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Zeit Thema Inhalt Sprecher
10:00 - 10:15 Eintreffen / Kaffee
HE 10 . ¢ IBM Kurziibersicht Andreas Herger, Leiter Grosskundengeschaft SWG
10:15 - 10:25 Begriissung e Zusammenarbeit Swisscom und IBM SWG Michael Rieder, Software Account Manager
Ubersicht der fiinf Software-Brands:
* Software & System Development
yE L 1q- . » Integration & Application Infrastructure . .
10:25 - 11:15 IBM Software Portfolio « Data & Content Daniel Ehrle, Software IT Architect
o IT Service Management
o Collaboration & Access
Neue Technologien und Trends in der Telekommunikation: 2::;:" :Il:alee,@izf::;vn:r:oir I/\r:;;tigg 1192
B = Ty VIEHE L EE AL 2 T : \|~’4V:sbh-2(10 .ZeChnOIOQ'e Benjamin Schlup, Business Solution Consultant
P benjamin.schlup@ch.ibm.com / 079 414 02 41
12:00 - 12:30 Mittagessen Gemeinsamer Stehlunch im Eventbereich
Nutzung vorhandener Kundeninformationen zur Generierung
von Neugeschaft:
12:30 - 12:55 InfoSphere « IBM Information Server Reto Cavegn, Technical IT Specialist
» Cognos, die jungste IBM SW Akquisition im Bereich
Business Intelligence
End-to-End Security Lésungen von IBM:
* Governance and Compliancy
12:55-13:20 Security o Identity Management Dieter Bartl, Software Sales Specialist
o Intrusion Detection and Prevention
o Application Security
. . Middleware Technologien:
13:20 - 13:45 gr:é:;!:slvll:::g::::t& ¢ Process Management und ESB Losungen Bernd Geiger, Senior Software Sales Specialist
9 * IBM ESB und Security Solution “in a Box”
13:45 - 14:00 Closing » Fragerunde Michael Rieder, Software Account Manager
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© Copyright IBM Corporation 2008 / Swisscom-IBM vertraulich / Bern, 3. Juni 2008




| Software Roadshow flr Swisscom

Die Entwicklung von Internet, Breitband-Technologien und
Mobilkommunikation bringt massgebende Veranderungen

Swisscom Service Delivery Infrastructure

Wider Eco-System
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Basisdienste sind 'gut genug', der Preis wird das massgebliche Kriterium

Potenziell disruptive Dienste, wie zum Beispiel Instant Messaging, werden verstarkt genutzt
Das Internet-Modell wird von der Mobilkommunikation Gbernommen

Eine Anzahl neuer Spieler mit neuen/anderen Geschéftsmodellen werden sichtbar

IBM Schweiz - Software Group (SWG)
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Ein Blick in die Zukunft:
IBM Business Finder - Taxi Szenario

Joe's Taxi holt Sie in
5 Minuten ab:
Bitte bestatigen Sie die
Abbuchung der Taxi-

*Viele Web 2.0 Anwendungen passen nicht direkt in das Geschaftsmodell eines Operators
» Operator-Beitrag: Lokalisierung, Sprachverbindung, sichere & anonyme ldentitdten, Zahlung

IBM Schweiz - Software Group (SWG)
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Die Anzahl der Anwendungen wird sich vervielfachen:
Kontext-sensitives Anbieten von Anwendungen hilft

Call Notification

Flight Schedule Updates on TV Taxi Search
VoD
EPG VCC/
Weather Forecast Music Download
nPVR Soft
Phone
Mobile
Business News Driving Directions
UGC " uca
Messaging
Personal
Storage Traffic Information

Car Rental Offers

Social Networks

*Viele kleine Informationen kdnnen helfen, auf Kontext/Situation eines Nutzers zu schliessen

* Der Operator hat viele dieser Informationen verfligbar — und kann diese ohne Weitergabe sicher
und im Interesse des Kunden nutzen

IBM Schweiz - Software Group (SWG)
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Der erste Schritt — Ermoglichen von Telecom/Web Mashup's:
Ein einfacher Tracking/Dispatching Service
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Wie wird man Mitspieler im Web 2.0 Game?
Als Einstieg Uuber ein Partner-Gateway und ein Partner-Portal

Partner Domain

Service Innovation o Service Delivery o Service Management

Partner Gateway Partner Portal
Service Security Gateway Service Registration
Service Bus .

Service Implementations Back-End Integration

Reallime Charging Parlay/X Fulfillment Billing

Operator Domain

Innovation Factory

Service Creation Environment

Billing Transformation

IBM Schweiz - Software Group (SWG)
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IBM liefert die notwendigen Technologien fur Web 2.0

= Erstellung “Situations”-Anwendungen
durch Mashup und Widget Technologie

Participation
= Runtime Umgebung, z.B. WebSphere

Atom Mash=ps
LRSS XML REST ‘:Ajax.qson
Telecom Web Services Server (TWSS) : : >
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= Sicherheit und Integration durch
WebSphere DataPower als Web 2.0
Gateway

SOAP
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Der Term Mashup addressiert beides => Prasentations- und
Daten Mashup’s

Presentation- focused Mashups

= Assemble + wire

>. = Example Scenario: View customer data,
frouble tickets, stock quote, recent news in
one integrated interface

Logic

J\

Data Mashups
= Access + transform data sources
= Example Scenario: Take an excel
} spreadsheet of insurance policies and
merge with feed from National Weather
Service to generate a new feed

IBM Schweiz - Software Group (SWG)
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Wie verwenden Kunden Mashup’s ?

Self-service Enabling customer- | “Quick and Web 2.0. Effortless
Use Case | Aggregation of centric applications | Dirty” app enable legacy | syndication of
Information development | systems content
LOB creation of situational - Support customer assembly | - Good enough - Unlock personal, - Unlock & wrap data
applications that support: of personalized applications applications enterprise data as feeds + widgets
- Quick analysis for specific functions - Rapid app - Create mashable + | - Embed and mash
- Better decision making - Improve customer development consumable feeds into customer sites
Goals - Improved collaboration satisfaction + loyalty - Speed over - Unlock information - Reduce integration
- Increased visibility into - Add "Web 2.0.7 features, govemance without forcing costs
business information appealing to younger - Quick iterations upgrades or - Support new
demographic duplication of data revenue models
- Risk assessment - Custom online banking - Prototypes - Exposing LOB silo- - Providers of rich
- Emergency response experience -Demos ed systems, including | information services:
_Market research - Custom real estate app - Project and task- spreadsheets and weather, financial,
- Competitive analysis - Custom travel site specific apps for access databases, as | company, etc.
Examples | - Customer intelligence small teams s s
- Reporting (typically built by
LOB IT)
- Manual assembly - Develop custom web 2.0. Apps built from -Custom development | - Google gadgets
- Spreadsheets assembly framework scratch (not very -Disruptive upgrades | - Manual approaches
Alternative - Portals (can be used in agile): or replacements
conjunction with mashup -VB
solutions assembly tools) -Net
-HTML
- Photoshop

IBM Schweiz - Software Group (SWG)
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IBM Mashup-Center Komponenten

Lotus Mashups Catalog

Quickly and easily assemble Sharing & discovery of
mashups on-the-glass. Create mashable assefts.
dynamic widgets.

InfoSphere MashupHub

Unlock and share web, departmental,
personal and enterprise information for
use in REST-style Web2.0 applications.
MashupHub includes visual tools for
transforming and re-mixing REST-style

feeds.

IBM Schweiz - Software Group (SWG)
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IBM Mashup-Center

Infosphere MashupHub
(Information-centric)

*Unlock Enterprise, Web,
Personal, and Departmental
Information

*Transform and mix information
into new feeds.

-Completed Widgets, including dynamically scripted together services can also be used in
standalone web applications, portals, or rich client applications

IBM Schweiz - Software Group (SWG)
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IBM Software ermoglicht das Erstellen eines Portfolios von Mashable
Widgets fur Kern Telecom Services & Daten

Catalog and Provision

@e

Widget Generation

£V =

WebSphere Application Server

IBM Schweiz - Software Group (SWG)
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Demo - Presence

Starter Set of Mashable Services

&

Presence Presence
Cantent Location
Whinear ienwar

[ _-J Presence
ﬁ Location

'1"‘ Group Management
S -
~4 SMS & Messaging
' Call Handling
Multimedia Conferencing
@ Play Audio

.E Click-to-Call & Call Automation

| =2 Account Mgmt

Create a palette mashable widgets that

make the service provider’s core services
consumable in a mashup environment

Catalog and Provision these widgets for
consumption by Mashup Assemblers - users
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Die Brucke zwischen Web 2.0 und einer SOA oder Legacy
Enterprise Umgebung - Extending SOA simply and securely

A Clients /g

IBM Schweiz - Software Group (SWG)

— JavaScript filtering (prevents JavaScript
injection)

— Native REST/JSON support

— Secure proxy (Ajax cross-domain proxy
with SSL & authentication)

— Native monitoring, routing, logging &
filtering

- Web 2.0 feed aggregation (e.g.
ATOM/RSS) and centralized control

— Secure mash-up (prevent malicious
injection/reads)

— Quickly bridge between Web 2.0 and
enterprise SOA — JSON/SOAP/REST

© Copyright IBM Corporation 2008 / Swisscom-IBM vertraulich / Bern, 3. Juni 2008



| Software Roadshow flr Swisscom

Beispiel: Composite Web Service Enterprise Application
Sametime integration with Subscriber Mobile Presence

) Lotus Sametime Connect - de... [l[=] E3
Pecple ﬂeating Options  Help
O &l B sl | A
=443 ok,

. 117775553305@users. ims.net

Mobile Presence ﬁ 17775553306@users.ims. net
Web
i Service
Serv_lce & Lotus Sametime Connect - de... [l[=] E3 I
Provider T, People Meeting Options hep  |Sencime| (@[
Onthe phone ¢ 1 wo 1oy | &
anq not = &3 Wok
avallable.' & 17775553305 uszers. ims. net

@' 17775553306 users. ims. net

@ ) Lotus Sametime Connect - de... [l=] E3
8 IAm Active = Peaple ﬂeating Options  Help Sametime-
" \ 7
‘\ f
N
|

Steve’s status is automatically

updated in his colleagues’ Sametime d O DB | A
windows when he answers a call and e . . ???5553305@users_ims_net
then agaln When he hangs Up 4 " il Available again. & 17775553306@users ims_net

o IAm Active ~

Ready ‘&l
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Sprint Composite Service using Location and Messaging

T Target Market: Mobile Families
Sprint ) Togetherwhth EXTEL

sprint.com | Personal | Business | About Us

track children, institute “safety
checks”, message and call
“child” devices

Application: Allows parents to
Sprint Family Locator s ’

Locate loved ones
from your phone or the web

| View Demo > |

Delivery Model: Sprint-branded
ASP delivered solution

About Sprint Family Locator New to Sprint Family Locator? [F{

St ity o e o O 5 s i Nt obie Phone mber Price: $10/parent device/month,
Bepamotyrnans, el e vore . - - up to 4 tracked devices
lcatsYomChidon | OsopportsdPrionss prenerd

immediately, from either a
registered "locator” mobile phone
or from the web.

) Plan Requirements

Safety Checks let you know that
your children have arrived at home
or school on time.

For Only $9.99 a Month have
quick, easy, and secure access to
the location of up to 4 Sprint Nextel
phones.

IBM Schweiz - Software Group (SWG)
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Customer Example: Sprint Exposes Network Capabilities
as Telecom Web Services, Enabling Composite Services

Get map ArcWeb service
7 WSDL / SOAP
Enterprise l :

=lio” WorkTrack |22 @ EsrI
WSsDL == Operator Network

ESRI Datacenter

\ 4

Get terminal location
Web service

IBM Schweiz - Software Group (SWG)
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Benefits to Operators

New revenue opportunities and business models leveraging existing
telecom resources/services

» e.g. premium-level Web 2.0 platforms (community + multimedia portals)
mash ups

= Flexibility to evolve network technologies without impacting 3 party
applications

= Protection of underlying network resources/services from unauthorized
access and overload

= Reduction in the time to market and costs of new products and
services

= Leverage innovative 3 parties to create ‘snazzy’/compelling services
thereby increasing take up (adoption) of services

IBM Schweiz - Software Group (SWG)
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Benefits to 3'd Party Application/Service Providers

= New Revenue opportunities through the ability to create consumer
and enterprise applications with access to telecom network
capabilities and services

» e.g. offer premium services in the Web 2.0 space
= Reduces cost and time to market for deployment of new services

= Simplified development of applications incorporating telecom
capabilities

= |solation/abstraction from Telecom network/protocol complexity

IBM Schweiz - Software Group (SWG)
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Web 2.0 approaches equip all players with similar means;
differentiating value roots in the operator's specific assets &
capabilities

Context-based Messaging

I3l

Capability Exposure
& Aggregration - e

SMS

MMS Presen
E-Mail L ——22CN%e

Identity

« Web 2.0 provides light-weight, highly adaptive user interfaces
» A SOA oriented service delivery back-end maximizes leverage

IBM Schweiz - Software Group (SWG)
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