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Informatlon on Demand
Increasing the Business Value of Information

Informa?*i
On Dem:

lransform it into useful
In-context information . . .

Conte.

 Integrate ever evolving aata and
content, from man y aifierent sources...




The Information Challenge
Information is in Silos... Trusted Information is Not Available

Today’s business challenges
mandate a fresh approach to
managing information.

Managing information
in silos has
become obsolete.

Globalization, M&As Multiple Versions of the Truth

_ _ Inaccurate,
Risk & Compliance, 2 _
e | S Jgiprmatlon Must ‘_—“ Inconsistent
roaing c.ustomer LO Become a | -H Incomplete,
Supply Chain Complexity, Strategic Asset A Inaccessible,
Industry Transformations, Untimely
Out of Context...

Cost Cutting...
ost Lutling 5X More Value creation

by organizations effective at
using Information as an Asset

60%+ of CEOs: Need to
do a better job leveraging
information

70% of people’s time can
be spent searching for
relevant information

Sources: IBM Attributes & Capabilities Study, 2005; Client Interviews 2004; IBM CFO Study, 2006



IBM’s Information On Demand Platform
Delivering a Comprehensive Set of Information Services

information Accelerators

Specific Services, Models,
Im“ﬂaps Schemas & Policies

Information Services

Analysis & Discovery Services

Master Data Services
Information Integration Services
Content Services

Data Services

Open Flexible & Resilient
Standards Infrastructure

Tools & Applications Processes
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: Insightful
Business Relationships

Unified Data Context
and Content

Information On Demand
Optimize, Virtualize, Integrate, Accelerate

External Supplier /
Business Partner

Heterogeneous Applications & Information

Internally
Developed P eOpleSOf Le
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IBM Information Services & Information Accelerators
The Heart of Information On Demand

Complete Set of

. 15 Acquisitions
ProdUCt Offerings Information Accelerators odels Alphablox
Industry Models Industry Specific Services, Models, SRD, LAS
Polici '
Solution Templates Maps, Schemas & e iPhrase
Alphablox informaion Services Trigo
Entity Analytics Analysis & Discovery Services DWL
OmniFind '
Master Data Services Cross Access
Customer Center Venetica
Product Center information Integration Services Ascential
Unicorn
Information Content Services .
Server Apfmx
Data Services Tarian
R tent Green Pasture
Manager PureEdge
L Filenet
I?Bz, IMS, IDS, U2,

Cloudscape

No Other Vendor Delivers the Breadth Informix
and the Depth of Capabilities
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| XML the Fabrl of Services Oriented Architectures

Your business process platform needs an enterprise information
management strategy.

Gartner, April 2006

'E’foﬁe

R

e e e e

nteraction Services = Process Ser\nces

Development

Partner Services - Business App Services:

Infrastructure Services

You will waste your investment in SOA unless you have enterprise information
that SOA can exploit.

Gartner, March 2005



“DB2 9 ...
the most significant
database technology
enhancements In over
fwo decades.”



