Welcome

to the cognitive era.

Ronald Teijken

Cognitive Solutions Team
Client Advisor loT, IBM
@SCM_Ronald
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Facebook updates

each day




It’s not B2B or B2C anymore. It’s Business to Individual. It’'s about
continual engagement with your customers, partners and suppliers.

By 2020

A BUYER'S MIND IS -
5 []/ ABOUT 70% MADE UP u
[] "N DEFORE THEY CALL YOU* 84"

of vendor relationships

will be automated' % of consumers are -
more likely to do of smartphone
...... .o 0......................: bUSIneSS Wlth users CheCk an app
. brands that allow as soon as they wake
would trade their them to control up in the morning?

personal ||]furmat|un4fur where, when and
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ON SOCIAL MEDIA,
USERS EXPECT A
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Design Matters
Experience Matters

Moments Matter




There i1s only one channel now:
the customer.
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BV Watson

Digital Intelligence + Digital Business




Question and Answer

Personality Insights

&

Visualization Rendering

&

Speech to Text

Message Resonance

Text to speech

F

[gj)

Concept Insights

Concept Expansion

&

Tradeoff_AnaIytics

Machine Translation

Relationship Extraction

Visual Recognition




Watson Personality Insights

HOW does Linguistic analytics and personality

theory applied to unstructured digital

it WOI‘k? communications

Fine-tuning products for target

Whel‘e dOeS It audience
Discovering customers’ preferred
ShOW Up? interactions
Learning how clients’ customers
compare with competitors’ customers




Frans Reicha

: Visualization of Personality Data
You are social, s¢
shortsighted.

You are down-to

You area88E

situagi and'you al
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conside ing suce
see Jortunities
are € person!

al media

Try it for free:
https://watson-pi-demo.mybluemix.net
Source: English BIO at fransreichardt.nl and blogs ‘Dear bank’ Jan 2, 2016



IBM Watson Tone Analyzer

Emotion summary (probability)
Anger
Disgust s
Fear
Joy

Sadness

Low evidence Medium

Social summary (raw score)
Openness NN
Conscientiousness N
Extraversion I
Agreeableness

Emotional Range

Low evidence Medium

Language Style summary (raw score)

Analytical Confident Tentative




A dress that
understands its fans




Message
Resonance

Concept
Expansion

Face
Detection

Language
Translation

Natural
Language
Classifier

Language
Detection

Image
Link
Extraction

Sentiment
Analysis

Tradeoff
Analytics

Entity
Extraction

Retrieve and
Rank

Core Technologies

Tone
Analyzer

Concept
Tagging

Personality
Insights

Relationship

Extraction

Taxonomy

Concept
Insights

Author
Extraction

Question
& Answer

Image
Tagging

Feed
Detection

Keyword
Extraction

Text
Extraction

Visual
Recognition

Author Extraction
Colloquialism Processing
Concept Expansion

Feature Engineering
Feature Weighting
Html Analysis

Convolutional Neural Networks Image Processing

Deep Learning
Dialog

Entity Extraction
Entity Resolution

Information Theory
Keyword Extraction
Language Identification
Language Modeling

Source: Watson Qualitative IDIs, Watson Brand—Business Survey, July 2015

Learn To Rank
Linguistic Analysis
Linguistic Query
Machine Learning
Machine Translation
Message Resonance

Multi-Dimensional Clustering

Multilingual Training

Natural Language Processing
Neural Networks

Ontology Analysis

Pareto Analysis

Passage Answering
Phoneme Aggregation
Question Analysis
Relationship Extraction

Rules Processing

Scalable Searching
Similarity Analytics
Statistical Language
Statistical Language Parsing
Statistical Language
Processing

Syllable Analysis

Text Extraction
Tradeoff Analysis
Visual Analysis
Visual Rendering
Visualization

Voice Synthesis And
Customization




Message
Resonance

Concept
Expansion

Face
Detection

Language
Translation

Natural
Language
Classifier

Draws on Five Core Technologies

Language

Detection

Image
Link
Extraction

Sentiment

Analysis

Tradeoff
Analytics

Entity

Extraction

Retrieve and

Rank

Tone
Analyzer

Concept
Tagging

Personality
Insights

Relationship
Extraction

Taxonomy

Concept
Insights

Author
Extraction

Question
& Answer

Image
Tagging

Feed
Detection

Keyword
Extraction

Text
Extraction

Visual
Recognition

Factoid
Pipeline

Usage
Insights

Statistical
Dialogue

Answer
Generation

Easy
Adaptation

Knowledge
Canvas

QA Case
Qualification Evaluation

Knowledge
Studio
Service

Knowledge
Graph

Policy
Identification

Fusion QA

Video
Augmentation

Decision
Support

Emotion
Analysis

Risk
Stratification

Decision
Optimization

Criteria
Classification

Author Extraction
Colloquialism Processing
Concept Expansion

Feature Engineering
Feature Weighting
Html Analysis

Convolutional Neural Networks Image Processing

Deep Learning
Dialog

Entity Extraction
Entity Resolution

Information Theory
Keyword Extraction
Language Identification
Language Modeling

Source: Watson Qualitative IDIs, Watson Brand—Business Survey, July 2015

Learn To Rank
Linguistic Analysis
Linguistic Query
Machine Learning
Machine Translation
Message Resonance

Multi-Dimensional Clustering

Multilingual Training

Natural Language Processing Rules Processing

Neural Networks
Ontology Analysis
Pareto Analysis
Passage Answering
Phoneme Aggregation
Question Analysis
Relationship Extraction

Scalable Searching
Similarity Analytics
Statistical Language
Statistical Language Parsing
Statistical Language
Processing

Syllable Analysis

Text Extraction
Tradeoff Analysis
Visual Analysis
Visual Rendering
Visualization

Voice Synthesis And
Customization




Reason. Learn.

© 2016 IBM




the cognitive commerce journey

Interpret

Evaluate

Decide



Deliver a more
personalized online
shopping experience for
the North Face
Fall/Winter 2015
outerwear selection.

g5

Construct a cognitive
application with partner
Fluid that let shoppers ask
Watson questions about
their travel plans & apparel
needs and receive the
appropriate outwear
recommendations.

. Try it: www.thenorthface.com/xps

" THE
| NORTH
FACEM

R\
Shoppers averaged 2 Bad
minutes with the platform  FEEN
& generated a 60% click ; f o
through rate to the product
recommendation. 80%
said they'd use it again.

©:2016.1BM




REVIEW OUR
CONVERSATION

WOMEN’S RUBY RASCHEL WOMEN’S BOMBAY JACKET WOMEN'S SHELLROCK JACKET
JACKET $99.00 $129.00
$130.00

WOMEN'S DRYZZLE
JACKET
WOMEN’S CANYONWALL
$199.00 JACKET
$99.00

FOR WHAT ACTIVITY OR SPORT WILL YOU WEAR THIS
JACKET?

°9-"| WANT TO USE IT TO BE VERSATILE" °

BETA:
Thenorthface.com




Producing More Popular Pro Athletes

Red Bull

Help Red Bull athletes
understand & improve
their brand expression

Use Watson Personality
Insights to analyze the
athletes’ social posts &
video interviews.

Watson was used in
workshops to provide
recommendations about
style, attitude, and form
that improved connecting
fans with the brand

©2016 IBM




Can flavor help you find love?

Unilever updated it's
biggest brand Knorr that
is sold in 87 countries
with a global campaign
that asks whether flavor
can help you find love

4

Knorr created a Flavor
Profiler in partnership
with IBM that identifies
your flavor profile and
serves up recipes

Research among 12,000
people in 12 countries, found
that 78% of people are more
likely to be attracted to
someone who enjoys the
same flavors.

myflavour.knorr.com
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The @
Weather
Company

\7Vhai Unique 'bc‘)ut Weather?

- At the Scale of 26 Billion Forecasts Pr Day
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S



Retail:
Weather-based
Advertising

Precise, hour-by-hour
data by location

Understand impact of
Wx on retail sales by
location and season

4. Run geo-located,
-'-f'jﬁj_ » weather-triggered ads
W atscale

24%

increase in sales YoY




Impact for Amsterdam Marketing?
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Data and Signals reveal hidden city dynamics
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BM Watson
Cognitive

Communications
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how is IBM
Cognitive Commerce

helping retailers &
brands?




IBM Watson Trend

What People are Saying
11 If #Beauti nio your soul, what

would theay see? #unicomilila ¥?
il = .
II II II K& Two new #Bsauticoms relsased
o ull |
o 3 B

waitlll! fteamlilac fteamshy
o

Tumeric Powder ! v Wecks
Thea graph shows the Watson Trend Score avery day
e bigghe and s Fires




Think like a customer: engage with real time personalised content

IBM Marketing Solutions help marketers to make better decisions, automate real-time
personalisation and coordinate execution across systems

Introducing our new watch
SLEcKFIT 20 L
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Sleek Fit 2.0

Store Performance

Aurora (US)

$1,420,900

& sales

24,000

©r orders

$59.20

“: average order value 4 items ordered

Category performance

Sales Forecast Variance Sold

Aurora (US) $1,420,900 $1,224,900 16.0% 34,649
Womens $800,900 $609,900 31.3% 13,009

Girls $235,000 $210,000 11.9% 8,000

Activewear $220,000 $210,000 4.8% 8,000
Complete Sleekfit $165,000 $195,000 -15.4% 5,640

RA

102,104

[® views

5%

©® conversion rate

Forecast Variance
31,850 8.8%
10,000 30.1%
7,800 2.6%
7,800 2.6%
6,250 -9.8%

Store product rankings

periormers

Sales
< Forecast
Variance

$4,165
$3,700 >
13.0%

Sales $4,189
< Forecast $3,676 >
Variance 14.0%

Sales
< Forecast $3,690 >
14.0%

$7,950
$5,500 >
45.0%

Sales $5,720
< Forecast $4,000 >
43.0%

Sales
< Forecast

Variance Variance

Variance

$3,956
$3,500 >
13.0%

Sales $3,855
< Forecast  $3,450 >
12.0%

Sales
< Forecast

Variance Variance




& IBM Watson News Explorer

Details News Network
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location ﬂ

Blockchain

2016 Online
Payments
Trends to Look
Out For

technology
and computing

p> The online
pavments market

Timeline newsan

show/hide:

recent news about [SllsleN=lat=1l}

os [NES!  investigate

Locations

United Kingdom
Aachen
Germany

[conomms
Computer,,

Cloud computlrw
Investment

Central bank
Venture capital

~Money

Finance
Managing director
Cryptography




There is only one channel now:
the customer.
- By

Ronald Teijken

Cognitive Solutions Team
Client Advisor loT, IBM
@SCM_Ronald




