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BOULDER, GO - (MARKETWIRE) -- 03/10/09 —
InfoPrint Solutions Company, a joint venture between IBM and Ricoh, today
mmmmm d it has successfully implemented a colorful, customized and
targeted marketing campaign for one of the top US cable operators. This
was set up via the independent consortium, the: Chief Marketing Officer
(GMO) Gouncil, under the Gounci's Routes to Revenue project. This
campaign was carried out with CSG Systems (NASDAQ: CSGS), leaders in
customer interaction management and customized color print
communications. The pilot highlighted an impressive 27 percent increase in

registrants to the cable operator's, or Multi-System Operator's (MSO),

digital phone service.
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(MSO: Multiple System Operator)

Talk a big game

for a small price.
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TransPromo Team

SEDERE RICOH | 7o

on|

[R1F S TR ST RTREE T A WTETERL

v BRTO/NMOvh- 5 —RENE
vV ARG AT LRI

v BREROER(XHIEE-H
EREDER-LEHRGE S
IR 12 S) DR IR - e Bk

Tvabnvkiys

11



RHCOH | 7o

&

[R1F S TR ST RTREE T A WTETERL

CERHODNEDSTSNF U

http://lwww.infoprint.coml/jp

e-mail: tohru.iwasaki@infoprint.com
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