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Please Note

IBM’s statements regarding its plans, directions, and intent are subject to change or withdrawal
without notice at IBM’s sole discretion. Information regarding potential future products is
intended to outline our general product direction and it should not be relied on in making a
purchasing decision.

The information mentioned regarding potential future products is not a commitment, promise, or
legal obligation to deliver any material, code or functionality. Information about potential future
products may not be incorporated into any contract. The development, release, and timing of any
future features or functionality described for our products remains at our sole discretion

Performance is based on measurements and projections using standard IBM benchmarks in a
controlled environment. The actual throughput or performance that any user will experience
will vary depending upon many factors, including considerations such as the amount of
multiprogramming in the user’s job stream, the I/O configuration, the storage configuration, and
the workload processed. Therefore, no assurance can be given that an individual user will
achieve results similar to those stated here.
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The traditional Portal Paradigma - Reloaded

Layout &

Presentation
Templates

Role based ‘ In;?r;et
Context based Mohbile | Social Cloud Web Jof Things-y/
Process driven

Personalized

Composite  gystems of Engagement Systems of Record

Aggregation

. Integration
& Visual Page Capabilities

Assembly Composable Business

Portal gives the illusion of a nicely integrated system!

But it's aggregation, composition and federation of lightweight Ul components and services
Let Portal pick the right face for the result

Let another tier own the business logic (controller) and the data (model)




The traditional Portal Paradigma - Reloaded
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s lmémet
Mobile | Social Cloud Web | of Things

Systems of Engagement

Business IT Operations Developers

* Faster time * Reduced risk e Can focus on
to market during changes innovation

* Lower time * Failure ready * More freedom
to change infrastructure and choice
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Extended View of a Digital Experience

Componentized
Web Sites

Contextual

Integration
Sin |e e\ Role
Sigﬁ o based
On

Aggregation  Single Stack,
based on WAS

Broaden the
Capabilities

Social & UCC

Mobile Integration
MMarketing t Ricc?nnlt/?enctl’ia
anagemen M
gt

Portal

o Cloud

Personalization
& Targeting

Commerce
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Analytics &
Optimization



Mixing Web Content and Applications

o -
\\\\O This is an exceptional user experience:
websites that need BOTH content and applications.




Menu og seg

B NETEBANK PRIVAT FRsVERY

O JYSKE BANK Produkter Finansnyt y Kontakt

Skift ol Jyske Bank
Bl Det er nemt at skifte - vi klarer alt det

praktiske for dig.

konto

’Q Saml lan, opsparing og lin pa én
s Seregn, hvad du kan spare.

Lin vl erhvervskunder
Seivfalgelig laner v penge ud nl
' erhvervskundes,

Flere nyhede:

Forbesininger ph vel | netbanken

Fa hi@lp 1il den nye netrank

Finansulsynes tedegarelser

Bolig =

Investering . Pension

Se dine fordele

som kunde i Jyske Bank

Du far en fast, personlig radgiver, som ikke
er bonusiennet, og du har mulighed for at

undgd gebyrer ved at bruge Jyske Netbank
og Mobilbank.

Adtuelt Forbedringet pd vel | netbankes FA hielp vl den nye netbank Finansulsy

8 NETBANK PRIVAT  ERMVIRV

Skift vl Jyske Bank
Det er nemt at skifte - vi klarer
alt det praktiske for dig,

Saml lon, opsparing og lin pi
én konto
Beregn, hvad du kan spare.

Lin ul erhvervskunder
selvfalgelig 1aner vi penge ud ol
erhvervskunder.

Elere nyheder

Finansnyt

Fom globale aktier som
alermanv ol
virksomhedsobligationer
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Fifth Third Bank

& Fifth Third Bank

Internet Banking

Enter your ID:

Enter password:

Forgot your 1D or password?
View our online demo.

Commercial Banking Customers

[0 Log In to Fifth Third Direct™™

@ Fifth Third Is committed to
your privacy and security.

FY Protect yourself from 1D theft

In the Community

We work hard to
strengthen the
communities we serve
* Learn more

Branch and ATM Locator
(e) Branches () ATMs
Street |

City

State [ Select 2

or

ZIP code

+ Contact Us  » Careers + Branch 8 ATM Locator

personal

small business
>

commercial
-

+ Privacy & Seasity » FAQs + Site Map
»SEARCH |

about Fifth Third

Internet Banking

and Bill Payment

A secure, user-friendly application
to help you manage your finances.

»» Learn More

TSubjed to terms and conditions

‘ w Make your

money work
hard for vou.

At Fifth Third, we have the
right account to meet your
financial objectives.

+ Checking Accounts

» Savings Accounts

+ CDs

» Investments & Wealth
Management

PLANNING CENTER

Pay vour bills
faster, casier
-and for free*,

View status of
your accounts

~—— &

Low interest
Loans to fit
yvour needs.

Our loans offer low rates to
help you finance costs like a
home or college education.

+ Mortgages

» Equity Lines & Loans
+ Vehicle Financing

» Student Loans

Keep better track of
spending $o you can
savc for your future »

All the
convenience
of cash and
more.

We have a variety of credit
and debit cards available to
suit every lifestyle.

+ Credit and Debit Cards

» Expanding your family

Saving for a specific
life event?

* Buying 3 home
» Changin

* Retirement planning
» More

y
bs y

It’s all about you.

My INVESTMENTS
from Fifth Third Securities

Learn More»

Copyright © 2005 Fifth Third Bank, Member FDIC, @ Equal Housing Lender, All Rights Reserved
Home | Contact Us | Careers | Branch & ATM Locator | Privacy & Security | FAQs | Site Map




Harley-Davidson

&> HARLEY-DAVIDSON MUSEUM DEALER LOCATOR BUILD YOUR HARLEY SHOPPING CART WISH LIST FESNIon
MOTORCYCLES LEARN TO RIDE TRY A BIKE PARTS APPAREL EXPERIENCE OWNERS COMPANY Log in / Create a Profile

I ——

THE ALL-NEW

f
ROAD GLIDE ULTRA§

LONG HAUL COMFORT WITH
QKSR > | s g 5l ol A ORIGINALL SHARK-NOSED STYLE
| WHATSNEW > ' >ty S =i A/ "
| communry || g _lwumthemke»
EVENTS ;
MOTORCYCLES » =
TOOLS ‘

TWIN CAME e S (3¢ \Y ! FinD A DEALERSHIP !
103™ ENG E 3 gl NEAR YOU ; >

wailable on More Touring H dels for 2011 » New For 2011 - Leam More » Locate a Dealer »




IBM Event Connect

g Session Finder

Find a session. Filter by track and search by keywords.

03. Solutions for Exceptional Customer Experiences ¥V

Citizens - ECE402
Swan 7-8
11:00 AM - 12:00 PM

Prudential - ECE206

Swan 9-10
| 11:00 AM - 12:00 PM

Connect 2014 Sessions Highlights Information Socia Now

< Monday, Jan27 »

11:00 | A Journey of Canadian Municipalities to Better Serve Add

11:00 Staying the Course: Building a Strategic Intranet at Add

Connect2014
Sessions

Sessions
Tracks

i Session Finder
My Schedule

Stay Connected to IBM Connect

m n u #IBMConnect

VIVEK VYAS, Patrick Casey, Igbal Singh

John Huetz, Kirsten Kelley




Consumer Engagement at illy

Path to conversion

- Make you fall in love Make buying frictionless

Product Page

Emotional Path

—
NEW Liu Wei Cup Collection i 5o | 110 [
Sat of & Capp o Cups

[7/9 Ex'O SHOP oo B = - Cart ) 3900
S . B . : eSHOF
Official Coffes Partner  COFFEE oy . AT HOME AAY FROU HOME CoMPANY y Free Ground Shipping Coffee Crders $75+
"
= \ 0 3 a ® g e \ i o
A0 O - ) y N Cates Machives CoeinSpten  Cove Babscriobors  Srual Offd At Ctactions Aczasacies an Tha & Chzcsule
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Lufthansa

W™ Gemany Allregions > | Deutsch - Help&Contact - Mobile version Saaich tarm

& Lufthansa
e

‘Plan&Book  Offers &Ideas  Information & Service  Miles & More My Bookings

Elights.

‘ Flight search | Flightstatus ~ Timetable

@;. Round-trip 2
() One-way Recent searches | ¥/

From To

Departing = | Returning i)

1 Adult E| - Travel with children

Economy [~]

Bt celcton  Fomcptors  Abfwe Pt SSARATR

Your rebooking has been successfully

/ completed
A confirmation emall will be sant1o you

Search flights

- Search with more options

- . i
From Friday: 1 | Oneway flights from | Rebook flights Where ‘P"" Check-in / My Bookings
. mMilion extra tickets | 49€! i online we fly 7’4 :J Hotel / Rental car
A > %
Trip Finder - for your perfect trip Discover Quicklinks

Russial - Check-in
from 199 € - Flight status
Dusseldorf- Moscow - Timetable
from 249 € - Current travel information
Frankfurt/Main - St Petersburg - My bookings
from 429 € - Rebook flights
Frankfurt/Main - Ekaterinburg - Revised baggage policy
from 429 € - All offers at a glance

Frankfurt/Main - Kazan

> More fight ofers [




EXPO

“A great experience is supposed to evoke sensation
in the user - not just performing rote tasks, but
engaging, participating, getting meaningful value.”




Businesses have some interesting challenges
in rolling out their digital strategy...

Continuous
business
transformation

Hyper-responsiveness
to business units

Simplified Web
developer skillset

Deep IT driven
engagement

Benefits of
common services
& platform

Decentralized
decision-making

IBM Digital l

Experience Adoption of an
§ " engagement platform




IBM DX Commitment to YOU

INNOVATE PRE-INTEGRATE PRESERVE CHOICE
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* Handing over control

— Visual page assembly
* |Integration

— Make your IT part of an user experience
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JSR 286 — timeless, re-usable, basic

Action &
Render Phase

o Packaging

Eventing & & Deployment

Interaction

Assembly to pages

Lifecycle

Configuration
& Preferences

Pre-built Assets
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Theme Architecture

* HTML conform inclusion mechanism of ,,Dynamic Spots“
* Editing of themes using HTML Design tools possible
e Support of changing themes on running development system using WebDAV

<html xmlns="http://www.w3.0rg/1999/xhtml">
<head>

<title>Yosemite by Free CSS Templates</title>
<link href="http://wpsvm084 .boeblingen.de.ibm.com:10039/wf
rel="stylesheet" type="text/css" media="screen" />
</head>

<body>
<div id="wr r''>
<a rel="dynamic-content"
href="res:/PageBuilder2/themes/html/PageBuilder2/MyNav. jsp
<!-- end #menu -->
<div id="header"> ao
<div id="logo"> FlightBookingPortlet i i
<hl><a href="#">Yosemite </a></h1> Tab NaV|gat|0n
<p> design by <a href="http://www.freecsstemplates.org/">Free CS&|IEQIMFS§§6§_>§6§> Aliquam tempus
</div> 110 bl
</div>
Adanea - Ovlando
<!-- end #header --> Athen - Orfando Web Content
<div id="page"> Aoty - Naw/fexk Viewer Portlet
<div id="page-bgtop"> Buftslo - NewYork Categories
<div id="page-bgbtm">
<div id="content"> L. Subet
<a
href="dyn-cs:id:layout@tl:oid:csa2. theme"></a> A
<di = r- both.-">gpbap < /divy> OtG'BOOkmgpoﬂlet
</div>
Hatel! booking apphcation
F‘:"'&" ‘f"':::'; RS m—— o ] -.;1,-,,.; Nl o~
O - QAN R
Doiphin 2113 L;nfu \ DALY ” .,\A“ylaj

really; tagy 7 sl




Mobile Directions

 Mobile is Now Part of Everything We Do in Portal and
WCM

* Portal, WCM, Tooling, etc.. Just multi-channel by
default

* Responsive and Adaptive

* We integrate with and leverage the IBM Mobile stack
(Worklight, tools, etc)




Mobile Web: Smartphone Look & Feel

 Header is simplified

* Primary navigation starts with button
at top-left and slides down like a
window shade

* Child pages expand and collapse as
nested drawers

 Swipe down to see top navigation,
which is off top edge of screen

* Elements are sized to be finger-
friend Iy Development Track

* Implemented as a device class specific
dynamic content spot “mobileNav” for
tablets and smartphones

Program

Design Track

N R
R f
J e
[ R 3
3 “i;,u ’
w i
< -
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Mobile Web: Tablet Look & Feel

* Header is simplified

* Primary navigation starts with
button at top-left and slides in from

the |eft — Design Track
* Child pages expand and collapse as
additional overlapping columns that
also slide in from the left
* Top navigation starts with button at
top-right Registi
* Sizes are finger-friendly JHTENDEXSERER

* Implemented as a device class-
specific dynamic content spot
“mobileNav” for tablets and
smartphones

— Difference between tablets and
smartphones is implemented within
dynamic content spot

<

24




Mobile Web: Responsive and Adaptive

e Digital Experience will follows patterns of responsive
web design

— Out of the box pages, web content and portlets optimized
for desktop and mobile

— Web Content presentation templates include responsive
patterns

* Adaptive content via Rules, Devices Classes,
targeted content, selected application portlets

25




Mobile Web versus Mobile App

Mobile

Take full advantage of the device.
Dedicated, task-focussed apps
Integrates with device capabilitie

Mobile Web

Provide a consistent integrated web
experience across multiple channels

such as kiosks, desktops, smartphones.
Aggregate multiple applicatior- \ App store presence such
as IBM Connections app.

-ontentimanagegEay
M >ersonalized for roles ' nQEe—T. -

B

n AV Alsn
S1rt0wBng M0 mestngs ¥ vy
o

oA MM vt v

o
o

Mobile Hybrid

Extending web experiences to

include on-device capabilities and app
tores with entitled IBM Worklight
capabilities

26



Portal and WCM Convergence

The Digital Experience Platform requires features normally
associated with traditional portals and with traditional WCM systems

We've been working to integrate the technologies and processes
around WebSphere Portal and IBM WCM for a number of releases

— While they can still be licensed and used independently, they are tightly
integrated technically

This integration is key to enabling the business to drive and manage
the web experience life cycle.

We plan to continue to enable more and more power in the hands of
the web site owners

This allows more to be done as needed and independently

Templates and the corresponding automation framework, enables
the IT team to build the key parts to enable the business to quickly
act and react.

— So IT continues to provide appropriate implementation direction.

Projects and approvals further provides appropriate levels of checks
and balances.
s j_




Portal and WCM Convergence

e Content as a portlet (generation 0)
— Portlet as window into content world

+ Content as part of the site (generation 1) - -

— Content as first class citizen E
— In context search results V=
.y - o PR
— In context linking =
n:

* Project Scoped Authoring of Portal Sites
— Ease of Use: Authoring of entire Pages with “Site” Projects
— Workflow Control: Review, Approve, Publish, Expiration, Versioning
— Agility: Syndication of Sites between Authoring and Rendering Servers




WCM: Visual Page Assembly

e Expose a visual editing experience for portal pages
— Intuitive and easy-to-use for non-IT users (business users)
— Provide a WYSIWYG editing model
— Optimized for inline, drag and drop driven operations

* Leverage the new Portal toolbar concept

— One place to access a rich administration and page
management toolset

— Decouple product toolbar from custom themes




Empowering the Business: The Toolbar

Edit mode switch
Switching to edit mode

Primary Navigation Toolbar Project info box opens toolbar |
toolbar menus toggle Opens project automatically Information
navigation menu /modetoggle
N Q- | X - /'; Published Site = | FatMode UMM | © IBM.
Progeits Creats Page Mecy = —
@ Welcome Cortwt > Socal Content
£ &3, Social Content ~ More menu
s Contents . 11 Filler. Putashed = Sot Troe Oioer = Q = @ 6 MISC
Conent \ actions
incl.
Secondary - - - = & = preview
toolbar 5 & i) — “u = &
n a_Vl g atl on List of Paople CQFI;:L';IIM! ua-'.T‘;lpt"f::mn ListolBlogPosls  ListefFlies  List olg::,‘:'v.v":mnn,

Information Portlat

Welcome to Your

L] L] v
I "l "1"‘(\] D‘f“n“‘l '2 % aVWaVTa
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* Getting ready

— the tools and capabilities in v8.5
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Published Site  ~ Edi

]| Experience 2013. Blog... o > Seckl Content

Page £1a, Social Content
Applications
Contents - 11
Contont ey g
= L5
== s
ﬂ—u =20

|

e

Forum Topic Detalls

List of Pecple  List of Communites

List of Forum
Topics

& 54

A
=g

List of Blog Posts Lt of Fllgs

Show Non-desplaying flelds

Index List (Specified)

Search for: From:

Note: New ltems may not show up in the search immediately

Oct 10, 2012 By virtuser

READ MORE

Registration for the avant is now open oo - 8o get in quick -
world's finest web engagemen! experts

3

"
C

List of Fileg

Schedule announced. Registration now open!

We're pleased {and somawhal relioved) to publish the finallzed schedule for Experience 2013

IPSS=—""" ") Interview with Jeremiah Abblett on HTMLs5

Go to "hip) ) fissc websphere-portal.com /'wps/myportal / t/p/ 21 pZTa o) ALIWT pQOgZvhHRSE1aR

2P
-

|

Filtter: Pubéshed * Sort: True Order ~ w Sea

& "
(e (= 9 = 2
= 1= =0

List of Community  List of Community  List of Community  List of Community
b Forum Yopics Blog Posts Contant

if you don't want to miss seeing some of the

T '

B examplefexample com
D 0123 456 789

.g. Print this page

Swiebar Featured Sideshow List (Specified)
FEATURED POSTS

Schedule announced. Registration now o,

Oct 10, 2012 By virtuser

Wa'ts pleased [and somewial ralieved) to oublish

. _G2EM3F /p0/1Z7.000000000000D0A0BRZEINOMA 3 =C26_D0I0000000000OA0BR2AIO0MKD = MEDII D62



Detail Signpost ( Specified)

Residents > Parks and Recreation > Content > Web Experience Park

Web Experience Park {Contextual) v=

+ Create new item Non-displaying fields : Displayed | Hidden

Web Experience Park

Park Infornation (Specified)

PARK INFORNATION

™ s ey =
-] LN
srad
Ortrmis P
Creg
& o L

An excepftAironérlr pafk-io experience all the cirtyA}AiasAio offer both p'hysicaAlr aﬂ&féiigffé‘l[

Web Experience Cen... draft
Open Read Form
Open Edit Form
Publish S
Delete

Edit Content Spot

W
Description ¢
Video
Video E
Video Width Video Width
Video Height Video Height
Bod)
Show Non-displaying fields
Web Experience Park Photos (Specified) e
+ Create new Web Experience Park item
Web Experience Park Photos
Photo Gallery List (Specified) =5

BERT T \ P e L T

Park Contact (Specified)
PARK CONTACT

Samantha Daryn
Princess Ann Park Manager

{315) 555-4321

sdaryn@cityofbelwyn.com

Connect Tools (Specified)
CONNECT

FlLike 0

W Tweet 0

= Printthis page




GOk
Digital Experience Layout Editor \ﬁ'ﬂ%ﬁﬂ

Features o a- - BN Traiaed s - Eaior: IO | ¢
* Graphical Poscs  Cess  Page o
definition of CustomLoyout: o Loy 00 [TE0] VW] PR} et SewPaoe  SeveAstavouTomgisn  Dore

page layouts

. Container 1.1 $==n Contaner 1.2 $=0=9 Contaner 1.3 $==n
across multiple
device aspects
e Ability to define
page fIOW, Container 1.4 == Contaner 1.5 $=@d= Container 1.6 +=@=

structure,
content visibility
across multiple
responsive
breakpoints

e Ability to
preview pages
across your
targeted device
classes review Wia: 1073 5 -

» 43500

Consectetur adipiscng it Duis sagittis tempus
massa, oQet incidunt eros varius sed. Ut
placerst pellentesgue varius

Rowl =12 3 4

go
2
§
i

© 2015 IBM Corporation




Projects

* Projects group changes that you and other users are making together and
allow you to treat them as one unit for preview, publishing and syndication

* Projects enable collaboration and large site updates

— Multiple users can work in a single Project and individual items in a
Project are not visible on the published site until the entire Project is
published regardless of the item's workflow state

* All changes bundled in a project can be previewed together prior to
publishing
— New items appear in all menus and navigators
— Deleted items are hidden
— Moved items appear in their new position in the site




Page Templates

®- 0- - '3 Published Site ~ | EditMode 00 | @
Projects Create Page Menu =
= D The Experience Confer... Templates @J Page Settings
Al Page
o Filter templates Q Page title:
Dppictiche Sort: Title + Show Details
Content
& Articles 1=
Friendly URL name: ctcdemo/
[& Basic Preview Show Details
& CTC: Alerts Details
) Page insertion point:
& CTC: Alerts Index
Q) Last child of current page
[ CTC: Biographies Details
. Previous sibling of current page
1 CTC: Biographies Index
- ") Next sibling of current page
&y CTC: Blank ¥

Create Page

CTC: Communications Details =

&




Personalization Rules

Segment users Show/hide page or portlet Show targeted content
Profiler Visibility Content Targeting
Age rule rule : i rule
Gender : N
Address

Job type
Income group

User profile/segment

Purchased products
Favorite categories
Device type
 ——|
L.J
Imagel.jpg

I ImageZ2.jpg I
Image3.jpg

. "
------------------------------------------------------------------------------------------------------------------




Content Targeting

User friendly content

targeting interface

inline dialog to define
and edit rules

Preview in context
-\ ez

e Personalizes your site i il
using business rules S Targetsd Spot
* Rules use attributes such
a S Add Content Hide Spot ¢ Targetad Summary
— device type o | Spring Promotion
' BB Test Aree. Page Demst ed Stage: Active on Site
— date & time, geo- | e (s
|0catl0n ~ = sSpring Promotion Speciiod oot Bk
— session information — 1l o —
| User must match all segments to view this conten
_ referer and sea rch Default Item Add Segment
keywords = oo e
.o bl by v User matches segment
— _usfer spetqflc PR & biey]  User dows not match segment
information Remove
— any kind application - = Do i
specific data Polscnstuaion or
. J Vigw Rule “?fﬂ"‘”Dwml

¥ SmanPhones
LOCSEEE In (3 WOrkspaos Moot

Description ANane
Rule Type  Profies

) Apeotier rule wil group a uzer info one or mare profes Thesze proflles may be used withn the context of 3 wed page o wihin a bindng rule to identty

which confant 5 reduen

SmartPhanas =
SmartPhone when

wurrent Dewice Dewce Class 18 smartphone

Lot Mooieq Decamber 21. 2012 12 10 PMCET




Extended Content Targeting based
on external Marketing Tools

18 Interact Spot (Specified)

Home Loan Package

* Integration with IBM Interact and
IBM Marketing Center

* The edit mode of a
Portal/WCM page
can be used to — il ==z v
configure the link | S BRSTINS
between a offer e
in IBM Interact/IBM W e
Marketing Center R

Get the best housing loan for
your dream home!

This Is a sample Interact offer.

g Center Spo ng Leam More
. Defauin Contea
and the corresponding =% RS
‘Zone ID *Interacton Point
web content me_octubecShosOer Lenorsssumes
*Droppable *Number of Offers
Yes 2
Hesght Detault Content
Msamm WWW DM COM
€SS Style
e Interactive Chamnel
Retresh Audience Level

39




Obtaining Targeted Information
WV
imizely

¥« maxymiser’

4
2 &

Inspect, change or set metadata for the page.

Optimizing Every Customer Experience

Key Value

™
param.sharing.scope

iom.portal.sharing.scope.page

wem.template. oid Z6_FADJKKG10GLT40IENA31C22001

metrics

An IBN Company

colorPalette CTCicss/bordered/bordered css

asa_aggregator hitpsenice maymisernet,
L i | ‘

asa_dependency =+

unica

param.sharing.scope {hitp:fwww.ibm.cor ibm.portal.sharing.scope.page

SignUp  Login

ring.scope.page

| ctc_deferredjson

Welcome to Your

Digital Experience

You have successfully delivered a push notification to your website. This message is shown to the Segment 'First Time Visitors' and is triggered on 'PAGE_VIEW'. Use the Campaign Manager to update the
~. 4 notification content, adjust the target segment and trigger rules!
s

Cancel

[close],




WCM: Rich Media Management

* Digital Asset Manager
(DAM) capabilities to
differentiate and
manage digital brand

AG3ND tam Wiry amen Expariasce? s progeat w0 12

consistently across o,
channels 039 Svare Sarmaiy [
*  Seamlessly incorporate T
rich media assets into sy
web and mobile web § T e
experiences 7 2 S g
*  Maximize impact of rich : ]
media with centralized el ) =
management, search o b e
and comprehensive e e, penEa

editing support for

images, video and more
*  Unleash the creative =

production process with

collaborative features

for designers, agencies

and all creative IBM Customer Experience Suite Rich Media Edition /
professionals IBM Web Content Manager Rich Media Edition




Deliver and Stream HD Videos “agorightcove

For Captivating, Immersive Digital Experiences Across Web and Mobile Channels

e Delivers professional quality
video to audiences on any
device using the digital channel

* Automatically detects device
and bandwidth and uses best
rendition for highest quality
playback

* Customizes viewer experience
by styling player with WYSIWYG
point and click capabilities for
branding

* Broadens audience reach with
CDN integration for fast and
secure delivery across the globe

(A
.\-;\_ﬂ\‘r\ -3 :
- A :
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Social Portal:
Seamless Integration of IBM Connections

B Balte Fashanss
.
g ¢ Posts by | o

A SMARTER WORKFORCE ) i :
MAKES SMARTER BUSINESS 0/ e :

u. e et e s s 00 st e st 0 SMARTER WORKFORCE Q List of Community Members
B s v ooty = MAKES SMARTER BUSINESS ,/; s § N A bamer:

Deazosarcs RELATED ENTERY % Samantha Dany j
Recent Discussions gz
(— I . ‘ft HmR
e

:
‘1
i
|
i
1
i
E»FEW

- 2 100 V) PR i of 4 Inrvrgt o 4 pasaid 18
2 3wl conttms S iy 3 Swee o -y = o el annn) T g ot TTwy (P Toaet REPYR O el o Vel by #ed ¥y .
Seamheg Bod regatrg Ve None 3 T UKL Bhat watee sy tx e ST RERTEEE TYe tay s B GIaEy aed B CrE IVeA et W) et | B el o e = Batty Zachman
= S0 N i) a0 T L 200 P8 SAPS00RLS ) e exzcurenRzecatan o
" o ) BEN JINRRING WhAH wa M) KRN D20NRN ) Raa e |
Ay — g e Paul Clemmons Dwe
- a . HELATED FiLas
1-50f8 Draveus  Mex!
e Brer a & B Owts unpiriteg Artiom ol
= Enr A tomoe, toAth e —— cre
—wey = - =~ -
“uarn




Mixing IBM Connections and Web Content

Allow users to discuss web
content items:

— The discussion itself is hosted on a
remote IBM Connections server

— Display of social information from
IBM Connections via Social
Rendering techniques

— Posting of new information (e.g.
replies) from WCM to IBM
Connections

— Automatic linking between WCM
content items and discussion topics
in IBM Connections

Visual appearance can be fully
controlled using WCM design
components

— Out of the box presentation
templates include responsive design
patterns supporting tablets and
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Social Portal:
Seamless Integration of IBM Connections
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Agenda

 Moving towards a Digital Experience
* Getting ready

— the tools and capabilities in v8.5
* Handing over control

— Visual page assembly
* |ntegration

— Make your IT part of an user experience
* Looking forward

— The journey continuous
* Summary
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Add Social Collaboration
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* Extremely customizable!
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Add a Shop

* Drag and drop support
for all common
Commerce storefront
services

* Fully customizable script
and markup based
components

e Source code included

* Both authoring and
presentation fully
customizable!

* Leveraging new
Commerce public REST
service interfaces

* Read and Write
Operations
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Powerful Integration Tools

Script Portlet

J2EE Portlet e
Development

Web Application Bridge
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 Moving towards a Digital Experience
* Getting ready

— the tools and capabilities in v8.5
* Handing over control

— Visual page assembly
* |Integration

— Make your IT part of an user experience
* Looking forward

— The journey continuous
* Summary
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Continuous Delivery: Definition

* Approach of Software Engineering
— Short development cycles
— Continuous Integration
— Highly automated tests, carried out continuously
— Releasable product at any time
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Cumulative Fix Release Cycle
Planning

Test

Feature C Design

Development

Test

Feature B Design
Development

Test
Feature A
Development

APARs

Cumulative
Fix
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Ensuring Highest Quality — continued

Automated tests for each build:

Automated
user acceptance tests

Migration tests
(to version 8.5)

Continuously running
automated regression tests

Integration tests

Installation &
rollback tests
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Ensuring Highest Quality — continued

e Continuous regression tests of performance and long-
runs

* Regression test of complex enterprise scale
environments

— Migration, installation / rollback

e Continuous refinement and improvement of test cases
based on PMR review and support feedback

e Test teams focus on CF tests only, no release
development in parallel

=>» Release-grade tests for each and every CF

54




Overview of Delivered Features

- CFO4

* CFO5

Theme analyzer for portlet modules

Resource aggregation for portlets

Public ResourceCombinerService API
Syndication extension points

Worklight 6.2 integration

SmartCloud for Social Business Search (SAML)
Invalid friendly URLs

SmartCould for Social Business HTTP Outbound
@mentions

SmartCloud for Social Business Connections integration
Web Application Bridge Mobile support
Windows Mobile support

Web Content Manager REST API

Inplace editing for Web content

Validation improvement for the Configuration Wizard
Renditions

UX Screen Flow Manager
Project publish and validation updates
Folder updates

Syndication modes

SmartCloud for Social Business integration by using Active
Directory Federation Services (ADFS)

Searching in a multilingual environment
Content as a Service pages
Improved WSRP consumer markup caching

Configuration wizard supports transfer to multiple Oracle
databases

Improved page loading performance by asynchronous
web content rendering

Integrating remote JSON data by using the Digital Data
Connector

Web Application Bridge support for SAML
WSRP remote session invalidation

WCM REST service supports creating and updating
authoring templates

Updates to image and file elements in WCM

Custom search boxes can display results in Search Center
Deprecation of OneUl

Document Services feeds for Federated Documents

Visit “Knowledge Center > IBM WebSphere Portal and IBM Web
Content Manager V8.5 > Overview > What's new > What's new

in the combined cumulative fixes” for a comprehensive list
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In Addition: Features delivered on the
Collaboration Solutions Catalog

Script Portlet
Connections portlets
CTC — Content Template Catalog

Commerce portlets

— WebSphere Commerce Sample for IBM Digital Data Connector
in WebSphere Portal

Digital Experience File Sync

Cache Viewer portlet

IBM Social Rendering Templates for Digital Data Connector
Integration for Enterprise Marketing Management V2.0

https://greenhouse.lotus.com/catalog/home full.xsp?fProduct=WebSphereQPortal

B '4)
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Feature Enablement

Features muted by default, non-disruptive
Individual configuration tasks enable features

— E.g. for feature “Content as a Service pages” run
ConfineEngine.sh install-caas

No migration needed
Starting point in documentation: Roadmap

https://www.ibm.com/support/knowledgecenter/SSHRKX 8.5.0/mp/install/rm cf.dita
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Projectable Maintenance

* CFs are released every 10 to 12 weeks

— Release Portal 8.5

e CFO1 - July 2014
CF02 > September 2014
CFO3 - October 2014
CFO4 - December 2014
CFO5 - March 2015
CF06 = May 2015
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The Priorities beyond version 8.5

* Programming Model Simplification
— e.g. Simple Theme

* |Integration with Enterprise Marketing
Management

— e.g. Maxymizer Integration
* Content as a Service
— e.g. for Mobile Apps

* CloudFirst
—e.g. Cloud based Offerings




e
Simple Theme \«.‘iﬁ@

 Simple Themes are designed to be a starting point for theme
development. Contains minimal artifacts for an easy starting point and
quick learning curve.

* Fluid responsive design to support mobile devices

* Highly brandable through CSS/JS/HTML and exclusively editable through
WebDAV

* A number of generic dynamic content spots to choose from
— Top Navigation, Mega Menu, etc.
* New look & feel and support for HTML5

very industry can become

smarter every day
N -

;-
i

What's newon a
e Smarter Planet?

/
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Manage Theme Properties ',*

Theme Self Service / Tooling .,..., %@
 New Development Platform for m N
Web Developers.
e Easy 1-Click Creation of Themes Create Theme
* Ability to see all themes in one i r
spot, change all its properties, ... sescsmon

* Ability to export themes as
deployable i

artifact cance
Themes

Filter All Themes v Search themes

Portal 8.5

Simple
Simplified theme which can be used as a starting point for the development of custom themes

ThemeDevSite Theme
The theme to render the Theme Development Site area. Never to be used for any other purpose.




IBM Digital Experience (DX) 8.5
& Maxymiser Integration™

Design and Execute Advanced Content Tests for Optimizing Customer Experiences

» Enables marketers to visually build
and launch tests leveraging IBM DX
Content

» Simply browse and select IBM DX
content with packaged Maxymiser
Visual Campaign Builder integration

* Increase marketer satisfaction and
boost productivity with single sign-on

« Build tests frustration-free and

eliminate too many passwords
syndrome

*Integration delivered by Maxymiser
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Seamlessly Incorporate IBM DX Content
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Content as a Service Vision ~ Sogy

Providing personalized, adaptive, relevant experiences that allow employees, custome. .,
and citizens to interact with people, content, and applications anywhere, anytime

z Social .
Specific . A S OoOmni- Content as a

channels Digital [ Channel Service
(web, mobile web) Y Experience Zg (CaaS)

DX owns & manages the end- External application owns &

manages the end-user
experience

user experience

DX Cloud
Platform
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Content as a Service for Mobile Apps "m. ‘,?

Key Features:

* New customizable authoring
experience, designed for
Native Mobile applications

e Support for IBM MobileFirst
platform

e Ability for Script Portlet
applications to be available
on the toolbar for a
convenient drag and drop
addition to the page

* Picker for inserting WCM
tags

* Resource aggregator
support, for performance
improvement of complex
applications

Content Type / Offering ©




All

Open Projects
Pending Approvals
Targeting Spots

Article
Biography
Catalog
Notification
Offering
Plain Text
Rich Text

Car Buyer Offers
High Net Worth Offers
Home Buyer Offers
Refiree Offers
Student Offers

Content Type / Offering ©

[JSON|

Published Content

Name

Auto Loan

Auto loans starting at only 1.8% for 80 months and no money down

Student Loans
Apply for a student load todsy and be entered to win a scholarship

Enter short description

foo

Enter short description

Coin App Offer

Lorem ipsum dolor sit amet, consectetur adipiscing eit

Insurance

Insurance s the aquitable transfar of the nsk of 3 loss, from one
entity to another in exchange for payment. It is a form of nsk
managemant primarnly used to hedge against the risk of a

contingent, uncertain loss.

Author

wpsadmin

wpsadmin

Date

Yesterday
10:55:18
AM

Jan 27,

2015

Jan 18,
2015

Jan 18,

2015

-

First | Previous |

© W
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IBM Digital Experience on Cloud
our fastest ever time to value

IBM Digital Experience on IBM Digital Experience Plus

Cloud on Cloud

* Focussed on Content * Focussed on Integration.
Management. *  99.93% Availability.
99.93% Availability. * Client Success Manager.
Client Success Manager. *  Pre-tuned production,

Pre-tuned authoring and authoring, pre-production &
production environments. QA environments.

m - il

Secure Dependable Scalable



IBM Digital Experience on Cloud
It Just got even easier to get started

More flexible entry points for IBM Digital Experience on Cloud

family

« Smaller initial configurations available, scale up as your needs require.

New single-environment offering now available

« (Get started quickly for a prototype or test; perfect for smaller production
needs.

« Combine with other Digital Experience on Cloud family for custom
configs.

« 99.5% Availability SLA.




Cloud Offerings

Digital Experience on Cloud Family

New offering DX on Cloud DX Plus on Cloud
Coming Soon Launched Dec 2014 Launched Dec 2014

Single environments available in a Deliver content focused sites to Integrate business applications for
range of selectable sizes engage users customer & employee productivity

, CMO Exec ,
CIO/IT Executives CMO & Industry specific - e.g., VP Customer Service / CHRO
Consumer Lending

We will provide customers with a choice of entry points to get started,
provide a natural progression to our existing offerings, and also expand
usage for customers of current offering.




A SaaS* Example - Portico's Employee Portal
base pack and business apps.

Please Sign Up

Registration page url
http://trial.myxdx.com/register
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Agenda

Moving towards a Digital Experience
Getting ready

— the tools and capabilities in v8.5
Handing over control

— Visual page assembly

Integration

— Make your IT part of an user experience
Looking forward

— The journey continuous

Summary
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Deliver

/ exceptional
S/ experience
g ;f'f
g% Target
g customers
&\ as individuals
Q"%,%

e}
B Understand
I 1hl

what works and
why




ssUser Experience Portals (UXP) supply
consistent, high-fidelity

user experiences
across a breadth of services.

Sites and apps can be deployed

across multiple channels and devices.*

Gene Phifer, Gartner







Legal Disclaimer

IBM Corporation 2014. All Rights Reserved.

The information contained in this publication is provided for informational purposes only. While efforts were made to verify the completeness and accuracy of the information contained in this
publication, it is provided AS IS without warranty of any kind, express or implied. In addition, this information is based on IBM’s current product plans and strategy, which are subject to
change by IBM without notice. IBM shall not be responsible for any damages arising out of the use of, or otherwise related to, this publication or any other materials. Nothing contained in
this publication is intended to, nor shall have the effect of, creating any warranties or representations from IBM or its suppliers or licensors, or altering the terms and conditions of the
applicable license agreement governing the use of IBM software.

References in this presentation to IBM products, programs, or services do not imply that they will be available in all countries in which IBM operates. Product release dates and/or capabilities
referenced in this presentation may change at any time at IBM’s sole discretion based on market opportunities or other factors, and are not intended to be a commitment to future product or
feature availability in any way. Nothing contained in these materials is intended to, nor shall have the effect of, stating or implying that any activities undertaken by you will result in any
specific sales, revenue growth or other results.

Performance is based on measurements and projections using standard IBM benchmarks in a controlled environment. The actual throughput or performance that any user will experience
will vary depending upon many factors, including considerations such as the amount of multiprogramming in the user's job stream, the 1/O configuration, the storage configuration, and the
workload processed. Therefore, no assurance can be given that an individual user will achieve results similar to those stated here.

All customer examples described are presented as illustrations of how those customers have used IBM products and the results they may have achieved. Actual environmental costs and
performance characteristics may vary by customer.

Adobe, the Adobe logo, PostScript, and the PostScript logo are either registered trademarks or trademarks of Adobe Systems Incorporated in the United States, and/or other countries.
Java and all Java-based trademarks are trademarks of Sun Microsystems, Inc. in the United States, other countries, or both.

Microsoft and Windows are trademarks of Microsoft Corporation in the United States, other countries, or both.

UNIX is a registered trademark of The Open Group in the United States and other countries.

Linux is a registered trademark of Linus Torvalds in the United States, other countries, or both. Other company, product, or service names may be trademarks or service marks of others.
All references to Open Financial Network refer to a fictitious company and are used for illustration purposes only.

All references to Your City refer to a fictitious government and are used for illustration purposes only.




