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Top Line Summary
Jan 2012

Site Sales Avg Order Welue Sessions  Buying Sessions  Bounce Rate  On-site Searches
QA Retail Master §68,004,004.04  S360.18 353832 18686 7565% 20453
Total - Selected Sites $68,004,004.94 §360.18 353,832 188 GBE 75.55% 38458
Q& Content Commernce $34,003.275.02 536033 176,869 84 387 T5.57% 19,726
QA Retail $34,000,819.92 5360.02 176,983 84, 319 75.53% 19,732
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Marketing Vendors

Jan 2012

Site Vendor Sales Sessions Orders Page Views
QA Content Commerce facebook 0 2 0 50
QA Content Commerce  microsoft ppc 0 1o 0 35
QA Content Commerce google ppc 0 I 0 11
QA Retail microsoft ppc 0 13 0 35
QA Retail google ppc ] T 0 1
QA Retail wvendor 0 15 0 49
QA Retail facebook 0 2 0 50
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