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Top Line Social Referral Metrics
— '-PeriudA .1,'1,'2011 -12/21/2011 “H—;] Periud Bl 1/1/2010-12/31/2010 “E
¥ Table
i Period A Period B
L 4 Event Metrics
Events 2575201 88,853
Events ! Session 0.45 359
Event Points 148,774,545 4,073,515
Event Points / Session 2573 21299
b 4 Activity Metrics
Tracked Page Views 11,799, 336 172,550
Fage Views / Session 204 202
Sessions 5.781,850 18,125
Sessions / Visitor 1.03 1.01
Bounce Rate B7.04% 4.43%
Average Session Length 00:41 00:44
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Facebook Conversations
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| ReportOptions

¥ Feed ¥
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Link Post

B B
Link Name L

Link Deseription
Caption

Sanleev

The Varl Foo..val - New Yol -

comip...THT.

st luds

stdude hitpiiyout be/QBHIGEXsLGY
Sanlesy

o Ssneev

Sanless

Sanleev

CNAS? | would LOVE to be ... availsble! Thanks so much :0)  stude

sy on 54, stiude

Research Hospital
st luds

s stlude

OD0OEEEEEEEEERO
O000DOOOOLOOOO

stlude

it/ fassbook comithebaautify HansHueng

Walker Pup Fir.. “GRAPHIC™  www.y..e.com 7 Month old walker pup gefs his first coon with  lttle help from daddy.

Hana Huang We All Love You - | want this page b sxplain o Hana how amazing snd wonder . make her fasl axira spacial Hana yol

Wha wouldn't?! Today is th...noer with St. Jude Children's Research Hospitall

##

rAANY

R

Vit
i

“SATHHR” 825 AT BRI Facebook I &4 5

JEIS A AR R SR, ATk EE S0t T Facebook

1) Facebook 1T [RJ5AH I B BRI FIAIR B o
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Top Posters

| Period| 2/15/2012 “@|

—

W | =

|/~ Report Options

Legend
Metric:| # Pasts £

2.0 x. Erik Nolan / -
1.8 —
o x| | Chocotaria Chocolates / -
1.4 %[ | Mamta Sharma / -
0 1.2
o 10 x @ Mina Aziz Ghaznawi / -
o 1.
i 0.8 ‘u > xas“jeev Kapoor / -
i
e xgshnbhangilﬂ!rlekar,’—
0.4
0.2 ‘ x| | Ali Stark Jenkins / -
0 : t - —( - : x g Averitt Express / -
Erike Nolan Mamta Sharma Sanjeev Kapoor Ali Stark Jenkins Hana H...ve You
Chocot...colates Mina Az...aznawi Shubha...erlekar Averitt Express Joe Fri...eager X Cl Hana Hwang We All Love You / -
= - x Q Joe Friday & Yeager / -
~ Table
Find in Table Q 9
v v

Poster Name [ Post Message

¥ 2 3 v
Feed Hame # Posts # Post Likes # Post Comments

O Total 12
i + Erik Nolan st Jude 2
[¥] ®  Chocoteris Chocolates SanJeev 1
M ®  Mamts Shama Sanlesy 1
E £ Mina Aziz Ghaznawi SanJeev 1
B = Sanjeev Kapoor Sanleev 1
B = Shubhangi Nerlekar Sandeev 1
] ® A Stes senkins stJude 1
Bl #  Averitt Express st Jude 1
Iz‘ + Hana Hwang We All Love You st Jude 1
| Joe Friday & Yeager st Jude 1

63 i
1 =3

o

0

E 1

£ 2
- 0

rl 0

0

0

0
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Twitter i & A] TR S BRI S5 ALY Twitter 1T FITRAHSCHONTE, T TIERICFIATT tweeter,

IR O T ERER A AL 55, PR A B B AR A T AN E SO PRITTE,  DARIERIATT tweeter FIIXLE
tweet LR TIACR AR, SPERIEETANERE SHRRETHRILR, R 8RB A E DU

B HHEFRI T
Wtk Twitter 1T RITRS, & 20-30 23 #RIHT— 45,
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Twitter i &5 E11E:
- Twitter %1%
-3 Twitter 1AIE
-#[] Tweeter
T B et Twitter ITHITE, BEEAREEBRIRG. Twitter 1T FTRZE AT Twitter i FHIEE S,

Twitter XiF
“Twitter X5 R 15 TARENE S5 BRI Twitter 1T TIVREAYHH

“Twitter X~ MREFIH T EEERNL S AAEH Twitter TTFIIRE X AHHEERIFRICAILAI AT tweet,
AR 5 B E AITE T SE N R ER AMTTIEAE Twitter R AL (S B AR RLE tweet (E#EE R BB 12 AL
Ho A DUH— P IS IEA R ERIL. # FRICH] tweeter [ tweet i 2, BEEYIN RS EHHET,

fERTEI Ty @ R B IR PRI tweet, JXRESTERTI YIS LI FHFTITI% tweeter
Diae

T BBSR 2 H O Twitter 1K DUE R tweet B[A1E tweet,

Twitter Conversations |~ Report Options
= Period | 3/14/2012 ‘-E
v | =
¥ Table
Find in Table a @ LR IEY ofil Go kW Total = 51 Rows Rows per page | 100 gy
e Feed Name = Tweet = Twerler Tweet Date i =
Username tweets
] e |
Q =% ¥z ¥ = k- How doss coffes ramain frothy? Resd more on Sanjesv Kapoor hitp:it co/S{BDs0H khanskhazans 03/14/2012 - 05:07:52 am 8
Q @kingsthings thanks Lamy! e 03/14/2012 - 02:07:11 am 3 ||z
Q RT Spend ur energy on the solutions & not the problems! @in...e2007 iluvsged @+eet? @amwiangsl | posticthoughtss 03/14(2012 - 05:03:25 sm z
Q ings #RT: i @B0SS | 1 ... Gap bit Mincrity Youths and Education hitp:/4.cofiZuft0S1 | RoyceClayi 03/14/2012 - 09:37:15 am 1
@ | am enjeying Sukhi Arbi ki Sabzi from Sanjeev Kapoor Ke Khazsane Se hitpi/t co/ufOWZ282 sppsteam 03/14/2012 - 01:29:58 am 0
Q | am enjoying Chicken Ghassi from Ssnjeev Kapoor Ke Khezane S hitp:/it.co/ufOWZ282 appsteam 02/14/2012 - 01:30:48 am o |[™
Q Meet Mester Chef Sanjeev Kapoor @khanakhszana @TYCRe. .Food initiative on 20March at 4:00p.m. hitp://t co/LCSLmséx | SsngestaSriles 03/14/2012 - 04:53:45 sm ]
Q #8 & g1 %2 77 ¥ - How does coffee remain frothy? Read mor...eev Kapoor hitp:it. Via #food P 03/14/2012 - 05:17:57 am o
Q Ssnjeev Kapoor's Khezana Chhundo (Shredded Mango Fid. .2 not already familiss with Ssnjeev Ka. . hitp:ift colzzmeDxZq | Debrahmwb 03/14/2012 - 05:24:37 sm 0
Q Khazana of Indian Recipes: This Book was first published in J...and six reprints were relessed in the s... http://t.co/LWBMEsPn | csugenji 0314(2012 - 08:13:40 am 0
o @ Sznjeev Kapear's Khazana Chatak Chili Fice - 200g: If you =...dy familiar with Sanjeev Kagocr, he is ... hitpi/t.coljQRkCLIC | Georgeannzil 03/14/2012 - 10:19:44 sm o
O a Sanjesv Kapoar's Micowsve Cooking Made Essy. Microwave ... used for reheating. This is not tue. The... hitp//t.co/PCgintil | Donniemwe 03/14/2012 - 03:31:04 pm 0
O @ LamyKingsTwitt @xingsthings hzha. Love when Celebs can make the paparazzi lock like idicts, Know the facts @TMZ cubanc 03/14/2012 - 12:24:26 am 0
O @ LamyKingsTwitt @xingsthings @jack @KatieS plesse view and rate (Usher Cli _ oad+ringtone available @Tunes follow @UsherRaymandlV ;) | ShygirlRaymand 031412012 - 03:06:51 am 0
O @ LamyKingsTwitt @jack @xingsthings well done jadk shaunvenkial h 03/14/2012 - 03:21:40 am 0
D Q LamyKingsTwitt @xingsthings hitp://t.co/Zg8meQxC Proud Indians walking ao. 1o delhi to inspire in this country  BhumiMujeeb 03/14/2012 - 04:00:28 am o
O @ LamyKingsTwi @xingsthings DBAMA IS THE REINCARNATION OF LINCOLN AND AWARE OF THIS INFORMATION ! genghissss 03/14/2012 - 05:50:50 sm 0
O @ LamyKingsTwitt Happy Birthday @jack ! (Bth year of Twitter) cc @kingsthings guillsumgrallet 03/14(2012 - 08:57:15 am ofl |
Y inas | etter to Pauline - hitn (% roftonmkDTe #Tunes o an tn oy Gennride Awareness hitn it DECGAT 0A14/2012 - OR 201 em o =

TE: XLl 20 55 A TIC SR, RIS PTRE R & 2 DA 1o BRRIT FTREIR B 20 DAER 255
HOTT PR A T2 M AF], M AR 2 AT Z R BT,

7] Twitter i55C
] Twitter IR S5 T 7ERE 2N TR, 200k 55 2007 b T Twitter 1T BIREY tweet 454 HY B S22
DA,

ZIRESMBREMEER tweet ML RN tweet, Kt RS E/RIFLE tweet, 1% tweet [ITHE DS K HifiZR
BT RR, &R] DU s + RAARPIEIL, DEBESIZIAILA tweet,
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Top Twitter Terms |~ Report Options

| Period | 371472012 “ﬁ

< | =
v Chart
- Ls d
.l 3 Metric: | Count i~ e

x . (22.2306) t
% [ ] (12.2800) sanjeev
=
Pie chart represents

x| (11.43094) kapoor
line itams selectad —

x (10.43%) s
x g (6.5290) larry
% ﬁ (7.62%) coffee

from the table below
and may not
represent a true total.

% |:] (2.815%) frothy
% ﬁ (2.815%) indian
% C] (2.81%) m

x Q (2.819%) meet

v Table
Find in Table qQ, e
= Term ! Tweet - Count % Feed Hame - EL
] Total 431
[ 35
IE‘ * sanjeev 13
¥  kapoor 12
M = 11
B = lamy 10
m + coffee 8
¥ fiothy 4
B # indian 4
W = m 4 =

7] Tweeter

AT Tweeter iR & 51 H T Fize st (8] BE AL 55 S R Al Twitter T TRIJRIVE & WL tweeter,
RS T TR ZIERER tweeter, SRS EFE BHAFHIER N N DAR G A #,

YRET D@ B @ P ANZIR & TR tweeter (T, DABE X tweeter (S B, BRI
tweeter, EEEE tweet, IXFESTERTN GRS HFTIF1% tweeter FYTTH,

T R H AW Twitter 1K LUERE % tweeter 5 & tweet,
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Top Tweeters

= | Period 3_,{1'4}:2012 ‘.@
dor | B

# Tweets
w
o

Metric: | # Tweets

i Report Options

Legend

« [ khanakhazana
x [[] chapatiman
*[_| IndianHosp
x G SangeetaSrileo
x g appsteami

x [ e

x [ | 999_ajay

1.5 ‘

khanakhazana IndianHosp appsteaml 355_sjay

chapatiman SangeetaSrilea czuns

~ Table
Find in Table

Qe

AdviceThe

of 1

- | ” ‘..i m

BhumiMujesb

Go B W

* [ AdviceThe

Cake...cakes

x [ | BhumiMujeab

x Q Cakescupcakes

Total = 40 Rows Rows per page | 100 [0y

L4 L4

v v
User Hame #Tweets

Total
khanakhazana
chapatiman
IndianHosp
SangeetaSrileo
appsteam
czuns

9895_sjay

AdviceThe

EEEEEEEEEO

0060000000

—A—\MNNMUQE

BhumiMujeeb

W

R SEE RS

T ZZ 0k R AR S A T A R AR 22l s B T2 Web BT IR (EEIFNERR) MO, =

fh. 25, EHESRHAMRERE R,
AR, AR

- Facebook - Shopstyle
- MySpace - Orkut

- Twitter - Studivz

- LinkedIn - Meinvz
-YouTube - Qzone

- WordPress - Mixi

- Blogger - Cyworld

- Digg - TripAdvisor
- StumbleUpon - Hyves

- Wikipedia - Bebo

- Yahoo Answers -Ning

- Craigslist - Meetup
-Yelp - Flickr

LT IR 5 THER Y
B

EHT TRk A A MEFERIE T,

-ehow

-Vimeo

- Reddit

- Tumblr

- foursquare

- Gowalla

- Kaboodle

- Buzzillions

- Epinions

- YahooMail

R 0 N 5 NN |
%7 X T “IRIRRREY”
HIHE T

MRUEREET RS 9




<AL AR U HERAR B Uk Digital Analytics M A R8I MEERER 2V MHER I R F BT A]. i U
ARBEE A FT AR TIR], BERER T 2RI IR B R IR BT MRICH Web ¥, ANE R ZHZZH FTRE
HERE, AR RERER AU B AR SR RTR T AR

XL E AR MMC ARIC, GIRIER MMC RES M THERE URL 8582, IR & 5%
BRI EE, RECENHERRIE, M BEEAE N IBM Digital Analytics (ifidE Digital Analytics for
Social Media) HIITTIZERTHKIIHIR,

- Digital Analytics #A #2BHIFR, a1RA A0, MU IE R BASE H Y AR & @ SRR, AR5
Digital Analytics for Social Media N AR “Rm” SRR IX L3R ALY, Digital Analytics
XA B NOEA TG I [

“FERRUG R RS

AR A

R

HMR2H5E

AR

- pEA A B

AR

113245

HAHA” IRE SR ERVIRFEEGER (0, FE OITHR, HENCESTRE) | XEYIEEME
[ HEA% SE AT ZZ 0 s AP 58 T I A3 B8 ot AR MARIC S Ao

] DARC B 1% i AT R R — 215 R AU 51205 W 55 B AL SRR AY & AR IR SR A AT 2 5 KT A3 5 0
Ho

A AT DAGE At o DAV 520 s R S L 55 B AR BIE T 22 DL S5 E, AR50l s AN RIARGE T R0 . SR AN
A DAN RLAE R EE 5 FEO AL 2 B I B, IR AR T IR E 455 | 215 D RIC Web B AR A
I, ST DU FH IEEHR 75 SR DA 175 [ R T R AR 52l sl 8 5

HEIE AT DA [A)— 15 BT R & (A R Z A TIRAL . It E RS R RIR RIS A IEE O EL
BT —ERWRIEREE L DRIED, FAREY SAZSEmN, @ AR 216, DIETT
RARITZ S

xR —XIEFIVAR &, AR R 2 T S, FF e &, VTR & O R IRIE R AR
(B, BAPFARIER A 5 2 e R B TE TR R s, EFRATANE ey, B R el (ST
DA 175 F) 5 10t s B 3
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Social Conversions { rt ions
f
| Period | 6/1/2011 - 6/20/2011 -.E |
b & 3 = =
N | | N
¥ Chart [}5
. Legend
'| 3 Metric: | sessions ey s
50K » [ facebook.com -
%[ ] youtube.com
0 =
Bz [o— _ %[ | stumbleupon.com =
j: »ox [:J digg.com
# [ orkut.com
: ' & : — — [ myvspoceicom 5
facabook,com stumbleupon.com arkut.cam twittercom  coremel tr..elp.com it
youtube.com digg.com myspace.com linkedin.com studivz.net x| | twitter.com | |
- - 3
A1 i T Tv]
~ Table
Find in Table Q@ 41 oft | Go bW Total = 13 Rows Rows per page | 100 [0
h.g ¥ X, v X X, Sales 4 b4 Orders .4 =
Referral Hame Sessions Events Page Views Sales b Orders L Average Order Value |
7 = ik 7 e hkk
D Total 267,896 56,255 474,122 $50,295,009.28 $50,339,463.14 201,395 201,448 §249.73
faoebook.com 41,283 39.415 128,897 $6.384812.43 $8.404,558.685 23.477 23,434 $271.95
] youtube com 31,105 12,968 59,511 8587917140 $5388545203 22,680 22,686 §259.22
stumbleupon. com 25,838 8760 45,443 $571478278  $5.717.745.40 22,138 22,143 $258.14
] digg.com 29,282 9,278 48,498  $571650327 §5.721.371.60 22,093 22,108 §258 .68
= orkut.com 27.237 4,240 35,404  $5,355843.89  $5,357,052.94 22,363 22,365 §239.50

ARG, EHEM Facebook H it AARIC U, s FILE [ — <316 FRdH A T iR i 15 [R) 38 76 1 TR BE PN 7= AR i 3
638 HEITTHHER, H2, HERMNRG —IRATEM Facebook FPAMEE RS, MAEBAERASE

B MMC fRiEW T E RS (R FIRARRER:. (3R &. R &, MMC ARIdBINE+55) , TEIEES ]

BNF=A 640 772 eEER, EHEHES, WS EEEANZARIE; BEENE, X RTEmA

FHMEMIRIE, NMIAHIZENGEET, EXMER T, KR2RSESERIEEERZ L RNEE,

T

NP F RN R A R FARIRI SR, BT RERPFRRNAER, ZEPIRRLAEAHEH A LS
BV,

AR A NIRRT DR A5 55 A BRIV AR, ARATEIE L S A T RIZ TR, ISR
e B HEE TR (<)o

R EZ DR P RRRIAREGE, EEE A RRE AR IHEE O, s R TEHE
& OB B P ARIR A, IR BB EER DIRECE Z 6 T )8 & L 11 .

HRXEH
AT 5 T TR A I W R R, SRR S B A R

AR EAARICE T2 Facebook &£, I HIXUEHAFES |17 A # AL Web v, B4R
A] PA#ZR Facebook F, fEIXFEMN T, Sl FH R dk H Facebook HIHEREE T A,

MRUREET RS 11




Social Events |~ Report Options

Period | 6/1/2011 - 6/20/2011 [0y

e | S

¥ Chart
o Legend
.;l' 3 Metric: | Events Initiated [+
-
30K « [ FURNITURE DELIVERY / VIDED / [—|
24K

M [:\ FURNITURE DELIVERY / VIDED /

x D FURNITURE DELIVERY / VIDEO /

bx Q FURNITURE DELIVERY / VIDEO /

s r P % [ FURNITURE DELIVERY [ VIDED /
‘ — I
: — e B e

M D FURNITURE DELIVERY / VIDED /

Events Initiated
N
A

Event Name o) [o%e}
[1 [ ] ]
* Table
Find in Table Q@ 4|1 of2 | Go » W Total = 161 Rows Rows per page | 100 i)
v v 3 [ v &2 v y 02 v |
Event e Event Category Social Site Ews ’ Events E Points | Event Completion Event Abandonment =
Initiated Completed Rate Rate =
D Total 109,610 100,599 6,089,490 91.78% 8.22%
=] FURNITURE DELIVERY VIDED Digg 7228 7218 367,850 99.90% 0.10%
= FURNITURE DELIVERY VIDED StumbleUpon 8,847 6838 343,500 93.57% 0.13%
= FURNITURE DELIVERY VIDEC Blogs 5778 5784 281,850 52.78% 0.24%
= HOW TC CLEAN MICROFIBERS VIDED Facebook 3,366 3,261 174,500 96.28% 2.12%
SEREREE
= = ISZ
[TEN TN 2] He (S ==t Y L E%
RSHE” i il R sl SR T R E 2 5 R
HRZHE o A AR 2R A VilA]
A oRME— VI R, FiFE R E ot D RIER T N B Y RIS K,
AR & AT BoR VimE R R, #riiin VE kR = LT IS S
Social Engagement | |~ Report Options.
Period | 6/1/2011- 6/30/2011 “ﬁ
Sl Ok
~ Chart
g Legend
"] 3 Metric: | Unique Visitors ["~]
50K » [ Facebook —-
I Youtube
8 4=
N x| | StumbleUpon S
= 25K ———— SR =
] Tl . * x [ Digg
=3 =
= x» & Orkut
=2 —
) x ﬂ Wikipedia
Facebook Youtube  StumbleUpon Digg Orkut wikipedia MySpace Twitter LinkedIn Yelp R D MySpace ||
Social Site - [¥)
=1 i =
v Table
. Find in Tablz a9 “ a1 ofl | Go F MW Total = 12 Rows Rows per page = 100 n
7= = = = = T
Social Site Unigue Visitors §- Mew Visitors % Page Views / Session Average Session Length |
O Total - 3 173 =
= Wikipedia 26,209 0.42% 1.33 1d:1:04:28
= MySpace 26,852 0.51% 1.24 1d:1:08:51
= Tuwitter 25,103 0.54% 127 1d:3:02:57 H
= Linksdin 24,419 0.00% 1.00 10:01 L]

133 m

REAFEELT RS R R B AN AU s HE I R B, DARE A T AL A N AR TG LR IR AL
T H BIEREE 7= A2

ta:;ﬁﬁﬁ?é?iii% TEUAZ ARSI, R PURAA R N B RN T 2 G SEE BB IR EE M
WA SE 7= fho
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Social Products ||~ ReportOptions

Legend

.' 3 Metric:| Items Sold

» [ LEATHER HIGH-BACK OFFICE cHA-
# (] LEATHER HIGH-BACK OFFICE CHA

X =4 LEATHER HIGH-BACK OFFICE CHA|

[tems Sold

b ox Q STUDENT DESK / FUDE-0201 / Fad

» [ MOCHA LINEN TABLE LAMP / FUTA

-
» (@) MOCHA LINEN TABLE LAMP [ FUTA

« [__| SLEEK OCCASIONAL TABLE / Fueq |

Product Name = |7
&l i i 1]
- Table
4 Find in.Tah\s q o “ 4 1 ) of 4 Go L. 2 Total = 208 Rows Rows per page @
- Product Name B b A b iy i EIIRTRE WU O e BV SEs bl st I, s e B et AoaOBtiett S IR
Sessions Rate =l
O  Total 233,800 $52,031,102.00 i 51,945 13.43%
E LEATHER HIGH-BACK OFFICE CHAIR FUCF-0201 Youtube 5,205 '$2,601,107.95 1,159.82% 455 14.11%
LEATHER HIGH-BACK OFFICE CHAIR FUOF-0201 StumbleUpon 5,195 §2,697,208.05 2,642.86% 201 8.93%
E STUDENT DESK FUDE-0301 Facebook 4838 $1,209,451.82 437.60% 1,128 8.88%
E MOCHA LINEN TABLE LAMP FUTA-0101 Yelp 4836 §725,351.84 - Q 8.39%

TE: X T AR i S RI N EARFT PRI, AR &S A AT,

3T
HEAHIERRLE {515 P R A £ 1 B IR R X

e EES KPS N ERS KA 2IE, 8, T8, SUm AT E, AT DO fE A
PRigtid pE s LAz N5 AR ATE, PRI JRIGAR T, BB HRRIE AL 200G s A HE 5 Al A b7 B B X s
S MU A HE 4 S AT BRI RS

Social Geos [, Report Options |

¥ Chart

: - Legend
] 3 Metric: | Sessions -
Social Site: Facebook
UNITED STATES
RGINIA
21,826 (13.54%)

X ﬁ (12.54%) Facebook / UNITED STA—|

x [:] (10.5294) Digg / UNITED STATES
Pie chart represents
line iterns selected
from the table below
and may not
represent = true total.

x E| (10.47%) Youtube / UNITED STAT|

-

x Q (10.2894) StumbleUpon / UNITED
x ﬁ {9.24%) Orkut / UNITED STATES

|
X w (9.2490) MySpace [ UNITED STATE

# (] (9.21%) Wikipedia / UNITED STAT

B [ﬂ [ ] &
¥ Table
* Find in Table Q@ “ 41 of1 | Go bW Total =42 Rows  Rows per page @
Social Site - Country = State = Sessions & & Sales = Orders - Page Views = Average Order Value = é
O Total 295,384 §57,177,880.32 229,402 510,774 $249.25
. Faosbook UNITED STATES VIRGINIA 21,8286 53.742.588.90 14812 56.094 825287
|z| Digg UNITED STATES VIRGINIA 16,950  33.897.153.47 14383 26,791 3257.05
|z| Youtube UMITED STATES WIRGINIA 16873 33.734.623.23 14808 28.155 3255.64
|z| Stum...Upon UNITED STATES VIRGINIA 16,734 33,683.34168 14328 25774 8257 11
E Oreut UNITED STATES VIRGINIA 15,059 33,385,397 14 14,275 18,833 323718

X ohigE

AT R A B A Sl A U AN R A Sl ST R

AR 5 AT AR BN S A At RS B A i . B PR SR IR AL B s BRI AR M — VT R B 8L 9
B FEIT RAERIME— RGN BB iR

MRUREE RS 13




Social Mobile Devices .~ Report Options

_ | Period 7/18/2011 BSE \.) Filter Applied...
=D
= Chart 7 g
egen
;tUR " R 4. lf HTE DREAM / Facebook
« [ HTC 4600 / Facebook
§24K x L\'!J HTC TOUCH PRO / Facebook
i | tobile Device: ANDROID x [ L& Mxaso / Facebook
$12 i Social Sitm: Facebook x lt_:i MOTORDLA MPX200 / Facebook
Sales: $4,162.24 p—
$6K @'_ * |, | MOTOROLA RAZR ¥3 / Facebook
s S = B s—T o= s e & o — « (L] NINTENDO WII / Facebook
» (1] HP IPAQ H6300 SERTES / Faceboo—|
3! R
- Table
Find in Table a @ 41 of5 Go P W Total = 413 Rows Rows parpage 100 [
v v v v v v v
Mobile Device Social Site @ Unique Visitors Sales Avetage Order Value Unicpue Buyer s | Visitors
ANDROID Facabook 18 $410224 $280.14 1.00
APPLE IPAD Facabook o8 $23508.44 24582 1.00
[ APPLE IPHONE Facebook 125 $27 42835 ¥219.43 1.00 -
HF IPAQ HA300 SERIES Facebook 1 1879 $19.78 1.00
] HTEC DREAM Facebook 11 $203020 $165.39 1.00
HTC P4800 Facebook 7 szAe83 $345.70 1.00

AEIRENICRIN” RS

HAZEMNFEN” R AR R X R AL S5 B RN 2 5

MRBHRIE SO KA R EY), fEmiEHEng S aEEMA, RN 7 ARRER. A, —Srt 2 iiA
F P ASAr BBAE A58 W B 1 28 SXTE RN SE L e BRI e T, O T T gt s N B Rz Rk S5 52, {5

4, Facebook Ui, Facebook M FFEF. EXHAMI BT &, JWEFMANEUEAHAN SRR ERHE RN

7%, #EA]LIN A IBM Digital Analytics Impression Attribution #Ric. ISR EAHIX TR0 5iX e Tapyitt
ﬁggﬁ AT IR B VTR TARICRISS s, e s SE, IR m] DO &R RN EITR T AT E X2
ATAYENIC,

RERSEMGN 1R B
REARENIE R
GRENES S

LAF Digital Analytics for Social Media H/E A “#:ZENEIH)E” e, &% Impression Attribution,
WERAE A IS F Impression Attribution, R4 1E% 2 http://support.coremetrics.com/ KEEZ(E R, 5
&1 Digital Analytics #iERERIKR, EEH “RENCFE” MREHHEXIBRTIHER KRS, IR
IR BRERIEE S, A DATE IBM Digital Analytics Explore HP & AR £ 3 IR N RE A 04T o

F13ZENICR IR

HEAZEMERN” R VR EREN I RO A ENIC A A A R, B4 Facebook FREFIM FHRERF, &
AR R S AR,  DANBE)E RIVAR TR WA NSRS IE A2 A B R e B S s,

AR AGE P bt o DA 7 R A e i PR R W R A A S IR AN I
BRETHEOT, EREISHARTEZER 90 RNATAEND, ERARERIN TR T ENCH R T,
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http://support.coremetrics.com/

Social Impressions Impact

Period | 1/1/2011-12/31/2011 [LayfE

Report Options

¥ Table
Find in Table aQ @ 41 of 5. Go » W Total = 432 Rows Rows per page | 100 L)
X Wtk P st e ¥| Click-Through (¥ Sales P Ll Page Views |7 Events i e
Rate (IMP|30|Ava) (IMP|90]Avg) (IMP|90}Avg) il
= Total 1,365,867 1.48% 50.00 36,106 6,706 _3
2008q4-offer > banner2 > Chiefllarketer > Whals-Next 2 0.00% 50.00 1 0
2008q4-offer > banner2 > DIRECT > Whats-Next 1 200.00% 50.00 1 o
2008q4-offer > banner2 > MCM > Whats-Next 1 200.00% 50.00 1 o
3008q4-offer > banner2 » eMarketer-n| 110608 > Whats-Next [ 0.00% 50.00 0 o
2009q4-cffer > banner3 > Chisfilarketer > Switch 1 200.00% 50.00 1 o
2008q4-offer = bannerd = I 1 200.00% 50.00 1 o
2008q4-offer > bannerd > ChiefMarketer > Back-Up-Plan i 200.00% 50.00 1 0
2008g4-cffer = bannerd = MCM > Back-Up-Flan 1 200.00% 50.00 1 0
2009q4-offer = bannerd > eMarketar-ni110409 > 1-8-Billion-Ress 15 0.00% 50.00 0 ]
™ 2008q4-offer > emaill > IntemetRetailer-db102709 > 1-8-Billion-Ressons 1 0.00% 50.00 o 0
O 2008q4-offer > email2 > Chi 5102608 > Whats-h 7 0.00% 50.00 o 0
O 2008q4-offer > emsil3 > DIRECT-db102808 > Switch < 0.00% 50.00 0 o | [

HRENEEE5E

HZEMESSE” RS BN Z IR T E R BN Web W TiRIFENS 5,

JEAT DU A o DAY L SRIE A B RO T AL I P s B 5 1), HERR &M ERH,

Social Impressions Engagement

Period | 1/1/2011-12/31/2011 [y FH

b Report Options

& | =
¥ Table
Find in Table Q @ “ 41 of15 Go F W Total = 1416 Rows Rows per page | 100 [ Lgy
v S et ey v SRicasiona b ¥! Click-Through'¥ Unigue Impression ¥ Average Session'™ ki e LAYES
Rate Viewers Length =1

O Total 36,217,728 0.36% = -1
2009Q4-CFFER > EMAIL > COREMETRICSLIST-DE102109 = BACK-UP-PLAN 1 0.00% 1 -
_OFFER > NEWSLETTER > WDFIMNL110208 > OFFER-ONLY 1 0.00% 1
offer = bannert * DIRECT = 1-8-Billicn-Reasons 1 200.00% 1 00:02 100.00%
2009q4-offer > bannerZ > DIRECT > Whats-Next 1 200.00% 1 00:03 100.00%
2009q4-offer = bannerZ > MCM > Whats-Next 1 200.00% 1 00:04 100.00%
2009g4-offer = bannerd > Cl > Switch 1 200.00% 1 00:04 100.00%
2009q4-cffer = bannerd > MCM = Switch 1 200.00% 1 00:02 100.00%
2009q4-offer = bannerd > ChisfMareter > BadkUp-Flan 1 200.00% 1 00:04 100.00%
2009q4-offer = bannerd * MCM = Back-Up-Plsn 1 200.00% 1 00:04 100.00%
2009g4-offer > email > CoremetricsList-db 102109 > Badk-Up-Plan 1 0.00% 1
O 200504-offer = email > DIRECT-db102508 » Bac-Up-Flan 1 0.00% 1
D 20MBO1 = EMAIL > WDFM-DB072509 > GUIDE-TO-MULTICAMPAIGN-MEASUREMENT 1 0.00% 9 =

TRERTETEE TESFIT RS RS EE,

i R

€ (IMP|90|F
)

P
(IMP|90| %)

= (IMP]90|
)

i R

g\ (IMP|90|F
%1

BT Y
(IMP|90|¥45)

= (IMP|90|F
%)

BRRSS

Eid R

HiEE (IMP|9O|
1))

T X T
(IMP|90|*F+)

HF (IMP|90|F
)]

WA

ERid R

= (IMP|90|F
)]

DT Vi
(IMP|90]*F-%)

B (IMP
901°F-45)

WA /55

Eid

€ (IMP|90|F
15))

DT
(IMP|90|F15)

HMF (IMP|90|F
15))
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il

7= =
=

Digital Analytics for Social Media 1 &5 £ & % SR VFR 5 il L 1,
RV E B S ER S P E R, IX R 7 V8 3 SR S A,
XL A

Eira=puall

- THEE

JEE

<[

R

R

i d=priil]

MR DGR N RS H IR, RS IR AR A E,

=]7]

TERTAN “HPI” TR G S BE R AA AN EE s H 0, AR] PiLE HEE I —, R H Tl U B STt

TR BRI H I A] LA R 5 1] Al A H TS e R

Calendar | Metrics | Filters

Period: Fiscal Calendar

Selected Dates

Start Date End Date
02/13/2012 02/13/2012
() PresetDates 2/12/2012
() Recently Used “
O Day [ |

() Fiscal Week
(#) Fiscal Month
(_) Fiscal Quarter

() Fiscal Year

L.Avaiable Months:  Jan 2000-Feb 2012 J

EE

AT R ERR AT ERSIFRE RS ER S PR, EIERE, EE AHERT SR

5 FNEER" FIR RN E RS E R
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Calendar L Metrics | Fiters

Sort By Create a Calculated Metric
Event Metrics “
Drag and drop a Metric from the list on the left to
=5 P add it to the display.
Available Metrics Selected Metrics
[l Average Order Value 1 = Ll | = Sessions Same Session
Average Order Value 7 4= Ll Events Same Session
Average Order Value 14 4= Lk Page Views Same Session
Average Order Value 30 = Lk Sales Same Session
2 Orders Same Session
Gt Unigue Buyers / Unigue Visitors Same Session
2 Average Order Value Same Session

Apply Cancel

AR ] MIZIE I O B T R B

ol REE:

1. o IERE T AR TR

2. B\ E R AR,

3. EEEA,

4. WNATHEBFIRPERIFRER, AEHT >, W TS SRR TR A
5. BE R E,

idiEeR

RERIAE P8 ER” IR B R B AN SR AE S, JFDA And 1 Or ZHSEE, SRIREESER G
BRIz, LIRS EWREMREBES, I+ HOOR B DR E A5 AR,

I HEBEENTRIIR, EMHDBRIEERI IR IR A R,
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Calendar | Metrics |, Filters
If 5}
Referral Name L4 _-Conta'ms -. Facebook (%]
Or
Referral Name v Contains B | Twitter %)
+ Add condition using "OR"
+ Add condition using "AND"
Apply Cancel

THE=
WS TR S AR, R, JTERE L,

—— ——1> 4
Period 2/1/2012-2/29/2012 |[LgFT
1 )

THEFEAES:

1. ikl wHodR 5SROI RIEL, Digital Analytics for Social Media R &5 A 171 90 KR, KA
A] DAEFERT 90 K PN HIATART S [H] B

2. PEE: B RTETEE BRI S REO XLS. CSV B PNG St

3. FTER: FTEDY A ELEL,

4. HE: HEREREED,

i s - AR/ IME T RS, DARE AT A5 22 [F] B R A

E

felo

it PR N YR R IR E AR AR S

Digital Analytics for Social Media 2k &5 BA Z M AMEEBIRE E &, & AR FEMNRE N
BMEREEBNER, FHERWIRET R,
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Metric: | Sessions [T ]
: Sessions |
Events
Page Views
Sales
Orders
Unigue Buyers / Unigue Visitors
| Awverage Order Value I

=] 5I

IRPEAEHI R, BES BN MRS P E LS MR OS8R OHE LA R XA PRE s
PR

AT O BB E TSR A B TR B R &R HAR e Bdfs, 8 a] DO By x A ETEMIERAHE K
Ui, XA IR R A R 1 I

B B/ ME,  DABITEE SRR XU TERIR G ER,

Legend

X i Facebook

[ | Craigslist

S |:| Blogspot

S |:] Yelp

X Q ShopStyle
X a Wikipedia
s |:| Blogs

o Q Forums

# [ | LinkedIn

3k

Digital Analytics for Social Media #i% ¥5 F I 2R X $2 45 T IR A &R &5 BIEE TR 52,

K#f4r Digital Analytics for Social Media iR & EHEII AITE N LB EMPHE AR, RETERT, SERFE
B, (ERER] D20 77 e AR S B 2R 2 ) #e, 0 AT DUSE R & DA B 54 S5 A AN R A0

A AT DO I B oy R A RS B A D TSS9 EEHEAE X R A S B BRZZI, T il [ 3 P R X
T

WS E TR, AERDNEMPEERER, KO, rHTSRERUERNERTIEER,

FHE
ZER USSP AT R R SRR S8R, &A] DOEE R Bbn e F R M RE 5P R EE HAE.

HER] DOFEESIE I BRI R I B i KB/ IME, BIRERORME, 158 dh kAR DUE 2 O ek
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