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Welcome to Social Analytics

Pick your Business Unit from the left pane to view the rolled up reports for that business unit. If you
do not see any Business Unit names, your user login has not been associated with any Business
Units, or your Business Unit has not been associated with any Client IDs or Social Feeds. See

below for help getting started.

Social Analytics ~

7 Heip| 2 Foodback | @ Support | me ] Logout

s

Continuous Optimization

RE SIS

;l Saarch beiigerd Ofer  LVEmal Adtarger

£ OWVeow

P s Pt A hy:;—a

“:-‘- Swarch Engnes Duelivery Pomts Email Services  Ad Netwsrts

= el S

F N y
. 4 N

Get Started
Getting Started 1-2-3

Step 1: Go to Manage / Business Units to oreate Business Units and
associate Users and Client |05 to those reporting structures.

Step 2: Go to Manage / Feeds to oeste Facebook and Twitter Feeds and
associate Feeds to one or more Business Units.

Step 3: Let reports process and retum later to visw reports by selecting
the Business Unit name from the left pane.

Users Guide

A

Resources

+ Support Center

+ Social Media Page
+ White Papers

* Wiebinars

* Conferences

- Coremetrics Blog
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Top Line Social Referral Metrics
— -PeriudA .1,'1,'2011 -12/21/2011 “E Periud Bl 1/1/2010-12/31/2010 “’E
¥ Table
i Period A Period B
L 4 Event Metrics
Events 2575201 88,853
Events ! Session 0.45 359
Event Points 148,774,545 4,073,515
Event Points / Session 2573 21299
b 4 Activity Metrics
Tracked Page Views 11,799, 336 172,550
Fage Views / Session 204 202
Sessions 5.781,850 18,125
Sessions / Visitor 1.03 1.01
Bounce Rate B7.04% 4.43%
Average Session Length 00:41 00:44

lFacebook) L 7AR—Fk

lFacebook] L R— FiZid. HEELEZEI R R - 2=y D Facebook 7 4 — RICEE L /-8B LUy
TERRBRENRREINE T,

lFacebook] LAR— MiZlZ. UTHEERTVET,
« Facebook &%
o by TERREE

F:ZhoDLER—F2ERT A%, FERIC Facebook 7 4 — F2MEN T 2 X E A H D £, Facebook
74— Rk, BRI, NI X7z Facebook R—J O EB L a X v FoEESTT,

Facebook £iF
[Facebook 7] L AR— MZE, IR R« 2=y FENFIZINEE X7z Facebook 7 4 — FAFRIRENE
T,

Facebook 74 — FZEFE L T. AFIXN TV 3 Facebook ~— %5 Facebook ¥ B Ffa X >~ M 2N
HETEZT, ZhHoR=—JIZE. UFOH00xHh 7,

- BEROR—Y

- BafittoR—

« FlEHROR—

BREE, EORR - 22w P RENINE T, LEDoT, EVXR 2=y bDEy b7y TO 1L
HZXoTE, ZhSDLR—MNIBHDT 5> RiZhblzo THBEEINETE T,

COEMEINE LS, 74— P BHURBL A D Likes (W) O FEADaX ¥ M %7
WBHHAXNTOSE TN, ZZEIONT, TOLER— 2V —F LD, 740X —ICHITZ e TEZE
T FlE (7= NERE Ry 7 2EMHAL, BBV R MIT4 V=2 #T T, 77 K, #
iy BLHEREDEMRNRY — RESOHRROAIKS ZENTEXET,

Facebook L R— MIBREIHRIIBTRINEIDT, NKDHBEY = %)L+ X747 « b IZEFEL
T, DFEERGETEE T, ZOFERL S, IEDREE. B XU Facebook R—I THEMFB L -R5EA L

lFacebook] L7-R— K~ 5



v FADREZZRICEEBETEEY, @ 22092 LT, 2OLHE— MR AEAEZOEFEIOEE

TEET,

T BARISRIE T %1213, Facebook 7AW v Micua 4 V3 2R ENRH D £9,

T E D, Facebook R—IDFR T o¥ — - T4 Y FOICHEZ T,

Facebook Conversations

[ Period 3/15/2012 ||

|~ ReportOptions

¥ Careto finally comment on the vi

= chocolste = dsy Keaps bad mo:

ODOEEEEEEEEEED
0OOROOOOOOO0

stdude
on stivde
Sanleer
Sanseer
Sanleer
Sanseer
stlude
st lude
stlude
st jude

s stdude

htipiiyoutu be/Q5HjGEXSLGY

http/wew facebook comithebesutifuHanaHwang

Walker Fup Fir

~GRAFHIC™

Hana Huang We All Love You -

¢i= 9
~ Table
Find in Table Q)@
v = v 3 v v v
Post! Comment feed Link Post Link Name L Link Deseription
Hame caption
* sanseer comip. 797, The Varl Foo..val - New Yod. -

wirwy...e.com 7 Month old walker pup gefs his first coen with s lttle help from daddy.

| want this page to explain o Hana how amszing snd wonderf . make her feel xira special Hans ol

by FigteE

[y 7HRREE ] L AR— M, Facebook 7 4 — FICBIE L7za X ¥ b i b SHEICHKHRE L 7= Facebook

—F—DBRREINE T,

BHDT I VR, ¥, 135S Mt D Facebook 74 — FR T2 22T, FHOELIRAAB LY

EROX - R 2HBNIDODHDNERETEET,

COERIE, 7rny— L EHKEG T 55 £ 73 E

RSO HEa 7Y Z2RELT, T07 =YX P e BB2RRLT 27-DIKILb X T,

Top Posters

|' Period | 2/15/2012 .‘@|

|/~ Report Options

L=
* Chart
" 3 Legend
i 3 Metric: | # Posts | v ] &
20 x . Erik Nolan / -
1.8 =
AN % || Chocotaria Chocolates / -
1.4 x| | Mamta Sharma / -
0 1.2
i % @ Mina Aziz Chaznawi / -
o 0
E‘t 0.8 ‘u * [ sanieev Kapoor / -
0
.6 xﬁshnbhanginerlekar,’—
0.4
0.2 ‘ *® |_| Ali Stark Jenkins [ -
0 i t ’ ——— x g Averitt Exprass -
Erik Molan Mamta Sharma Sanjeev Kapoor Al Stark Jenkins Hana H...ve You
Chocot...colates Mina Az...aznawi Shubha...erlekar Averitt Express Jos Frineager  * [] Hama Hwang We All Love You / -
Poster Mame x Q Joe Friday & Yeager / -
~ Table
Find in Table a @
v v v - v v
Poster Name | Post Message Feed Hame # Posts # Post Likes # Post Comments
O Total 12 63 7
B # EixNolan st Jude 2 1 2
IZ‘ + Chocotaria Chocolates Sandeev 4 0
+ Mamte Sharma SanJeev 1 0
] *  Mina Aziz Ghaznawi Sanlesy 1 1
E = Sanjeev Kapoor Sanlesy 1 4] k)
+ Shubhangi Merlekar Sanleev 1 0
W] ® Al Sterk Jenkins st Jude 1 4 0
+ Averitt Express st Jude 1 0
W] ®  Hana Hwang We All Love You st Jude 1 ]
E + Joe Friday & Yeager st Jude 1 0
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TR V7 2 BRI N E T,

20 25 30 77 Z &I Twitter 74 — PR SN T, LAR— FOBRHERSINE T,
Mwitter] LAR— MZE UTHAEEHATVET,

« Twitter 256

« b v 7 Twitter FHZE (Top Twitter Terms)

« by 7V A4 —&— (Top Tweeters)

H LAR— F2RRT 2121, HJC Twitter 74 — F2RERT20ERH D £9, Twitter 74 — R id
NEX N Twitter D ESTT,

Twitter £35%
Mwitter RFHI LAR— MR, BEYR R « 2=y MA Twitter 74 — FOHARERENE T,
MMwitter 255 LAR— M2, Twitter 74 — FERBTEI R R » 2=y "DBREL-HEB L UOEREZE
\ﬁ%éhtv4»%ﬁvxbéhiﬁo:@uﬁ—b@ﬁ%m\A&ﬁv4—bb1m%ﬁ%kf(
VYA —FENTVWEVA —FRIFFV TIALEA LIZBSFTZIE2TT, YVA—FDLEKR—F%, KED
FEE. Ny Pa - RTHGE, BXUYVA —Z—TIBIZT74VEZ—I2H]II=D, EEDHITLR—-+%2H
V— b L7EDTBIENTEET,

Q@ 22V I LT . ZOLE- NCBDAZNATEDOVA — MUV A— LD IRIELEDT B L
MTEET, ZAUCED., VA —R—DR—IPBFR TS THF— - v v FOICEEE T,

HiVA—PMTUYA—FLEDRELEDTZI2E. Twitter 7YY Miza 4 Y LT X0,

Twitter Conversations i ReportOptions

= ‘Period [ 3/14/2012 “§
L L |
¥ Table

Find in Table Q_ 7] “ 41 of1 Go kW Total = 51 Rows Rows per page | 100 L)
e Feed Name - Tweet - Twouty Tweet Date |
Username tweets

] Total s |

Q Adidas - TW! =% gm =t How doas coffes remain frothy? Read more on Ssnjesv Kapoor hitp:/t oo/S]BDsOK khanakhazana 03/14/2012 - 05:07:58 sm 8

Q LamyKingsTwitt @kingsthings thanks Lamy! jadk 03/14/2012 - 03:07:11 am 3|z

Q LamyKingsTwitt RT Spend ur energy on the solutions & not the problems! @in...ez007 @kenblanchard @oyndiluvsgod @kest? @amwiangel | posticthoughtss 03/14/2012 - 05:03:35 sm 2

Q LamyKingsTwitt #RT: @BOSS_| 1 ...e Gap bit Mincrity Youths and Education hitp://t. cofZujt0S1  RoyceClay1 03/14/2012 - 09:37:15 am 1

Q Adidss - TW! | am enjeying Sukhi Arbi ki Sabzi from Sanjeev Kapoor Ke Khazaane Se  http://t oo/ufOWZ282 appsteam 03/14/2012 - 01:29:56 am o

Q Adidas - TW! | am enjeying Chicken Chassi #om Ssnjeev Kapear Ke Khazane Se hitpu/it.colufOWZ282 sppsteam 03/14(2012 - 01:20:48 am ol ™

Q Adides - TW! Mest Master Chef Sanjesv Kapoor @hanakhazans @TYCRe...Food initistive on 20March at 4:00p.m. hitp://t co/LCSLmsSx | SzngestaSrilec 03/14/2012 - 04:53:45 am o

Q Adidas - TW! =% & g 8 wrw - How does coffes remain frothy? Read mor.. eev Kapoor httpi/t Vis #food i 3 03/14/2012 - 05:17:57 am 0

Q Adidas - TW! Sanjeev Kapear's Khazana Chhundo (Shredded Manga Pidk...s not already familiar with Sanjeev Ka.. http:i/t colzzmcxZq | Debrahmat 03/14/2012 - 05:24:27 am 0

Q Adidas - TW! Khezana of Indian Recipes: This Book wes first published in J...and six reprints were relessed in the s... http:/it colLWBMEsPn | osugeniji 031412012 - 02:13:40 am 0

O @ Adidas - TW! Ssnjeev Kapoor's Khazana Chatak Chili Picde - 200g: If you s...dy familiar with Sanjeev Kapoor, he is ... http/it.cofQRYQLID | Georgesnnzll 03/14/2012 - 10:18:44 sm ]

O @ Adidas - TW! Ssnjeev Kapoor's Micowsve Cooking Made Essy. Microwave ... used for reheating. This is not true. The .. hitp/ft.co/PCginti1 | Donniemwe 03/14/2012 - 03:31:04 pm 0

O @ LamyKingsTwitt @xingsthings hsha. Love when Celebs can make the paparazzi ook like idiots. Know the facts @TMZ cubanc 03/14/2012 - 12:24:38 sm 0

O @ LamyKingsTwitt @xingsthings @jack @KatieS please view and rate (Usher-Cli . cad+ringtone available @ITunes follow @UsherRaymendlV 5} ShygirlRaymand 03/14(2012 - 02:08:51 am 0

0o @ LamyKingsTwitt @]=ck @xingsthings well done jack zhaunvenkish 03/14(2012 - 02:21:40 sm o

O a LamyKingsTwitt @xingsthings http://t.co/ZgBmexO Proud Indians walking ac i o delhi to inspire i in this country 03/14/2012 - 04:00:28 am 0

O a LemyKingsTwitt @xingsthings OBAMA IS THE REINCARNATION OF LINCOLN AND AWARE OF THIS INFORMATION ! genghissss 03/14/2012 - 05:50:50 am 0

O @ LamykingsTwitt Happy Birthday @jsck ! (6th year of Twitter) oo @kingsthings guillaumgrallet 0214(2012 - 08:57:15 am (

1 o 1 MinnsTuith | ettes to Pauline - hitn it coftoumiDTe #iTunes 0 oo o Conanlese Genoide Awareness hitn it DBCGA1 03/14/2012 - 0% 9601 am 0 [+

Mwitter;] LAR—k 7



W INo0EBIEE IR R 2=y FINCENZINZDT, BED T 7 RicblzoTHEBEAL R— MZ
EFENDIGELRDNET, BRELEICZL D74 —FEIERT 228k, RAF 77 FEEIIHLT
TR HBD 7 4 — REMHTREICT 572012, 74 — ROBRKEIZ 20 ITRESINTVWET,

kw7 Twitter F3EE (Top Twitter Terms)

['h oy 7 Twitter FEE] LAR— MZiE, EBESINHHOE Y AR » 2=y FADTNTOD Twitter 7 4 —
Rizb’bV A4 —rOEREDOHT, ROMHELIHES VR NS E T,

BEIVA—FBIRIYA = BEIGE. FVIFLDYA —FDABEFDY AL — b+ e FApINEX
N7 4 —ReHICERRENDS X512, LER—FTRZENLDHIBRENE T, 7—IILT+%27Yv 7L
T THEE ZEBALT, ZOHEE2ELYA —MERRTEET,

Top Twitter Terms |~ Report Options

| Period | 371472012 [~ = ‘

& | =
v Chart
'| *3 Metric: _i:uunt " feaead
x . (22.2306) t
x |':] (12.29%) sanjeev

Pie chart represents

x| (11.43094) kapoor
line itams selectad —

x C] (10.43%) s

x g (6.5290) larry
% Q (7.62%) coffee
% |:] (2.815%) frothy
% Q (2.815%) indian
% |:] (2.81%) m

x Q (2.819%) meet

from the table below
and may not
represent a true total.

v Table
Find in Table aQ @

v v v v
Term ! Tweet Count Feed Hame

i | .

Total 431
t a5

sanjeev 13

NEEEEEEE =
I A R T S

3

=]

kw7 YA —43— (Top Tweeters)
by 7 eV —%—] LR—-FIIE. EIRR - 2=y bOD Twitter 7 4 — F 2 TER X N7 HIBIANS
ROLEBIHEB L2V —X =B A FENET,

COLAR—FEHHLT, 748 —32YA4—X—2RELLD, 77 VBLOYR—X—%ZMEL]
D, EAERS LTRSS LD LET,

Q@ 229929228 T. ZOLFE—FMIRDATATOREIEDOVA —R—DR—JIZT7 27 LA LT,
VA —R—DIFRERTLED, VA —&Z—%F74r0—1L70, VA —FMNIRELEDTAZENTEE
T, ZHUTED, VA —X—DR=IDPFRIT O — - 4 VFDICHEE T,

FHEivA—R—%71x0—L7=0D VA4 —MIRELEDTZIE. Twitter 7h o> Mica 74 > LTL 7
WY,
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Top Tweeters

= | Period | 3/14/2012 ‘.@

khapakhazans Trebianitiosp

chapatiman

~ Table
Find in Table

Qe

SangeetaSrilea

b Report Options

appsteaml 355_sjay

czuns

L=
¥ Chart
i - Legend
il '3 Metric: | # Tweets "]
.0 « [ khanakhazana
5.5 —
S0 x || chapatiman
4.5 %[ | IndianHosp
4.0 =
£as x [—:J SangeetaSrileo
g 30 » a
S ppsteamil
et » Q
*® s0 * [ czuns
L3 x [ | 999_ajay
1.0 . o
- L T I e

r— || BhumiMujeeb
BhumiMujeeb * g BlemsMuios

AdviceThe Cake...cakes x Q Cakescupcakes

oft Go B W Total = 40 Rows Rows per page | 100 [0y

L4 L4

v v
User Hame #Tweets

Total
khanakhazana
chapatiman
IndianHosp
SangeetaSrileo
appsteam
czuns

9895_sjay

AdviceThe

EEEEEEEEEO

0060000000

e~ R el B o

BhumiMujeeb

[

=l - Bk -

V7272 —1

LE—F

V=%« ¥4 b

V77 7—] LR=FTIE, KEx2HROmMFOIEXEgRY —> %L - $4 b

MOEBEHEDR A > Web ¥4 b ESHUSMECET27RE ARV, 075 —IX Vb, RGeS0
X7 b, BXUOZoMoMsb2D £,

V—=%0b s HA POY R M,

« Facebook

- MySpace

» Twitter

e LinkedIn

» YouTube

» WordPress

- Blogger

- Digg

« StumbleUpon
» Wikipedia

» Yahoo Answers
e Craigslist

» Yelp

HBLR— bR EHICHZ THE

UTraEnxs,

» Shopstyle
e Orkut
 Studivz

e Meinvz

« Qzone

e Mixi

» Cyworld

- TripAdvisor
« Hyves

« Bebo

e Ning

« Meetup

« Flickr

- ehow

« Vimeo

+ Reddit

e Tumblr

- foursquare

- Gowalla

- Kaboodle
 Buzzillions

« Epinions

* Yahoo X —JL

el a— )  Ix—F4 ) 7
s laza=54—]. BX
L HERIRy 283V 7 75—
P TRXA

T2, IRTOBRBILRE XA Y OEEIDBEREINE T,

—=>xw)L a4 UT75—] LR—K 9




HE

e [V—2x ¥4 b VT775—] LAR=MNI, LEBVRMADLIODODRXA 6D 7 77—l
# & LT Digital Analytics BINE L Z2#iMDAZ KM L 3, LAR— MEKTIE. X 7T 07 Web
YA PO LORKHMEEZEE LYV VY - 7V v Z7O/ER e UGN AZIEL 5, BEE
FlE Y =%k s A= =D VI EBEBVELESIDIEERETED D ERA, V=¥ s A FT
Vw7 LT RINIFINTTA S iz X TOFME BRI NET,

« TNHDLR— MIEMMC Z 7 FIHEIRED D ¥ A, MMC 2— REZRITURL Y ¥ 7 AT %
., ZFORMEERFD~Y—Tr T4 V7 - Sl o NBEENTES, ZOHMEFEERDBIERV I I—8
LN ExNZ L2 £3, f8H DT, Digital Analytics for Social Media N Tlx72 <. IBM Digital
Analytics N~ —5 74 > 27 - Fa 7o ne LTIEESIET,

- Digital Analytics I, Y —> %L« FXAL YDV ZAMEFIBELTVWES, BHEDL R— MNEFTIIINEX
NHEVWKEDHMER Ko TL 2V =Y %)L 34 23D % B, Digital Analytics for Social Media 7 7
Vr—2arydD Ny X—=I1ZH5 Feedback V 7 ZHHL T, THHD FXA Y ERBELTLEE W,
Digital Analytics 13, TRTOREZMIH L TRIEL X3,

V=%« AL b -V T77F5—] LR=DMZE, UTHEFATOET,
e V=T y)L s aAN—TaV

e V=T y )L s ARV |

« V= v L5

« V —¥ ¥ )LEL (Social Products)

« VY — %)L« I X (Social Geos)

« V=% )b s EANA L - ToNA R (Social Mobile Devices)

=o)L AVN—=D T3y
Y—xearsn"—ary] LRE—RMIXoT, by 7T V=Yvb A rOWVWTheE, £20&
V=)l s R=DICHRREINTZ R XA o, ZIFFEINTHA D 1D2% 7Y v 7 LT LR
FIZEIZOWT, aoN—Ya VI ([ XY ML FECL 52 b, EXSEOEER YY) 2FRRTEET,

Bl —3ffEiEy., ZOLR—FNROL IR R - 2=y MZHEEMNIToONZZI54 7 FIDICFubeya
= 7ENS RAEFELET 4 VRO EFRRTE LI, TOLR— M EHERTEET,

COLAR—PE2FEHALT, 2K LTBEHEOEI XA LTY = vb - 4 bDREAH LTS E
DA ADMMEERFAN T2 Z e B TEET, T Fil#E. ARV M, BXUFEBELEOY -2 LT, ¥OX
SV =)l s B A FPDBEWZT Y IZFRTILE>TWA), X512, EDGFICY - %L« VY —2X
PIREITREDPNGPDET, XIFTENZWeb ¥ A FD 1 OZHFEHFICSRBEIELEY - vL-ay
TUVERBMRITAEEIC. TOLER—FEFHHALT, 20OV =y vL - HA b5 0FMEB XU LD
HEIMZOWTFHMl T £ 9,

F7o. FA—REfEE Y RAEZREL O OEVWHFMETZEd, 24U, V—FK - V=X LTOY—>%
N V77 7—DEMMEZRLET, £ < OWAGMEIEKEIOHIICHz> T, FICHRNFEEDH 5
Y IATITONDE D, VW TWOEE, 2—3 =3, 94 2R Tr S o7 a v 2T 5720
WY =%l kv daryEHliT3 I 2ENET,

[ —hHEE L IREIEE O 512DV T, BRI NHIRICR—Y - Va—, ARV b, T30 L8R
BLELE BRIV 4 Y EFOE., EOF v 2RI LI Y bR EIRELERLET, AN —Ta v
DSET L7=EITC. ED &I —F =% A MIFEF — b ENT03EEIED» D FH A, L L,
AilEZ OV A4 MCRHEELLZED LYy b2EIDHEToNE, BRRDOZ VYT, BHIDTZ ) v T,
FRFZFO—HED I Yy ZIZOWTIE T D ET,
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\/_

Social Conversions | Report Options

| Period| 6/1/2011-6/30/2011 -.ﬁ |

¥ Chart [%
i 3 Metric: | Sessions S
Bk » [ facebook.com -
Y # (] voutube.com
?: Sk R [o— x |:| stumbleupon.com z
i < ] dmcom
# [ orkut.com
E facebosk.com stumbleuponicams  coflomeom:  teiemeamiC  caheme tr..elp.com * [ myspace.com
youtube.cam digg.com studivenet x| | twitter.com | |
= f—' — I Ir]
v Table
Find in Table Qe @ W41 ofl | Go » MW Total = 13 Rows Rows per page | 100 [0
Referral Name - Sessions & Events = Page Views = Sales - Sales. - Orders = Orders Average Order Value i =
7 4= Lk 7 & kkk
D Total 267,896 56,255 474,122 §50,295,009.28 550,339,463.14 201,385 201,448 §249.73 =
facebogk com 41,283 22,415 128,897 58.384.81243  $56.404.558.85 23.477 23,434 8271.85
|E| youtube com 31,105 12,988 59.511 35,879,171 40 $5,885,452.03 22680 22888 $259.22
stumbleupon.com 295,888 8,780 48,442 3571478278 35.717.745.40 22,138 22,143 $258.14
E digg.com 29,282 9278 48,458 55,716,503 27 $5.721.371.680 22,099 232,108 §258 68
m orkut.com 27,237 4,340 36,404 55,355 843.89 $5,357,052.94 22,383 22,385 $239.50 £

ZOfITIE. 638 FABDOR LR, ZOHIMT. Facebook 726 X ZfiF &Y A4 N2 EEZ Yy 2
L. FA—#fTas"—ya vy LEHMEIPOFELE L, L2L, 64077 FAD5E Rk, Z DT,
HRMRIZ Vv 7 ERIEMMC 27D (MW= 7427 - 7V EX—L ) VT, BEMRILE.
FoRINE, MMC Z 7 (F 13 #ka72 ) T3 L IRFERTID D > TW A EREZED 7 V) v 7 %3, Facebook 725D
V7575 —+« Vw7 THolzIATRELZE L, REGFETIEX., 14 MO EHK o — FIFEREET
EHHFEHA, ZOHEIZOVTIE, ENTHAS L, RERICA—VF—ICEEEEI-F vy 2N LTS
LYy b33 0WIHMRBHD ET, Z0HE. IHHDHBOZBEIDY 7 7 7 —ailERD
7 HYAZATbIhTVWE S,

bE o
« EUXRA -2y ME, BEMITIOLNRTVWE 5472 N ID 2R TREZHALEST, FEDI 747

YRFIDIZOWTD FEREZHBZIIE., 202547 F IDAMEOE YRR « 2=y F2HoTWilT
WD FH A

e BVRXR 2y PIEEMIISNATWE 2547 M IDOWTALDIRRAY 4 Y Fy oo ya=
VIZENTVWERWESE, EVXR 2=y bDED 74— L FREHETES, ZOLER—bF - 74—
RiznA 7Y () DBPERREINET,

c BRDI 747> ID 2R THERIRRT —X25THEINS L5123 51id. BEffirshTtnsd s o
A7 b IDERTHEXINRTVWAIRREY 4 > FUREIRT 20, HE2VEEESIFOATWE T 547
YHFIDIARTUGEBREINRE Y 4 Y RO ZBMT 28 ZMELTLAEZW0, HILWREEAY 4 > Fv
DALY a =Y ZOFMIIOVWTIX, HEHLBEICBRWEDOELZX W,

4 e Ka V4 o

(Y= %)l e ARV I LER=FIZIE. V=% - A P26 SBLULRBIZBCETZARY b, AR
Vh e RBAYVM BRUOZOMD A Ry T EEEENFRREINE T,
ZDOLE—=MI. ARV« XTDH ALK L Facebook Z FITBDLN., THEDA RNV M Lo Taif#H

D BEED Web 34 D 1 20%2BMRT 3551, Facebook A R FZ2INEL T, ZDHE. Fhid.
ARV« 27w Z7I2E&D Facebook 22681 7 » 5 —EifIE T,

Y=l - H1 k- UT775—) LE—b 11



Social Events

= ‘ Period | 6/1/2011 - 6/20/2011 [0y

| ReportOptions

& | =
¥ Chart
o y Legend
Al 3 Metric:  Events Initiatad [+
30K M . FURNITURE DELIVERY / VIDEO / [
T 24K M [:\ FURNITURE DELIVERY / VIDED /
2 18k x D FURNITURE DELIVERY [ VIDEO / |_
W T * x [ FURNITURE DELIVERY / VIDEO /
g S
= R x ﬁ FURNITURE DELIVERY / VIDEQ / ]
. | | — s W e
h) = o1 i (:F.J ég —
x| FURNITURE DELIVERY / VIDED /| _|
Event Name | lm ] lL
7] [ T 3
¥ Table
Find in Table Q@ “ 41 of2 Go bW Total = 161 Rows  Raws per page | 100 [[Lg)
v v v v 3 v jon ¥ v [
Event e Event Category Social Site E?.r.ems ’ Events E Points Event Completion Event Abandonment =
Initiated Completed Rate Rate =
D Total 109,610 100,599 6,089,490 91.78% 8.22%
=] FURNITURE DELIVERY VIDED Digg 7,326 7,319 387,850 99.90% 0.10%
= FURNITURE DELIVERY VIDED StumbleUpen 8,847 5538 243,500 59.87% 0.12%
FURNITURE DELIVERY VIDEQ Blogs 5778 5,784 291,850 99.76% 0.24%
HOW TO CLEAN MICROFIBERS VIDET Faceock 3,388 3,281 174,500 96.88% 3.12%
V—=ovIILEE
V=3 =2 *— b V=3 % =HIME BT 2 B GHEEEN RO
r/ V’\’}I/Eg J 1/7]_‘ ]\c\-bi\ / ?/'\’}I/'.H-/f }\7\77)‘3 /ﬁﬁbﬁ.n H &\- j—% Elzni)) /\émi

ER

DL KR—
PR ESFR RSN E T,

M, 2 =—ZERFER, FllRIEE OEE (%),

il DR—=Y - B a—[EE, BXY

< 1
Social Engagement |/~ Report Opfions
Period | 6/1/2011 - 6/30/2011 “'_ \
Sl o)
~ Chart
g Lt
"] 3 Metric: | Unique Visitors ["~] £l
a0k » [ Facebook |
I x Youtube
B
@ x StumbleUpon o
Z bleUpo -
= 25K ks =
g * (@ o
&
E » [ Orkut ]
* fgu Wikipedia
O ] == = e =l i =3 R L. Mt et et T T T s
Facebook Youtube  StumbleUpon Digg Orkut Wikipadia MySpace Tuittar LinkedIn valp ® C] MySpace ||
Social Site fo [¥)
=] i =
v Table
| Find in Tabl2 Qe “a 1  (ofl Go B Total=12Rows  Rows perpage | 100 |4
= ;.3 < v, 2 L. 4] .2 G v a
Social Site Unigue Visitors §- Mew Visitors % Page Views / Session Average Session Length |
= Total - 4 173 o
= Wikipedia 28,209 0.42% 1.33 1d:1:04:28
= MySpace 25,852 0.51% 1.24 1d:1:08:51
= Tuwitter 25,102 0.54% 127 1d:3:02:57 =
= Linksdin 24,418 0.00% 1.00 10:01 L)

Y=< v LB (Social Products)

Ty — L85 LRE—
IRENET,

\\:ﬁn
JEN

T/V%%mf FOaAyrTrIN
BHTEE T,
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SV D

AR

AN

¥5’/E

EMLeBhOTaxs b -

5250

MW, Y= vl 3 A bR ULHRE I lGeanz7a &7 2%
FOTaRT FAQOEIKEENI Y = %L Ay Ty BEUORFEOFEMB TS £,

V=)l s Fr RARED XS BEHEOY

S ETD, V—x e ay
Pa—rEAZRSIESRIITNE I %



Social Products

RO =

 Chart

54K

-]

4.8K P >
4.2
3.6K
3.0K
24K
1.8K
1.2K
0.6K

0 -

[tems Sold

i |~ Report Options

L
Metric:| Items Sold g

» [ LEATHER HIGH-BACK OFFICE cHA-
# (] LEATHER HIGH-BACK OFFICE CHA

X =4 LEATHER HIGH-BACK OFFICE CHA|

X Q STUDENT DESK / FUDE-0201 / Fad
» [ MOCHA LINEN TABLE LAMP / FUTA

-
» (@) MOCHA LINEN TABLE LAMP [ FUTA

« [__| SLEEK OCCASIONAL TABLE / Fueq |

Product Name = |7
&l i i 1]
- Table
{ Find in.Tah\s q o “ 4 -1 ) of 4 Go L. 2 Total = 208 Rows Rows per page @
- Product Name Dyt MY & Sores it Ay RNt M it R | BUVAI SES BRI RCRGG  s ( ei Aieaomiei LM N
Sessions Rate =
O  Total 233,800 $52,031,102.00 i 51,945 13.43%
E LEATHER HIGH-BACK OFFICE CHAIR FUCF-0201 Youtube 5,205 '$2,601,107.95 1,159.82% 455 14.11%
LEATHER HIGH-BACK OFFICE CHAIR FUOF-0201 StumbleUpon 5,195 §2,697,208.05 2,642.86% 201 8.93%
E STUDENT DESK FUDE-0301 Facebook 4838 $1,209,451.82 437.60% 1,128 8.88%
MOCHA LINEN TABLE LAMP FUTA-0101 Yelp 4836 §725,351.84 - Q 8.39%

H:7oX 7 b bRNELRVaY T VHIN=—T 4 HILOBEEDEE., ZOLKR—MNIFHTEEH

Ao

=o)L o OF X (Social Geos)

(Y= %)l « VAR LR=FMZE, &Y= vl T4 Moo, HERIREZ O EH X 7 3EGERM IR

KREINET,

o DHEB X ORAEFIRICEE L 23HER, 72 b, B =Y - Ba—, BIRERED

TR TEET,
V=¥ HA b ERRTEET,

Social Geos

Period [ 6/1/2011-6/30/2011 b@]

¥ Chart

al | &

Pie chart represents
line items selected
fram the table balow
znd may not
represent = true total.

Social Site: Facebook
Country: UNITED STATES
_{State: VIRGINIA
Sessions: 21,826 (13.54%)

(24927 « 24 08— ZHEHLT, ZOLAR— MSHIEEIZ 7 4 V& —% BT T
B DAA, ERERICLT, FFEDY—> %L - FA DLy T -

AR, FRFFRFEDIARAD Y S -

|a Report Options |

Metric:| Sessions B

X ﬁ (12.54%) Facebook / UNITED STA—|
x C] (10.5294) Digg / UNITED STATES

x E| (10.47%) Youtube / UNITED STAT|

-

x Q (10.2894) StumbleUpon / UNITED
x {9.24%) Orkut / UNITED STATES

|
X i (9.2490) MySpace [ UNITED STATE

# (] (9.21%) Wikipedia / UNITED STAT

B [ﬂ [ ] &
 Table
Find in Table Q@ «4[1 [of1 G0 »m Total=42 Rows  Rows perpage | 100 [0}
Social Site - Country State - Sessions & & Sales Orders - Page Views = Average Order Value = 5-
O Total 295,384 $57,177,880.32 279,402 510,774 $249.25
. Fapebook UNITED STATES VIRGINIA 21,828 53.742,588.90 14812 56,094 525287
|z| Digg UNITED STATES VIRGINIA 18950  33.897.153.47 14,383 28,791 3257.05
|z| Youtube UNITED STATES VIRGINIA 18.873  33.734.623.23 14808 28,155 525564
|z| Stum...Upon UNITED STATES VIRGINIA 16,734 3$3,683,34168 14328 25774 5257 11
E Orieut UNITED STATES VIRGINIA 15,059 33,385,397 14 14,275 18,833 323718

—=>vw)L A4 UT75—] LAR—F 13



=)L« BFINTIL « TINA X (Social Mobile Devices)

[V — %)L« FNA)L e TNAL Z] LAR— MIZE, BEANLIL « TAALANPEBEEOY A M7 72X L
72 = %L - A MIMERDR R EINE T,

CDOLR=FME V=% - FA FADENA )L« THRAZAD T 74 v 72 WHIAALT, T, 2
=—Z#iHER, el HEEREOPY, BRXUIMDIATNLSFEEANA L - TALR - T-RIZBIT 2
AEFE 72D D= — ZIABBOMD AL LT,

Social Mobile Devices .~ Report Options

Period  7/18/2011 EE \J Filter Appliad...

= Chart

d ™ Metric:  sales ) |euend

* || HTC DREAM / Facebook

$30K

« [ HTC 4600 / Facebook
424K .

X L\'}J HTC TOUCH PRO / Faceboolk
$13K

| Mobile Device: ANDROID x| | LG MX280 / Facebook

$12K | Social Sita: Facebook

» [} MOTOROLA MPX200 / Facebook
Sales: §4,162.24

$6K o x |'_'_; MOTOROLA RAZR ¥3 / Facebook
s S = [ o—T D= it o — « (L] NINTENDO WII / Facebook
x (L] HP 1PAQ HE300 SERIES / Faceboo—
o R
* Table
Find in Table a @ 41 of5 Go P W Total = 413 Rows Rows perpage 100 [
v v v v v v v
Mobile Device Social Site @ Unique Visitors Sales Avetage Order Value Unicpue Buyer s | Visitors

ANDROID Facabook 18 $410224 $280.14 1.00
APPLE IPAD Facebook 98 $23508.49 29582 1.00

[ APPLE IPHONE Facebook 125 $27 42835 ¥219.43 1.00 -
HF IPAQ HA300 SERIES Facebook 1 $19.79 $19.72 1.00
] HTC DREAM Facebook 11 $203020 $165.39 1.00
HTC P4800 Facebook 7 §24083 $345.70 1.00

Y—Svll - 42Ty avDEE LiEi—F

(V=S e AT Lo arDFEE) LE—MII, EVFRR 2=y FOEEEERS X E5HEER
FRENE T,

V=)l s AT 4 TIE, =T T4 YT HIBICE R B RIZTEERE TR TETED, 20
EO9RBbDL LTERLTWIRBELDD T, BWRRDVE ZLDY =T %)L« X747 « =P =1,
V=% )b sy da ORIV =L s A ML BEENTa Y N=Ua vy 2T I8 5 EDiAALE
WX 3, Facebook %—3, Facebook 7 AV —ay, Y=y BE—F o e LERRES. A
FILCM, FRRBEI7EALESR—FTZ2Z2DMDOY -2 vL - arToVRED, V—v)L s aAVT
VY DEENZ TIROE IR ANDE L {85 572512, IBM Digital Analytics Impression Attribution
R7ZBHHATEET, ZNHDF ¥ R=V% RRLEDBILLHMED, BRI, X730k
A 2L TANRY PERGBAZZT LA, ARSI AfMEZ. Ehd, ZhoDHIOA >~
Ty ¥a ryeRImET 2RREERH D £ T,

(V=2 ATy aryOFE) LER-ME UTHEENTVET,

e V=Y ATy arDEE

e =y ATy Tay =YX+ (Social Impression Engagement)

Digital Analytics for Social Media T, Y —> %)L - £ 7Ly ¥ a YIRKALER— &2 HINTT 3123, 4
YTy aVIRERDPEMIHE o TWERENRDHD T, 4 Ty ¥aYiRERPENTRVWIESIX.
http://support.coremetrics.com/ % 28 L CTFEMEHZ AF 3 % 2. Digital Analytics & ZEH Y B BRIV
BOELZZI WV, V=% - ATy a YRRV ER= EDBEMT, ~—F 74 ¥ 7 i BT
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hd ¥ v et v .
Social Site Unique Visitors 4§+ Hew Visitors % Page Views | Session Average Session Length [
Il Total - = 3.73
E Craigslist 32.408 51.96% 305 33d:13:54.23
Blogspot 18,311 71.37% 531 32d:8:41:50 =
E Yelp 8.104 ¥2.26% 487 25d:8:43:17 )
lz‘ ShopStyle o 53.76% 7.20 21d:10:32:40
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