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Agenda at a Glance

Monday, 21 May

09:00 - 19:00  Registration/Information Desk Open
14:00-17:00 MIS Pre-Conference Workshops
18:30 - 19:30 Emptoris Welcome Reception

Registration
Bristol
Lounge Bar

Tuesday, 22 May

07:00 — 19:00
07:00 — 09:00
09:00 - 10:30
09:00 - 11:30
10:45 -12:00
12:00 - 13:00
13:00 - 14:15
14:30 - 15:30
15:30 — 16:00
16:00 - 17:00
17:10-18:10
18:15 - 20:00
19:00 - 20:00

Registration/Information Desk Open

Breakfast

Business Partner Forum - Opening General Session
Emptoris Empower Europe General Session
Business Partner Forum Sessions

Lunch

Opening General Session
Marketing Innovation Summit General Session

Break
Session 2
Session 3

Solution Center Networking Reception
Super Women’s Group Reception

Registration
Madrid
Auditorium
Bristol

Solution Center
Auditorium
Auditorium
Solution Center

Lounge Bar

Wednesday, 23 May

07:00 - 19:00
07:00 - 09:00
09:00 - 10:15
10:15-10:45
10:45 - 11:45
12:00 - 13:00
13:00 — 14:30
14:30 - 15:30
15:30 — 16:00
16:00 — 17:00
17:10-18:10
18:00 - 19:00
20:00 — 00:00

07:00 - 14:00
07:00 - 09:00
09:00 - 10:00
10:00 - 10:30
10:30-11:30
11:45-13:00
13:00 — 14:00

Registration/Information Desk Open

Breakfast
General Session
Break

Marketing Innovation Summit General Session

Session 5
Lunch
Session 6
Break
Session 7
Session 8

Drinks in Solution Center
lluminar (Coaches leave from 19:15)

Thursday, 24 May

Breakfast
Session 9
Break
Session 10

Closing General Session / Awards

Lunch

Registration
Madrid

General Session
Solution Center
Auditorium

Solution Center

Solution Center

Congress Entrance

Registration/Information Desk Open

Registration
Madrid

Solution Center

Auditorium
Solution Center



General Sessions

TUESDAY, 22 MAY, 14:30 - 15:45 Marketing and the Empowered Customer THURSDAY, 24 MAY, 11:45-13:00 Smarter Commerce —How to Begin and Win

Accelerating Your Smarter Commerce Journey

Paul Papas, Global Leader, Smarter Commerce, IBM Global
Business Services

Smarter Commerce can accelerate transformation across your enterprise
where it matters most for an optimized customer experience. But how do
you get started and where do you focus, given the investments you've
already made? Learn how to evaluate your enterprise value delivery
across buy, market, sell and service processes to uncover the optimal
way to accelerate your Smarter Commerce journey.

Yuchun Lee Elana Anderson  Brian Tomz

Enterprise Marketing Management Vision and Direction

Yuchun Lee, Vice President and General Manager,
Enterprise Marketing Management Group

Smarter Commerce Awards

John Mesberg, Vice President, B2B and Commerce,
IBM Software Group

Yuchun Lee, Vice President and General Manager,
Enterprise Marketing Management Group

Elana Anderson, Executive Director, Product Line Management

Brian Tomz, Product Strategy Director, Coremetrics, Enterprise Marketing
Management Group

Today’s empowered customer is a connected customer. Join Enterprise Marketing
Management (EMM) executives Yuchun Lee, Elana Anderson and Brian Tomz, as they
discuss the latest marketing trends and EMM innovations that help marketers make lifetime
customer connections experiences as they have started marketing and selling the total IBM
Smarter Commerce Solution.

In the closing general session the Smarter Commerce Awards will be
presented. These prestigious awards recognize leading companies who
are at the forefront of using Smarter Commerce to generate value for
their customers, partners and shareholders.

SmarterCommerce Awards wil be presented by: John Mesberg and
Yuchun Lee

Customer Keynote
Stephan Chase, Vice President of Customer Knowledge, Marriott

Stephan Chase delivers a keynote address sharing his perspective
on how marketing technologies help create better customer
connections and better marketing.

Yuchun Lee

When The Future Begins: Getting your Company
in Gear for Tomorrow's World

Stephan Chase Magnus Lindkvist, trendspotter and futurologist

A recent academic study showed that companies worldwide have an
average lifespan of 12.5 years. How do companies ensure longevity?
How do you survive - even thrive - when shifts happen? What has
made successful companies live through and excel in times of turbulent
change? This session will give you the insights needed to manage and

WEDNESDAY, 23 MAY, 10:45-11.45 Marketing Success in Action

Marketing Success Award Client Presentations
Elana Anderson, Executive Director, Product Line Management lead the company of the future.

Guest Speakers to be announced on site. Magnus weaves together the most important and exciting current trends to forecast what
life, society and business might look like in the future. His talks are a multimedia-infused
boost of intellectual inspiration about topics ranging from trendspotting and innovation to
future-living and the business world of tomorrow. .
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PROGRAM ABSTRACT

Marketing Innovcation Summit

The world’s best marketing organizations are adopting IBM technologies to take their
marketing performance to the next level. In this program, leading adopters of these
technologies gather to network, share best practices and case studies, gain exposure to
new technologies, glean new insights from IBM’s team of experts and chart an exciting
future course to even greater marketing achievement. Called the Marketing Innovation
Summit, this program is a combination and extension of the popular user conferences
held formerly by Unica and Coremetrics. Attendees will find the same rich, valuable content
they are accustomed to, supplemented by information on other synergistic IBM offerings.
Marketing professionals who are not yet using these technologies will find the general
sessions focused on today’s cutting edge marketing practices informative.

TRACK ABSTRACTS - MARKETING INNOVATION SUMMIT

Digital Marketing

Enjoy learning best practices and discovering new ideas, all intended for people whose
responsibility is marketing through primarily digital channels. Most of the Coremetrics-
specific content is available in this track.

Cross-Channel Marketing

Best practices and new ideas abound, all designed for people whose responsibility is using
customer data to execute targeted marketing programs across channels, both digital and
traditional. Most of the Unica-specific content is available in this track.

Marketing Leadership

Take your thinking up a level from Unica- and Coremetrics-specific topics. In these sessions,
speakers will lead you through a deep dive of broader marketing and marketing technology
issues.

EMM Discovery

Get a close up view of Enterprise Marketing Management (EMM) products in these sessions.
You will see product demonstrations and learn about other important product-related topics.

EMM Deployment

Get insight and advice to help you make the most of the Enterprise Marketing Management
(EMM) products you are already using. In these sessions the EMM experts are at your
service, addressing the topics they are asked about most often by customers.

EMM Synergy

Explore other IBM offerings that are complementary to the core Enterprise Marketing
Management (EMM) products. In these sessions, representatives of other key IBM product
areas share their solutions with EMM customers.



Tuesday, 22 May
Session 2 - 16:00 - 17:00

Marketing Innovation Summit

Wednesday, 23 May
Session 5 -12:00 - 13:00

Marketing Innovation Summit

Session 3 -17:10 - 18:10

Session 6 -14:30 - 15:30

MDM  Digital MCCM Cross-Channel
MEMM EMM Discovery MED EMM Deployment
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MML  Leadership
MES EMM Synergy

MDM  Digital MCCM Cross-Channel
MEMM EMM Discovery MED EMM Deployment

MML  Leadership

MES

EMM Synergy




Wednesday, 23 May Wednesday, 23 May
Session 7 - 16:00 - 17:00 Session 8 - 17:10 - 18:10

Marketing Innovation Summit Marketing Innovation Summit

MDM  Digital MCCM Cross-Channel MML  Leadership MDM  Digital MCCM Cross-Channel MML  Leadership
MEMM EMM Discovery MED EMM Deployment MES EMM Synergy MEMM EMM Discovery MED EMM Deployment MES EMM Synergy
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Thursday, 24 May Thursday, 24 May
Session 9 - 9:00 - 10:00 Session 10 - 10:30 - 11:30

Marketing Innovation Summit Marketing Innovation Summit

MDM  Digital MCCM Cross-Channel MML  Leadership MDM  Digital MCCM Cross-Channel MML  Leadership
MEMM EMM Discovery MED EMM Deployment MES EMM Synergy MEMM EMM Discovery MED EMM Deployment MES EMM Synergy
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