilitates scoring on both
prospects / customers, by
brand, product or geography

Configurable scoring criteria
to suit your organizations
requirements

Recency/Frequency Scoring —
understand contact behavior
to identify buying signals
and/or serve up relevant
content to further engage

Apply scores based on
custom defined actions or the
absence of taking an action

Ideal for understanding lead
quality, customer
engagement, RFM trending

Multiple scoring models

Discover trends and understand your customers activities and interests
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CRM Integration
Extend the power of Silverpop Engage to your CRM system

Feature Highlights

Manage CRM

Share your customers
score, activity and recent —
Status Credentials Settings Field Mappinas Alerts

View and manage mappings between CRM and Engage. View mapping tutorial. More
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Feature Highlights

Out of the box
webtracking extends the
understanding of
customers behavior to
the web

As easy to install as
Google Analytics

Tracking is at the
individual contact level,
not in aggregate

Track page visits, page
views, links clicked and
any other custom web

behaviors

Multiple domain tracking

Behaviors available for
triggers, segmentation
and reporting in real-time

Custom webtracking through to conversion

Understand and respond to your contacts’ behaviors to deliver a 1-1 experience

) A A

) I visited a 2
| clickedona landing page + | -
f link and shopped downloaded a
| online y
ﬁhared alinkto ”"'\ % m "
a blog post ]j“

| placed an |tem
into a cart but

didn‘t purchase
A— A

| registered
for a webinar
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Real-time reporting dashboards

Understand and monitor campaign performance

Feature Highlights

Over 8o pre-configured
reports
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Feature Highlights

SMS campaign builder
provides marketers with
easy-to-use frameworks for
building customer
interactions dramatically
reducing time to value

Drag and drop campaigns
using predefined SMS
templates for Text to Join,
Text for Info, Text to Vote,
Text to Screen, or Text to
Win

Create your own SMS
campaign workflows and
automatically route
contacts based on their
interaction with you

SMS Gateway API allows
customers to trigger SMS
messages from within their
own infrastructure to
support transactional SMS
and SMS confirmations

Mobile Messaging - SMS

Meet your customers where they are

Messages

Interested in our email

Acme: Welcome 2 our newsletter? Reply with
mobile MVP Program. your email address &
Visit us at we'll sign you up.
http://facebook.com/ p—
aime Unto® megimo jsmith@globex.com
Msg&Data Rates Apply. Thanks for signing up.
Rply ST OPACM_E“:OVP (o Check your Inbox for a
quit or HELP 4 info. special limited-time
offer!
Entry Point Activities
9 N

& StorelD Listner

(=~ )

& Survey Question

. y —
How likely are U to ...

& Keyword Listener

c Replf MT
Acme: Rply back with..

ACMESURVEY
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Mobile Connector

Allowing personal in-app experiences for each customer in real time

Feature Highlights

Bringing the power of your
marketing platform to your
mobile app

% 88% WD . 941AM

12:16

Saturday, January 25 o} olate Tacter
Total points: 28

Home Page

Personalize the app
experience in real-time
based on cross-channel
data

)

st chance to get 20% off Complete e fout tasks bokow lomi::-o- 2
nline purchase. Use code ‘oinks and reosive lasty.ceamet slong the way. | B
t checkout. Happy

shopping!

Integrate app behaviors
with other marketing
channels

Track customer loyalty and
engagement and reveal in-
app rewards

Drive customers deeper into
the app, view mobile
websites, click to call, take
social action and configure
your own action.

SILVERPOP
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Feature Highlights

Easily create dynamic
content in emails to truly
personalize their experience

Available in emails and on
landing pages

Full dynamic content area
reporting

Utilizes the same powerful
rule builder as
segmentation query

Only provider that allows
for dynamic content based
customer’s behavioral
attributes

Easy visual previews and
personalization testing of
dynamic content rules

Build once and reuse the
rulesets over and over

Point and click dynamic content

Tailor content based on your customer’s actions to maximize relevance

P EDIT MAILING TEMPLATE

<<Back to: Mailings and Templates

‘ Save As ‘ | TestOptions w | ‘ Automate H On to Send ‘

Mailing Name: Turnkey Campaign
Subject Line: Just Peachie Template
Contact Source: CDM only (1)

Mailing Settings | Mailing Body | Content Hosting | Hyperlinks | Attachments | Rulesets | Preview

From Name: Chris Murphy
From Address: communications@silverpop.com
Reply To Address: communications@silverpop.com

[ HTML | Text Only

This messsge contsins graphics. If you do not se the graphics. glicchere

Pius top rated and recommended products

Special offers | New arrivals | Top rated

Thanks for
choosing us — your

order will be with
you soon!

MORE DETAILS >

Hi #FIRSTNAME#,

Thanks for making your first purchase with Company ABC! We know there’s a lot of
competition out there, so we're delighted you chose us. We know you're going to love

Ruleset: purchase timefr... | Contact Source: sunshine shared... | Content Area: pressure level

re fo view in browser

© AddRule
[7 Rule 1: Rulel.purchase timeframe Content: Areal.pressure level

Criteria: contract renewal date is not blank
OR Has opened email benhe rt mailing within the last 30 days

[7 Rule 2: Rule2.purchase timeframe Content: Area2.pressure level

Criteria:
Is in contact list sunshine shared contact list

|7 Default Rule: If none of the rules are met, show: Content: Default.pressure level

B

Personalization Test
Spam Check (1.8)
‘Warnings (2) Errors (1)

[F] Dynamic Content Preview

Ruleset:
Ruleset

Content Area/s
Ruleset

Rules:

| [Rulet.Ruleset

Options v

SILVERPOP
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Feature Highlights Landing Pages, Forms and Progressive Webforms
Intelligent forms help capture preferences & build customer profiles over time

Quickly import HTML
pages, images and CSS
files or use our intuitive

b
; GLOBEX

SECURE

web-based editor to create

- e
landing pages from scratch — GLOBEX
Thanks for your interest in G — Sreu o
Easily create webforms Please tell us a little abaut yourself to re G E G LOBEX
_ SECURE

with our drag and drop Emair

form builder T o o e O
' First Hame Please tell us a little about yourself to receive your fil
Thanks for your interest in Globex Secure protection solutions.
. Email*
AVOId form aba ndonment Last Name m Please tell us a little about yourself to receive your file immediately.
and build a more complete Eonait
. _Complny Name
profile of your contacts |
with progressive webforms e —— ——— r Employees?
rag and drop objects to create the form B Save & Close | @ Cancel ne
. | Form Style [*1] | PreferenceCenter (V] show Higden Fields Panel |

Use rules to determine P = | 2 fccscnves vour mdust

Account SLA e |
what data to present on sccomsiatoone || osame 2
forms —— =

city
Choose to always show = e 2
fields or to show additional —— (EEsgees)
fields for data points not =
yet ca ptured . ::‘;ls::::ﬂwm -: '::::m"'::ﬂ: Type  Default Value Retain database value

P - SILVERPOP
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ATl e Automated A/B testing & send time optimization

A/BJC/D testing on Maximizing campaign performance based on customers behaviors

content, subject line and

from names

STEP 1

A/B Test Status

. . tameares = = "
Combine testing - . 8 n

parameters i.e. test subject e e
line and content i~ ) Select the Email Content

Real-time reporting on
results

Email Summary
Last modified: 03/31/2014, 05:23 PM

Ty

Email selected: Minty

Automate deliver to

winner based on multiple
metrics including open,
click, effective rate

== e e Delivery Optimization

- & Tw Tem T Send Time Optimization (STQ) | Throttling

(8] Jare Sowns CEO n 10.01%

Easily create randomized
segments on percentage or
discrete number of
customers

5.56%

Tracks preferred open time
at the individual level

Pioneers of the send time SILVERPOP
optimization feature An IBM® Gompany




Feature Highlights

Post messages to brand
social network pages from
within Silverpop

Facilitate social advocacy
through Share to Social

Enhance acquisition
through Silverpop forms
on social network pages

Integrate cross channel
behaviors into
segmentation and
campaign planning

Allow site visitors to
register for online offers by
signing in with their
existing social network
accounts via Social Sign-In

Social Engagement

Engage with your audience where they like to interact

SILVERPOP

You're one step away from Silverpop's nej
paper, "The Year Is Half Over, What's Yo
Relationship Status?" Just share your
information or sign in with your social netw
check it out.

Email*
|

First Name*

Google

SIGN UP

Signin Google
Email

Password

m [v Stay signedin

Can't access your account?

©2012 Google  Terms of Service  Privacy Policy  Help  English (Uni| :

Sign In with your Social
Network!

facebook
Google
Linked [

1 SetUp Your Mailing

Enter Mailing Details

n Add Settings

Address Settings
Delivery Options
/B Testing
Analytics & CRM
Suppression Settings

Post to Social »

3 Test Your Mailing

Test Settings

4 Finalize Your Mailing

Check Mailing Healith
Schedule This Mailing

Confirm and Send

Ty TOT SETTINCS

Post To Social
'Your message(s) will be published on Send.

Choose Network

© W Twitter O [ uinkedin

Choose Profile(s)

the .
gentlemam cychst.com

DRESS UP
YOUR RIDE

Outfit your bike
with the latest accesories!

It's been one year since your
first purchase. Happy anniversary!

Get 20% off

ANYTHING YOU WISH

Use Code ANNIVERSARY14| Offer expires 2/30/2014

Pini

hitps/Mwitter.comvJ_.. X |
Write a Tweet -
New affer for 2014
vawviacme.com/2014_pffer
[T]Use a URL generated by Engage
L) An IBM® Company




Deliverability

Feature Highlights Ensure your messages read by getting it into the inbox

NSRRI (D= |\/ERABILITY DASHBOARD

one of the highest in the
industry. ‘

. - ‘ [P DELIVERABILITY AVG SILVERPOP DELIVERABILITY | | AVG SILVERPOP DELIVERABILITY
Deliverabil 1% Alert ‘ SCORE SCORE SCORE FOR YOUR SIC CODE
Dashboard allows you to w 95 80 78

ity Score is Dased on
Delivecatiliy Seore Avg

actively monitor your | Eoeremn
deliverability performance. | Your SCCosn o Vol govm ram i MEDIA
‘ GOOD DAY/BAD DAYsaa

2 30 days of your send data. Deliverability | options + | =[x
rage score aTossall Sherpop

Specify the maximum

number of email messages ‘
that your customers can \
receive within a specific |
period of time. |

Delivered % =98.90%

Deliverability Metrics Total Rate
- - i Sent Messages 61,549 100.00%
Content Scoring with | B
- Inbox Monitoring 0 0.00%
SpamASSaSSIn ‘ Seed List 1] 0.00%
| ard Bounces .58%
. . . . ALERT STATUS raz WHITELIST STATUS zaa BLACKLIST STATUS :D& Baounm ZZZ Z_:z:;
is as not been on any S is IP is currently no

Specialized deliverability | ThieiFhas noch y ny 2 ST e This IP ly Total Sounces
0 alerts the past 5 days. ahoo proved 2 any blacklists. clivered Messages .
team with 40 years of | United Approved ~ 05-0ct:2007 s i i
. Verizon Approved 05-Oct-2007 2 " D

experience : AOL Approved 18-0ct-2007
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Feature Highlights

Over 60 fully documented
APIs programatically
supports all aspects of
Silverpop

Robust architecture scales
to meet any client needs

Full test harness for
development and testing

Comprehensive API guide
with code and error
samples

Constantly updated library
with new APIs added in

parallel with new Silverpop
releases (~every 3 months)

XML and SOAP support

Variety of authentication
mechanisms to suit all
customer requirements

APl Framework

Extend and integrate Engage with external systems

AP | CreateQuery

v 1. Pick an API

Host:
pssona |

2. Choose Host

3. Enter jsessionid (if needed)
4 Edit XML

5. Submit

KML:

<Envelopes<Body>
<CreateQuery>

<QUERY NAME>Has Mobile 30_Zip</QUERY NAME>
<PARENT_LIST_ID>17607</PARENT LIST_ID>
<VISIBILITY>0</VISIBILITY>
<PARENT_FOLDER_ID»9512</PARENT_FOLDER_ID3>

<ALLOW_FIELD CHANGE>0</ALLOW_FIELD_CHANGE>

<SELECT COLUMNS»Last_Name|First Name</SELECT COLUMNS>
<CRITERIA>

<TYFE>editable</TYPE>

<EXFRESSION>

<TYPE>TE</TYPE>

<COLUMN_NAME>Zip</COLUMN_NAME>

<OPERATORS>< ! [CDATA [BETWEEN] ] ></OPERATORS>

<VALUES><! [CDATA[30000]30999] 1></VALUES>
<LEFT_PARENS> (</LEFT_PRRENS>

</EXPRESSION>

<EXFRESSION>

4

submit xml request

e oo -

S ohoue (g

XML API
Developer's Guide

© 3014 Copyr Allrigh . Proprietary and Canfidential. wwosil -

This document eontains Proprietary and Confidential information that is protected by copyright. All rights are reserved. No
part of this document may be photocopied, reproduced o translated to another language without prior written consent of
Silverpop Systems Inc., an IBM Company.

SILVERPOP

An IBM® Company




