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<script type="text/javascript" src="//libs.coremetrics.com/eluminate.js">
</script>

<script type="text/javascript">
cmSetClientID("99999999" ,true, "data.coremetrics.com", "yoursite.com");
cmSetupOther ({"IORequest.disable_console_logging":false});

</script>

HE mo|x|

Digital Recommendations g4+ t}2 2= e 71 t}-2of A3 ojof g},
o|d

S5 Aol A & T SEtolAETH 7594% JavaScript 2ro] B 2ol == - A-9-7] T A4 st o] 2t
o|Ea|g|= HAIS BEAISH= & Hlo]A]of 23tE o] JlEUH.

HE HEALES 28t IBM SAE 2lo|Eeiz| ME
T3 F == IBM 32 E 2to]H 22|, cmRecRequest &4 Y cmDisplayRecs TS AHESH= Ho|A] A4

of o dyet.

<!DOCTYPE html PUBLIC "-//W3C//DTD HTML 4.01 Transitional//EN" "http://www.w3.o0rg/TR/html4/loose.dtd">
<html>

<head>

<!-- Essentially the smallest html file possible to demonstrate Product Recommendations tagging. -->
<title>Bare Bones Example - Product Recommendations</title>

<!-- The eluminate library is the standard library required for all pages. This file contains all necessary information for
Digital Recommendations to function.

-->

<script type="text/javascript" src="//libs.coremetrics.com/eluminate.js"></script>

<!-- The cmSetClientID function is required and sets values for "Client ID", 1st Party method

("Client Managed" or "Coremetrics Managed"), "Data Collection Domain" and "Cookie Domain". -->

<script type="text/javascript">cmSetClientID ("99999999", true, "data.coremetrics.com", "your_domain");</script>
<!-- product_zpf.js is an example of a zone population function. It is recommended to include zone population
functions in a .js file and embed the file in each page for which recommendations are desired. -->

<script src="product_zpf.js"></script>

<!-- example.css is the example style sheet -->

<LINK REL=StyleSheet HREF="example.css" TYPE="text/css"/>

</head>

<!-- In the body, define a div into which the html created by the zone population function is embedded.

The example div id defined below is "dr_zonel". -->

<body>

<!-- demo_banner is included for appearance only and is not part of Digital Recommendations -->

<div class="demo_banner"></div>
<div class="example_demo">

<div id="dr_zonel"></div>
</div>

<script type="text/javascript">
cmCreateProductviewTag("PROD1234", "Doctor Who TARDIS Blanket", "CAT5678");

// cmRecRequest ("ZoneID","ProdID","CatID") is the call made to the Digital Recommendations library that defines

// the first zone (for this sample page there is only one zone).

/1

// "ZoneID" - zone id

// "ProdID" - target product id - for "Specified Product ID(s)" recommendation plan steps, recommendations associated
1/ with product "ProdID" will be passed to the zone population function

// "CatID" - target category id - for "Specified Category ID" recommendation plan steps, recommendations associated
1/ with category "_TS_" (Top Sellers) will be passed to the zone population function

cmRecRequest ("PDPZ1", "PROD1234","_TS_");

// cmDisplayRecs triggers the recommendation process. It is required. cmDisplayRecs();

</script>

</body>

</html>

CEELEERE
ThS FEL cnRecRequest F4-2 24 A1E BHARGE] 79 2 97] T4 olIuich. A} 9 Abol
Eof 9] 43 (s A2 shok gy o,

function test_zpfs(

a_product_ids, // Array of recommended product IDs
zone, // Zone ID specified in the request (as entered on zone edit screen)
symbolic, // Target type:

// _SP_  Specified Product ID(s)

// _SC_ Specified Category ID

114 IBM Product Recommendations &4



// _RVP_ Last Viewed Product(s)

// _RPP_ Last Purchased Product(s)

// _LCP_ Last Carted Product(s)

// _RVC_ Most Recently Viewed Category
// _MPC_ Visitors Most Popular Category
// _MSP_ Most Significant Purchase

// _SA_ Specified Attribute Value

// _SS_  Specified Search Term

/

_NR_ No Recommendations

target_id, // Target ID recommendations are based on
category, // Category of Target item
rec_attributes, // 2 dimensional array of attributes for each recommendation
target_attributes, // Array of attributes for the target
target_header_txt, // Header text (as entered on recommendation plan edit screen)
ab_test_id, // String containing AB Test Name, a semicolon, AB test ID for the test element requested

// "no ab test" if no AB Test
a_cat_ids, // Array of category IDs for each recommended item
div_id) // div id defined in the html - not a standard parameter - added via the function call at bottom

var html = zone + "_zp: No recommendations returned";
if (symbolic !== '_NR_')
1

// attribute offset for description (offset is zero based, first attribute is index 0)

var i_description = 2;

// attribute offset for image

var i_image_url =

var image_| preflx =

var div_recs = <d1v class—“dr test_recs"\>';

var n_recs = a_pIoduct_lds length;

var div_title = '<div class="dr_recs_title">' + target_header_txt + '<\/div>';

var div_table = <d1v class="dr_recs_table">"'

var image_table = '<TABLE CELLSPACING="2" CELLPADDING "0" Align="center" style="border-color:white;"><TR>";
var lines = [1;

var width = 100 / n_recs;

for (var ii=0; ii < n_recs; ii++)

{

var rec_prod_id

var image_description
var image_url

var alt_description

a_product_ids[ii];

rec_attributes[ii] [i_description];

image_prefix + rec_attributes[ii][i_image_url];
image_description;

S~

if (!image_description

1
alt_description = 'No Image Available';
image_description = '&nbsp;';

lines.push('<TD valign="top" class="borderedRollover" width=' + width + '%><div class="bordered_Rollover"><TABLE ALIGN="center"
WIDTH="' + width + '%>');

// Display image and it's description

lines.push('<TR><TD ALIGN="center"><A HREF="' + '"><IMG SRC="' + image_url + '" width=128" + ALT="' + alt_description + '" +
WIDTH=128

+ height=128 + style="border: medium none; cursor: pointer; padding-bottom: 5px; padding-top: 5px;" /><\/TD><\/TR>');

lines.push('<TR><TD ALIGN="center"><A STYLE="text-decoration:none" HREF="' + '">' + image_description + '<\/A><\/TD><\/TR>');

// Display a separator line and then all the attributes
lines.push('<TR><TD ALIGN="center">_________ <\/TD><\/TR>");
lines.push('<TR><TD ALIGN="center">"' + rec_prod_id + '<\/TD><\/TR>');
if (a_cat_ids !== undefined) {
lines.push('<TR><TD ALIGN="left">Category:<A STYLE="text-decoration:none" HREF="' + '">' + a_cat_ids[ii-1] + '<\/A><\/TD><\/
TR>');

1
for (var jj=0; jj < 50; jj++)
1

var attr = rec_attributes[ii][jj] ? rec attrlbutes[llj[]]] R
lines.push('<TR><TD ALIGN="left">Attr ' + jj + ':<A STYLE="text-decoration:none" HREF="' + '">' + attr + '<\/A><\/TD><\/TR>');

lines.push('<TR ><TD><TABLE BORDER="0" CELLSPACING="0" CELLPADDING="0" WIDTH=100%><\/TABLE><\/TD><\/TR>');
lines.push('<\/TABLE><\/div><\/TD>");

¥
html = div_recs + div_title + div_table + image_table + lines.join("\n") + '<\/TR\><\/TABLE\><\/div\><\/div\>"';

3
// Put the generated html into the div defined in the .html file
document.getElementById(div_id).innerHTML= html;

ks
// [ZoneID]_zp, where [ZoneID] is the zone id as entered on zone edit screen
function PDPZ1_zp(a,b,c,d,e,f,g,h,i,7)

test_zpfs(a,b,c,d,e,f,g,h,i,j, 'dr_zonel');

AEIYUAIE ME
S MZ o AEMIAIE o YT},

<style type="text/css">
.example_demo

width: 700px;
.dr_recs_title

background-color: #666666;

padding: 5px;

color: white;

font-family: Verdana,Arial,sans-serif;
font-size: 1lpx;

font-weight: bold;

text-decoration: none;

text-transform: uppercase;
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.V5_dr_example_recs

LN

border: 1px solid #666666;

.V5_dr_example_recs td

~n

color: #000000;
font-family: Verdana,Arial,sans-serif;
font-size: 11px;

.borderedRollover

background-color: #FFFFFF;
border: 1px solid #F7F7F7;
cursor: pointer;

.borderedRollover:hover

background-color: #FFFFFF;
border: 1px solid #666666;

.rating_bar

width: 55px;

background: url(star_x_grey.gif) 0 0 repeat-x;
float: right;

text-align: left;

.rating_bar div

height: 12px;
background: url(star_x_orange.gif) 0 0 repeat-x;

.demo_banner

height: 100px;
background-image: url(’example.jpg’);

¥
</style>
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1 2 3 4 g 5
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Product Product Ordler PAEEREmE:
2819403 2951 TE1 1 Product Page
2819403 2940543 2 Product Page
2819403 2939603 3 Product Page
2819403 2971185 4 Product Page
2819403 28922132 = Product Page
2819403 2ATAETT G Product Page
2819403 2a75476 7 Product Page
2819403 2915473 g Product Page
2819403 2057422 g Product Page
2819403 2873233 10 Product Page
2822502 292232 1 Product Page
2822592 2873232 2 Product Page
2522592 2481232 3 Product Page
2a22592 2395330 4 Product Page
2a22592 2390332 = Product Page
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Advanced Product Offer Options x

Recommendation Settings &
Generate category-bazed recommendations for products in the latest EPCMF that do not have sufficient viewing or purchase activity
Exclude any recommendations that are not in the latest EPCMF

ﬁ Do not generate any recommendations for products that are not in the latest EPCMF
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http://import.coremetrics.com

Import Import : Enterprice Product Report

Active Import Solutions

Forecast Metrics Import the product category hierarchy to be used by the Enterprise Product report. Additionally, you can
=, — import up to 10 product attributes to be leveraged in rule definition for Coremetrics Intelligent Offer
Citegony Iafiation Fiks and/or Coremetrics Search,

Enterprise Product Aepont
1. Navigate to Manage > Import Comiguration and select "Enterprise Product Report”™ from the drop
down menu to edit and/or verify the template configuration, After saving any changes, download
the Template File below.
Download Template File @

2. Papulate the downloaded template with the data you wish to import or make sure the existing
file you wish to impert adheres to your current file configuration.

3. Select the file you wish to import:

Enterprise Product Category Definition File (ECOF) Browse..
Fequired File Hame Format: ECOF_S0025437_{FileName }.os
Enterprise Product Category Mapping File [EFCMF) Browse...

Required File Mame Format: EFCMF_90025437 _(FileName}.cav

4, Specify any users you wish to notify via email regarding status of this import.
Hotity vis Emaili | mmiemsnnBooremetncs.com (7]
5. Submit the import file for processing.

Process Import Fide

Additional Impart Solutions
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