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Operator:
Welcome to today’s Financial Performance Insider webcast.  My name is (Ericka) and will be your event specialist today.  Following the presentation we’ll have a short question and answer session.  You can ask questions at anytime during the presentation quickly ask a question button, type your question into the open area and click ask question to submit.

If you should need technical assistance please type your inquiry into the tech support box on the left side of your screen and click the send button.  It is now my pleasure to turn the webcast over to your facilitator, Tim O’Brien.

Mr. O’Brien, the floor is yours.
Tim O’Brien:
Hello.  Welcome everyone to the series Financial Performance Insider.  I’m excited to be hosting today.  We have IBM product marketing manager for business intelligence Jane Farquhar are with us focuses on enabling mobile work force with IBM Cognos Mobile.

Now, before I hand it over to Jane where she’ll present on the subject I just briefly wanted to go into a few things with you all really quickly here.  And while I do this I thought we’d multi task a little bit.  We’re going to put up two different polls.  And if you could just provide your feedback on those two polls while I’m presenting it will be in a separate screen for you there.  It’d be fantastic.

This really helped us shape a number of things that we do mostly erect the content that we bring you all.  We want to make sure we’re doing things that you all can leverage to get the most out of our technologies.  We understand that it’s not just about the software it’s also about the people and the process side.  So we’re really interested in how you, not only use the technology but how you spend your time and how this technology perhaps through automation and embedding controls and security, and work flow, and all those things and perhaps make your lives easier in the roles you have in your organization.

So just real quickly here.  When we talk about business analytics (inaudible) what is (inaudible).  And I’m going to explain it from three different perspectives to help you kind of get your arms around this concept of business analytics that we hear so much about.

Business analytics encompasses five major practice areas.  One is financial performance and strategy management, another is business intelligence, financial governance, protective analytics and governance risk, and compliance.  And all of those working together in the organization can help you achieve major gains including, you know, the wonderful things, that are wonderful outcomes in leveraging our technology it’s going to help you lower your cost.

It’s going to spotlight trends in spending behavior that you wouldn’t otherwise see.  You’re going to get visibility in the things that you otherwise with Excel spreadsheets and siloed technologies, access data bases, data warehouses.  All of these disparate information coming together doesn’t give you that consolidated visibility from the top line aggregated perspective down to the lower level perspective.

And so all of these working together gives you that visibility.  And business intelligence from a different tech is really answering three simple questions.  And these are the questions that every decision maker, sorry I just jump ahead the slide.  These three simple questions we answer, and business intelligence and performance management and business analytics are around – how are we doing today, why and then what should we be doing?

So, how are we doing is through measuring and monitoring your business.  And you might have key performance indicators which are captured on the dashboard or a score card.  You want to understand how we’re doing, are we on target, are we off target.  And based on that information you want to be able to drill through in context.  You want to be able to see if we’re off target at 89 percent of on time customer shipments.

We want to be able to drill through and understand what the issues are in context and that’s where we’re answering that question of why.  And that’s typically through business intelligence tools, ad hoc reporting.  Once you’ve understood why, now you want to make that decision on what should we be doing to take corrective action.  And you don’t want to have to log in and out of different systems in order to do that.

You want to be able to do your scenario planning.  You want to be able to run the predictive analytics to weigh your option.  And then once you’ve been able to identify what the right decision to be made is you want to be able to capture that in your forecast application.  Doing this seamlessly across multiple applications that sit on a single platform that’s what it is when we talk about business analytics.

And we’ve got a number of customer success stories out there.  I’m not going to go into details on this.  But I just want to make you, guys, that it’s always nice to leverage other customer’s success.  And we’ve got a great inventory of different success stories of which you can use or make sure that’s made available to you coming out of this webcast.  Because I think it’s always nice to know how other customers have leverage our software, and what the returns on those investments have been.

And just again the how are we doing question, measuring and monitoring your business through reports and score cards, and dashboards could be through real time monitoring that’s answering that first question.  And then why drilling through, I mentioned ad hoc clearing trends and statistical analysis, and of course social media analytics.  And lastly, what should we be doing, what is scenario?

This is your scenario analysis.  This is your predictive analytics.  And then of course leading to your forecasting planning and budgeting.  So hopefully, that was real helpful through the surveys that we’ve done, through the IBM Global CFO study, the IBM global CIO study and number of other study.  We’ve claimed that most organization struggle and being able to answer these questions for a number of different reasons.

You know, is it data integrity?  Is it easy to consume the information?  Is it not timely enough, reliable or maybe it’s not on target.  Those are the issues we’ve seen in the community and how customers are struggling to answer those three questions of business analytics.  And through these studies, one of them being the IBM Global CFO studies we learned that there are essentially four components or four segments of business analytics maturity.

And one is the score keepers, another is a disciplined operators, and a constraint advisers, and the value integrators.  And those value integrators are the ones that really have out performed and they’ve leverage business analytics in a way that I just described to you.  They’ve got a platform for business analytics.  And these are some of the gains they’ve been able to achieve in their organization.

You can see 20 times EBITDA growth over a five year period as well as revenue growth, and return out investing capital.  So it is achieving great gains for them which we’ve got captured and available to you in this IBM Global CFO study to access that you literally just go to ibm.com/cfo some excellent information in there.

And then lastly, you know, I do a lot of posts on this LinkedIn group, not only just with IBM events and product-related information but there’s a number of blogs that we’ve produced.  Ones with predictive perspectives blog and an IBM software group blog.  There’s a performance perspectives blog.  And we get a lot of research from IDC and Gartner that I post on there.

And this LinkedIn group, if you’re all on LinkedIn just simply search for innovation center for business analytics and you’ll find it there.  And as I mentioned I’m doing multiple posts a day so great way to stay informed.

So hopefully what I just passed along you is really helpful.  And now, I’m excited to, you know, begin the core of our presentation today the subject matter which is mobilizing the work force with IBM Cognos go mobile.  Our future speaker IBM product marketing manager for business intelligence, Jane Farquhar.  Jane, you have the floor.
Jane Farquhar:
Right.  Thank you so much, Tim, for that kind introduction.  As Tim had mentioned, I’m a product marketing manager with the BI team here at IBM.  And my core responsibility is actually for the end user capabilities specifically with Cognos BI.  So I’m really pleased to be able to share with you today how IBM is enabling a mobile work force by allowing users like yourself to be able to access and interact with critical Cognos BI regardless of location.

So whether you’re on the road or in the office you get that same great insight, BI insight simply reliably and of course, securely.

So in terms of an agenda for my talk to day I’m going to kind of set the (labeling) with the market, talk about the shift between business users and IP specifically.  And this is really interesting market as we will discuss later on in the presentation, and that is really being driven by the business users.  I’m going to talk about IBM Cognos BI for the mobile force specifically our product Cognos mobile but as well as other capabilities that helped the mobile work force.

Let me do a quick demonstration of our brand new released iPad native application for Cognos mobile and then do a wrap up.  And then I’ll turn it over to Tim and we can take some of the questions that you might have.

So what’s happening in many organizations like yours today with regard to the mobile landscape?  What we’ve heard is that there’s really two fundamental shift happening in organizations like yours today.  One that’s aimed at the business user and one that’s aimed at IP as well.  So the first shift around the user particularly your executives who are pushing to bring their own personal devices to the office.

And this is really being accelerated because of the explosion of the tablet market.  They’re expecting to have the same business applications running as quickly and a smoothly as we experience that they have in the consumer world.  They don’t want to travel with their laptops anymore but they need access to that same trusted BI that they’re used accessing while they’re in the office.

And so then, flip to the IT side, and I know I’m talking to a bunch of finance users but, you know, IT always has to come into this equation.  And they’re effective in a really different way because now it’s the users who are leading this charge, and they just need IT to be able to support them.  So this poll is really against all the course philosophy that IT is known in the past.

They’re used to be in expert in the topic.  They do the research and they do deploy the technology that best fits their environment.  So IT now finds themselves in a place where they’re being asked to support business intelligence on Blackberry devices be at phones or tablets as well as iPhones, iPads, Android devices.  And this leads them wondering how to do this effectively, and most importantly to them and to users as well securely.

And, you know, analyst are really kind of digging into this landscape change as well.  So Mobile BI is definitely gone from a nice to have to a real critical business requirement for a lot of customers including customers like you.  In fact, from our recent Gartner predict study they believe that by 2013 33 percent of all BI will be consumed on mobile devices.

And you know, what I’ve talked to other analysts who actually think that that number is fairly conservative.  They’d like to bump that up to 50 or even higher.  And not surprisingly how our (inaudible) also gotten into this discussion as well.  And with the survey that he put out he found that 80 percent of the organizations that he surveyed have made Mobile BI a top priority for their executives.  And this is a direct result of that demand from the user community that I’ve mentioned earlier.

So who are the Mobile BI users?  And I don’t want to kind of belabor this too much.  But actually in the conversation I had with Howard Dresner just this week he, you know, he stated this simply as that if you leave your desk during the day and you need the information to that or you need access to that information, you know, you’re a mobile business user.

And, you know, there’s more mobile people in the world and in companies than ever before so not limited to the one’s I’ve got listed on the slide here.  Just a few examples of users who require mobile access to BI.  In our experience, this is really the order that we saw smartphone is being deployed out into the organizations with the executives getting those smartphones first.  And then down to, you know, the regular line employee.

So whether it’s an executive who is rarely in the office he or she could be at, you know, board room table and in meeting and maybe a sales rep.  So let’s face it if they’re not out closing business, you know, and if they’re tied to their desk they’re not being as effective as they could possibly need to be.  So, you know, management wants them out on the road so they need to get access to that information when they’re on the road.

So what about middle managers or, you know, finance workers like yourself who just need information at their fingertips when they’re in meetings, if they’re actually having at (hook) whole week conversation.  Or maybe they’re on the (sharp) floor and plants where, you know, floor manager needs to be able to monitor or address inventory levels.  Or maybe a field worker who is in a remote location like the refinery needs to be able to monitor in near real time how business is performing to be able to prevent maybe, you know, over production as an example.

So these individuals and others are demanding secure, and reliable information at their fingertips whether they’re on the road or in the office.  And these people are the one’s that are really causing that shift for IT.

So what are the kinds of things that are keeping users and IT up that night?  So the users are concerned about security.  But security is obviously paramount to IT who were tasked with making sure an organizations most important asset, their enterprise data, isn’t (leak) beyond the firewall.  And users need to be able to trust with that same BI content that they’re accustomed to seeing is the same whether they’re consuming it on their laptop, smartphone or tablet computer.  And IT really needs to be able to support all of those mechanisms.

And, you know, I mean, we know all that IT departments aren’t getting any bigger.  And in fact, in past years there are numbers of really significantly dwindled.  And they don’t have additional resources available to be able to, you know, recreate, repurpose BI content to make it mobile friendly.  They need to be able to reuse all those assets that they’ve got in their organization without, you know, an extra burden.

And users aren’t really satisfied with static (renditions) of BI content.  They expect the same level of interaction on their smartphones or tablets as they do on their laptops.  And for those mobile workers who don’t have the luxury of being connected 24 by 7 this connected access to BI is paramount.  And this could mean the difference for, you know, for sales reps especially landing small or landing large deals or losing a ideals with the competition.

So here’s where we introduced Cognos BI for the mobile work force.  You know, IBM was a pioneer in the mobile BI business since Cognos released the first native application for Blackberry windows mobile and Symbian back in 2007.  You know, Cognos is really one of the first to market in the mobile BI space.  And since then we’ve really continued to innovate and recognize that the mobile work force is a user community that, you know, we simply can’t ignore.

And it’s all about having uninterrupted productivity by getting insight into your business regardless of your location.  So it might be on a smartphone, it could be on a tablet.  And we can’t forget the original mobile device, the laptop.  So IBM provide a rich visual interactive experience by allowing access to Cognos BI whether the mobile device is connected or disconnected.  And it really eases the load on your IP department by being able to provide that single authoring environment.  So they don’t have to author content specifically for different devices.

And most importantly, IBM Cognos mobile can be deployed easily and securely.  So, you know, the mobile user is kind of expand that definition of the traditional office.  So the office actually might be on a seat, on a plane where an account manager is flying to another city for customer meetings.  He or she might need insight into the most profitable customers in order to be able to prioritize their visits for the following day.

So very quickly and easily they’re able to determine, you know, maybe who their top three customers are while they’re disconnected by interacting with Cognos BI content be at report to dashboards on their iPads or the Blackberry or laptop computer while they’re not connected.

So imagine, especially as a finance person being in a meeting where you know you’re going to be asked of the latest and greatest figures to support some, you know, some initiatives that you’re working on.  So you take a stab in the dark what your management is going to be asking for.  You print out a copy of, you know, report that contains figures for the most recent quarter.  You get in that meeting only to find out that, you know, they were actually looking for last year’s total broken down quarterly.  They didn’t even care about the current quarter.

So imagine being able to have that information at your fingertips on your mobile device and confidently, and easily be able to interact with the figures to be able to report the exact information that your management or executives were looking for.

Now, turn your attention about nice little image on the right side of the slide.  I’m thinking of police officers.  You know, maybe a police constable is out on the beat, you know, their office is not at the desk at all.  Their office is basically on the street.  And they can actually leverage GPS capabilities on a Blackberry to be able to run reports that automatically filter geo-specific prompts.  So they can, you know, potentially filter out and find out who dangers criminals or outstanding arrest warrants are in a given address or area so they could call for back up if necessary.

So this is now, you know, a life or death core capability of business intelligence.  And it’s all about getting the right insight to make the best possible decisions that provide the best possible outcome wherever that user happens to be.

So I’ve mentioned previously, mobile workers don’t always have the luxury of being connected 24/7.  That’s why when we released IBM Cognos BI version 10 back in the fall of last year we provided a new capability to allow for interactive offline consumption of BI with IBM Cognos active report.  So essentially an active report is a highly interactive self contained report application that allows users to be able to explore data even when they’re disconnected, and it’s really fast.

So these active reports can be burst out to a real wide user community and be consumed on both PC and through the iPad native application.  But what about when the user is connected?  They have a couple of options for receiving this Cognos BI content on their devices.  For many users just having those reports, you know, scheduled and burst out to a mobile device is more than enough.

But what is the content that you’re looking for isn’t actually on your device and wasn’t sent to you.  You then have the option to be able to connect to the Cognos BI server, be able to navigate through the content and get exactly what you need.  You can also leverage the search capability on the mobile application to be able to find the content that you want as well.

So once the user has that information they need to be able to, you know, make the best possible decisions but it’s not really enough to be able to stop there.  You know, it’s all about collaborating and being able to take action on the insights that you’re (inaudible) from the information.  So by using the finger paint capability on the iPad a user can, you know, highlight a specific information, a specific bit of information or report maybe it’s a number that’s either higher or lower than what was expected.

And then without even leaving that the iPad native application they can send a snapshot of that report to, you know, a manager or a co-worker.  And really kind of close the loop on, you know, numbers that maybe higher or lower than expected.  So this allows about uninterrupted productivity that I was talking about and, you know, really helps organizations maintain their competitive advantage.

So, you know, with the stuff that we focused on up to now is really been around the user.  And of course, we’ve talked about at the very beginning the shift that’s happened for IT.  So, you know, if we haven’t met the needs of IT then the mobile project will likely be halted in its tracks.

So a paramount concern for our friends in IT is security.  So beyond the security built into the mobile device itself IBM Cognos mobile also leverages all of the great security that comes as part of your IBM Cognos BI platform.  But, you know, we recognize that there are greater concerns than that so we didn’t stop there.

Additional security measures are also built in.  So for both our web and native applications user authentication is required in order to be able to validate the users access.  And for our native applications we have our very own what we call (lease) key security.  So that allows administrators to be able to set the life span of the Cognos content on the device.  So that if it hasn’t been access in, you know, defined amount of time that the content is no longer available on the device until they re-authenticate themselves.

And then additional security for our Blackberry native application users we obviously leverage the full capabilities of the Blackberry enterprise server including the ability to remotely wipe a device, the application if it happens to be lost or stolen.  Also, because of this, you know, this pain that we have from IT about, you know, not wanting to be able to recreate content.  You know, Cognos mobile does obviously leverage the essential authoring environment and IBM Cognos BI.

So all of that Cognos content that you report authors will have created and report studio can be made available on the mobile device without needing authors specifically for the various devices.  So leveraging the shared administration capabilities of IBM Cognos BI report content can be scheduled and burst out to Cognos mobile users in the same manner it would be for traditional PC report consumers.

And IBM Cognos mobile supports the devices that organizations are using today with really flexible options to meet your deployment options to meet your organizations needs.  So we have web app support for iPhone, Android, smartphones and tablets as well as Blackberry Playbook.  And then as mentioned earlier we’ve got native application support for Blackberry, Windows mobile and Symbian, and newly released native application support for the iPad.

So beyond mobile IBM Cognos BI version 10 meets the needs of really any user by being able to provide flexible access to the information in the way they want to be able to consume it.  So from users being able to leverage the self service capabilities of IBM Cognos business insight being able to collaborate on decisions in a unified work space to being able to imbed and refresh BI content and power play or PowerPoint, Excel and Word.

We also have Cognos smash up service which is an API that automatically and securely exposes BI content as the web service.  So this really extends the reach of your valuable BI assets that you’ve got in the organization today and puts BI into the applications and processes that your business uses everyday.  And all of this, you know, was done from that single report authoring environment.

So what’s new for Cognos mobile in 2010, as Tim mentioned at the top when he was providing my introduction he did mention Glu Mobile.  Just wanted to review with you if you are familiar with Glu Mobile, that Glu Mobile has not gone away we just renamed it as IBM Cognos Mobile.  And we had some really kind of interesting and exciting releases in the last (inaudible).

And so in the spring of this year IBM Cognos Mobile web application support it with extended with Blackberry Playbook, Android, smartphone and tablet.  So this extends our current web app support for iPhone and iPad that we released back in 2010.  Add to that, you know, our native application support for Blackberry, smartphones, Windows Mobile and Symbian, we really have one of the most complete mobile BI offerings in the market today.

And so we’re really, really excited to be able to announced our latest release of IBM Cognos mobile and our native application for iPad.  As of September 13th, actually, 2011 the iPad native application is available for you to download for free from the Apple app store.  So if you’ve got an iPad today I really encourage you to download the application just to do a quick search in the app store on Cognos, and the Cognos mobile app will come up very quickly.

This native application utilizes the same intuitive IOS multi-touch gestures that users like yourself have come to really love so this makes the learning curve next to zero.  And, you know, your iPad is basically on all the time so this, you know, allows you to get access to your BI even faster than before.

And the other exciting news is that the iPad native application has support for IBM Cognos active report which means that you get offline access to even more interactive content than before.  And also, for our customers out there who may have kind of kick the tires with mobile in the past we’re really, really excited to announce that we’ve had some license changes.

So if you were thinking about getting into mobile now is definitely the time.  So our mobile capabilities are now bundled into the enhance consumer roles.  So there’s no additional charge for the mobile server as we have had in the past.  And if you’ve got users or if you are a user that just happens to only want to be able to consume Cognos BI on your iPad or mobile device, there actually is a mobile only option as well.  So really great news for us customers, for our Cognos BI customers who really want to be able to leverage the capabilities of Cognos mobile in their organizations today.

So probably the best way to be able to talk about our product is to be able to give you a quick peek.  I’m going to do a very quick demonstration of our native application for iPad.  Of course, I’m just kind of showing you what’s new and exciting but we do have support for those other devices as I have mentioned in the presentation previously.

Now let me just get in to the native application.  So here we are, I’m using an iPad simulator so you’ll have to forgive the interesting format and just kind of try to get yourself thinking about using this on an iPad.  So you’ll see in the top left corner we have the native application icon that is available for you to download for free from the application store on the Apple, directly from your iPad.

I just also want to let you know that once you download it there are a few samples that come with the product.  So you can play around with it, play around the samples and get to kind of familiarize yourself with the product before you decide that you want to potentially invest in it.  So once you execute that icon you’ll see that the welcome screen comes up and I’m asked to authenticate myself.

So this is the level of security that I’m talking about.  So only users who are, you know. Cognos users are going to be able to access mobile from their mobile device.  This goes with both the iPad native application as well as our web applications.  And once I’m connected and I have authenticated myself you’ll see that I’ve got access to my Cognos content.  And I can actually browse around the folders within Cognos to be able to find the content that I’m looking for.

But what I’ve done now is click on to the reports that I’ve actually downloaded to my device now.  So this is a very traditional Cognos report as a pipeline health check report.  So maybe I’m a marketing manager that wants to be able to interact with this information.  You can see that this is not a static rendition of report that I’m able to tab through multiple pages, see my information by geography.

And again, this report would have been authored in report studio and maybe something that I access on my desktop.  But I just simply want to get access to it on my mobile device.  And I’m now showing you one of the really neat features that’s getting a lot of positive feedback is the finger paint feature here.  So, you know, circle the number that I believe maybe a little bit out of normal.  And without leaving the application I’m able to send an e-mail to maybe my co-worker, my manager, highlighting that number saying, you know, “Can you please follow up and let me know what’s going on with that?”

So again some really nice built in collaboration as part of Cognos mobile iPad native application.  So I’m just going to close out of here, and then I’m going to open up an active report.  So these active reports as I’ve mentioned previously are disconnected report applications that compact with all the data within them.  So once they’re downloaded to my iPad I’m actually able to access and interact with this information when I’m disconnected.

So, you know, I could be on an airplane and I don’t lose any of the interaction nor do I lose any of the data that came with that report.  And as you can see I can click through, you know, now playing the role of sales manager that needs to be, you know, needs access to my product lines by geography.  Again this is the tab (doctor) report so multiple views with a real, you know, bunch of valuable information that I’m able to interact, I’m able to drill up, drill down.  And follow those bread cramps to get back to where I started.

And going into the third tab, you know, I’ve got a nice line chart here that shows me some nice trending with my product line.  I can slice and dice it by product line.  So maybe I want to see a data view of this information so I can click on the table view and see my information presented to me in a whole different way.  So I just showed you very quickly a couple of different options for report consumption on the iPad.

Firstly, I showed you the ability to consume and interact with you very, you know, standard Cognos reports that first example that I gave you.  And then the second example that you saw was the ability to consume and interact with Cognos active report on the iPad.  So I’m just going to pop back into my slide here.  And just throw up a couple of examples of customers who are, you know, actively looking at Cognos mobile as a potential solution in their organization.

So the first one is, you know, the very traditional sales example.  So the VPs sale wants to be able to deploy to their sales reps on their tablets only.  They don’t want reps to be carrying around their laptops.  They want them to have, you know, full access to their sales information on their tablets, you know, so that they can make those really important decisions while they’re on the road.

And pharmaceutical reps especially kind of interesting breed because they’re into doctor’s offices constantly where they may not have a connection so they want to be able to show doctors, you know, what kind of drugs had been consumed.  And they can use that active report capability on their iPad to be able to show doctors exactly where they’re spending the money and where their biggest drug need.  I guess this need is at that time.

So the next example is one of an example where for a financial services company.  They want their executives and senior management to be able to get access to their latest information on secured lending, mortgages, liabilities and campaigns.  They need to be able to see that information daily.  And they really need to kind of keep on top of their customer base.  So they’re going to deploy Cognos mobile on the iPad for their executives and senior management.

And so, in terms of customers who were seeing, using mobile today this Cincinnati Zoo and Botanical Garden is actually a really interesting case, and they’re the oldest zoo in the U.S.  You know think about a really strong customer focus vision that they need to be able to support.  So, you know, for their management their time is definitely best spent on zoo grounds not necessarily sitting behind the desk looking at their numbers.

So using the Cognos mobile iPad native application the zoo management can be really more closely aligned with, you know, the business of running the zoo.  While they’re spending time on the grounds they can immediately see who their guest are, where they’re coming from because they’re coming from all over the U.S. where they’re spending their money on site.

And this allows them to plan versus react to the needs of the guest, and be able to improve their overall guest experience.  Now, (Dural) industry is another example.  They actually, a big manufacture of juvenile products and actually bicycles.  They’re using the Blackberry native application of Cognos mobile.  And they believe that the real power is, you know, beyond having the content pushed to their users.

They want the users to be able to navigate those folders.  So while they’re connected like you saw on the demonstration getting access to the Cognos content from the device.  And being able to refresh and get that content whenever they need it.  That, you know, the data in real time and it’s really up to date.  And they can focus on the data in the reports that are be most important to them.

So Papageno is another example.  They’re actually looking to upgrade to the latest version of Cognos mobile in order to be able to provide better mobile access to their district managers.  So this will help them work more effectively when they’re visiting restaurants so be able to do a show and tell with the restaurant management, to be able to show whether operational performance can be improved.

And these types of initiatives that are powered by Cognos BI will really help them maintain their leadership position in the hospitality industry.  So just a few examples of who is using Cognos mobile in their organizations today.  So, you know, just looking at the clock here and then trying to summarize using the native application of Cognos mobile users can access and interact with that critical BI content whether they’re connected or disconnected.

And with the added support of Cognos active report with the native application they can, you know, users like yourself can benefit from even more content when they’re offline.  And by leveraging the single authoring capability of Cognos BI there’s really no need for your authors content specifically for the mobile use.  Users can access and interact with the same content that they’re accustomed to seeing on their desktop, on the mobile device.

And with our (breath) support for so many mobile devices, Cognos mobile allows you to be able to leverage the investment that you’ve made in your organizations mobile infrastructure today.  And really provide some flexible deployment options with either native applications or web based application.  So, you know, it really fit the needs of your organization today.

So with that, I’m going to turn it back to Tim and see if there’s any questions from the attendees out there.
Tim O’Brien:
Great.  Thanks, Jane.  That was excellent.  You know, we’ve got a few questions.  You know I always like answering yes to a question for many (inaudible).  Let’s take the first question which was will we see a live demo on how it works today?
Jane Farquhar:
Yes.
Tim O’Brien:
So absolutely.  One of the other questions that came in is how much does the cost for IBM Cognos mobile?  Is there a way to put a price to it?  Is every situation unique and depending on the contracts, how does that work, Jane?
Jane Farquhar:
Yes.  I’ve mentioned earlier that we had a really, you know, we recognize the importance of mobile BI in organizations today.  And because we’re all friends in this room here I can say that I really felt like we were really sticking at to our customers when we were charging separately.  You had to be a BI consumer.  You had to be a mobile consumer.  And you had to buy the mobile server as well.

So that really kind of was, you know, prohibitive to a lot of you to be able to enter into mobile BI space.  But with the release of Cognos BI 10.1.1 earlier this year.  We actually released, you know, change the mobile licensing structure.  So now all new enhanced customers, all BI customers who have enhanced consumer licenses in your organization today automatically have access to mobile.

So there is an installation for the server piece but we’re not charging you extra for it.  If you’ve got enhanced consumer license you’re able to use Cognos mobile.  And as I’ve mentioned earlier as well, if your user who just wants to be able to consume on your iPad there’s a lower license role that a mobile only consumer license.  So hopefully that, I won’t get into dollars because that’s not my job but hopefully that address the question to the person who asked it in terms of how its licensed.
Tim O’Brien:
Excellent.  And if that individual has any further question, you know, please we can follow up communication from this webinar we’ll provide contact information that will encourage you to follow up with us if you have additional questions.

Another one that came in was about the devices that Cognos mobile supports today.
Jane Farquhar:
Yes.
Tim O’Brien:
Question about Android.  Their question about the play book, what’s that look like?
Jane Farquhar:
Sure.  So in terms of device support I’ll jus review them again.  So our original support from 2007 we set a native application for Blackberry, smartphone users as well as windows mobile and Symbian phone users.  We have web application support.  So this is, you know, Cognos mobile access through their browser that is optimized for mobile.  And we have support for Android both cell phone or smartphones and tablets, playbook, iPhone and iPad.

And then of course released in September of this year is our iPad native application.  So I thin that’s pretty much has all the big guys covered.  And we continue to really watch the market and see what kind of uptake we’ve got for devices.  And, you know, continue to watch your support list because you’ll never know when things will change and when we might add more native application support versus web app support.

But, you know, we do recognize that organization, some organizations don’t want a native application on the device that’s why we’ve got that flexible web application support as well.
Tim O’Brien:
Here’s another question.  Does the report author need you any special offering to make reports mobile friendly?
Jane Farquhar:
Good question.  And I’m happy to say that, yes, there is no any reports that’s been created in the report studio is essentially can be consumed in the mobile device.  You know, there are certain considerations precise and you don’t want to be pushing out to the mobile device table that’s got, you know, 500 columns and thousands and thousands of roles.  So there’s definitely some best practices that we have up there for designing for mobile devices.

But it is a single authoring environment reports are authored once it can be consumed on these multiple devices add to that they support for active report on the iPad.  That really gives us, it gives you a lot of content that can be consumed.  And just to talk further to active report, if any of you who are using active reports in your organization today they’re a real fantastic solution to kind of broad distribution of kind of manage dashboard type report.

And through the magic of the Apple operating system, you know, nothing special has to be done to those active reports.  It automatically kind of adopt the gestures from the IOS to be able to, you know, use the (swipe) functionality.  And, you know, translates the drop down menu so that their iPad friendly.  So again no need to worry about your report authors kind of having to do anything specific to make reports, to author reports for the mobile device.
Tim O’Brien:
And the last question for you, Jane, what content is available offline or say in the disconnected fashion?
Jane Farquhar:
Sure.  So for the native application support.  So for a Blackberry users and the iPad users, this is where we get into the disconnected content story.  So for iPad the active report content obviously is available when you’re offline, and it comes back with all the data in the report.  So you’re not losing the data and you’re not losing the interaction.

The other content, you know, all of your other Cognos content is also available when you’re disconnected.  It obviously doesn’t bring down all the data from your other Cognos report but does give you a good snapshot with some interaction on those reports that you can consume when you’re disconnected.

And, you know, of course, we talked about that security option, the (lease) key option to be able to secure that content.  So if it hasn’t been accessed in the defined amount of time that set by your administrator that you can’t access that report content until you’ve re-authenticated yourself.  So it’s a nice, you know, security precaution that we built into Cognos Mobile to make sure that your data assets aren’t being consumed by the wrong people.
Tim O’Brien:
Great.  Thanks for that.  And you know, I think we can give everybody back a few minutes here.  We’re supposed to go at the top of the hour.  But as a reminder to everyone I encourage you out in LinkedIn, search for innovation center for business analytics and join the LinkedIn group by manage it.  I’ll get you approved and brought into it right away.

Meanwhile, I want to thank our presenter today, Jane Farquhar, who presented mobilizing the work force with IBM Cognos mobile.  Jane is our product marketing manager for business intelligence.  So thanks again, Jane.  I appreciate your time.  And hope everyone got a lot of value unto this webinar.  We’ll look forward to seeing you next time for the next installment of the Financial Performance Insider.

Until then, enjoy the rest of your day.
Operator:
And I would like to thank everyone for their participation today.  This ends today’s presentation.  You may now disconnect.
END
