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= SEO overview and basics
= Keyword research

= Optimizing your pages
— Body Copy
— Link Building
— Technical Summary

= Not Covered:
— Paid search
— Tool detall
— Technical detall
— Optimizing various content types

© 2011 IBM Corporation



Search engine optimization (SEO) is the practice of guiding the development or
redevelopment of Web content so that it naturally attracts visitors by winning top
ranking on the major search engines.

SEO increases traffic to content containing selected search terms and phrases. It
includes the following practices:

Ensuring that your site enables spiders to visit and index the content on your site

Ensuring that the pages on your site are as compliant as possible with the search
engine scoring algorithms

Ensuring that your pages do not resort to keyword or metadata spamming or other
tricks to entice spiders to come to your site

Ensuring that your pages include the keyword phrases actually used by searchers
Ensuring that your site’s pages are shown in the top three in organic search results
Ensuring compelling and action-oriented abstracts or descriptions that encourage

Visits

From: Search engine optimization: Organic search authoring basics
Content Quality Council: Schema and terminology work group
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= Some pages should be removed, not optimized

There are real costs associated with maintaining unnecessary and unused content. Is
your page getting no/low traffic because it needs to be optimized, or can it be
removed?

» There is no benefit in optimizing your page for keywords that nobody is searching for

It is critical that you start with solid keyword research. Content can be well written,
multiple high-quality links may be present and the pages may be easy to crawl and
index. But if users do not search for the terms chosen, no one will ever find that
content.
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From SEOmoz.org Search Engine Optimization August 2010

Organic vs. Paid Search

Paid
10% of
cIickAs

GO()S[E: seattle real estate Advanced Search

Web [# Show options...
\eattle Real Estate -

www. TheMLSonline.com  Find Seattle Real Estate Listings an

Seattle MLS Search

www._RealEstate-Seattle com  View photos and search for homes throughout the Seattle areal

Seattle Real Estate & Homes For Sale | Seattle, Washington

Seattle VWashington's complete website for Real Estate, homes for sale and virtual tours.
Search for Seattle VWashington Real Estate on Seattle Power Search.

Property Search - Queen Anne - West Seattle - Eastside

Organic
90% of
clicks

www.seattlepowersearch.com/ - Cached - Similar -

TheMLSonline.com - Seattle Real Estate. Top Seaftle Real Estate ...
Search for the best Seattle real estate deals and get your best value with TheMLSonlinge's
seasoned veteran Seattle real estate agents.

King County - Pierce Real Estate - Snohomish Homes

sea_themlsonline.com/ - Cached - Similar -

Seattle Real Estate Guide - Seattle Homes For Sale

Seattle real estate - Complete online guide to Buying or Selling Property in Seattle area.
www._seattleshomes.com/ - Cached - Similar -

Sponsored Links
earch for Western WA

Results 1 - 10 of about 21,400,000 for seattle real estate. (0.18 seconds)

Sponsored Links

Luxury Waterfront Home
Magnolia Meighborhood Seattle WA
ck, guest house, sport court

www waterfronton39th_com
Washington

Homes For Sale Seattle
See All Homes For Sale Seattle
Free Hot List of Seattle Homes
www_Lovely SeattleHomes com
Seattle-Tacoma, WA

Seattle Homes for Sale

Complete MLS Listings 15,800+ Homes
Large Photos, Virtual Tours & Maps!
KingCountyHomeViewer.com
Seattle-Tacoma, WA

Find Real Estate Agent

Read "hant Tactimnmals
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Page Level Link Metrics 21.45

Domain Level Link Authonty Features 21.13
Page Level Keyword Usage 14.93
Uomain Level Keyword Lsage 10.73
Page Level Social Metrics T.22
Domain Level Brand Metrics 6.78
Fage Level Beyword Agnostic Features 6.74
1% ]
Page Level Traffic/Query Data 6.26
Uomain Level Keyword Agnostic Features 4,92

*SEOMoz biennial survey of 132 SEO experts
*Experts provide their opinions about the most important factors to achieve good search ranking

*The 2011 version also analyzed 10,271 keywords in Google and the top 30 results for each to
determine what features were most highly correlated with top rankings (this was a new element
of the survey; these findings are not reflected in the graph above)
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Page Level Link Metrics - These features describe link metrics to the individual ranking page (such as # of
links, mozRank, etc).

Domain Level Link Authority Features - These features describe link metrics about the root domain
hosting the)page (e.g. for the page www.test.com/A, these features are for links pointing to *.test.com, not
just page A).

Page Level Keyword Usage - These features describe use of the keyword term/phrase in particular parts
of the HTML code on the page (title element, H1s, alt attributes, etc).

Domain Level Keyword Usage - These features cover how keywords are used in the root or subdomain
name, and how impactful that might be on search engine rankings.

Page Level Social Metrics - These features relate to third-party metrics from social media sources
(Facebook, Twitter, etc.) for the ranking page.

Domain Level Brand Metrics - These features describe elements of the root domain that indicate qualities
of branding + brand metrics.

Page Level Keyword Agnostic Features - These elements describe non-keyword-usage, non-link metrics
features of individual pages (such as length of the page, load speed, etc).

Page Level Traffic/Query Data - These elements describe user + usage data about the ranking page
(based on the assumption that Google + Bing, through their toolbars, browsers and mobile devices, have
access to a large swath of web traffic for analysis).

Domain Level Keyword Agnostic Features - These features relate to the entire root domain, but don't
directly describe link or keyword-based elements. Instead, they relate to things like the Iength of the
domain name in characters, the quantity of error pages on the site, the relative uniqueness of content on
the site, etc.
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» Linking factors (both page and domain level) shrunk in importance in the voters minds from
2009. Note that changes in the survey made direct comparisons across years a little
difficult.

» Google ranks pages but domains matter too.

= Getting the on-page ranking factors right is critical, but not enough. Many pages are doing
these things right, differentiation will require also getting the linking and social factors right.

= Expert SEOs expected Twitter shares to be the most influential social metric on search
rankings, but in fact Facebook shares was the metric best correlated with higher Google
rankings.

» Lengthy domain names and URLSs continue to be negatively correlated with good ranking.

= Expert SEOs expect that both page and domain level social signals as well as the perceived
value of a page to the user will become more important in search rankings in the future.
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Keyword Research
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= Keyword research is learning the terms customers and prospects are already using to refer
to the things we want them to find

= When we use company-specific terms, or terms that are not commonly used, we add an
extra layer of difficulty by asking customers and prospects to learn our language in order to
find our offerings

= A page that is well optimized for a term that no one searches for will drive no traffic or
conversions

= |deal keywords will offer good search volume and a good conversion rate but will not be
highly competitive

= Keyword research has to be integrated early in the marketing process
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How To Do Keyword Research

Create a seed list
= Talk to salespeople
= Talk to customers

» Look at terms used on competitor sites

= Monitor social media to see what terms customers and prospects are using related to your

offering Stem keywords to create a more complete seed list

11% 71 Mentions about virtual dESktOp

Silrgiy EERIER Sort By: | Date [v] Results: | Anytime [v] Results 1 - 15 of 685 mentions
21% 40% @ Articlesnack ? My Security Shield Has Infected My Computer ?
passion reach How ...

clipped by: romeuduclipper's remarks: Articlesnack ? My Security Shield Has
Infected My Computer ? How ... Clip Source

globalreporter. sanjuanmedicaljobs.comHow to
clipmarks_com/clipmark/17562498-9189-4C15-9ED2-F 1F228398E62

just now - on clipmarks

24 minutes avg. per mention
last mention just now

420 unique authors

¥ http://bit.ly/hSMhb0 Virtual Girl 2 Super Installer desktop
strippers torrent downloads, Virtual Girl 2 Super In... http:/bit.ly

15 retweets

Sentiment /hKnSS1

positive = 122 twitter.com/StationGilder/statuses/60418916031266817
neutral [ T minutes ago - by m @StationGilder on twitter
negative ] 17

¥ Read The virtual-desktop Daily » today's top stories via
Top Keywords @x_cloudservices @netappcloud @stevegreenberg
+@citrixready http:/it.co/20W8uQ.J

microsoft [

visual [ ] 240 twitter.com/mtmvda/statuses/60401810103468032

windows [ | 233 1 hour ago - by E @mtmvda on twitter

edition [ ] 175

server [ ] 153 . . -

express = 149 R‘\verbed Delivers En‘hanced SUDDOﬂ for Citrix XenDesktop

Jirtualization W 136 Virtual Desktop Solutions - Yahoo Finance

nofollow [ ] 122 SAN FRANCISCO, CA—{Marketwire - 04/19/11) - Riverbed Technology (NASDAQ
11 hotfix [ ] 116 RVBD - Mews ), the IT performance company. today announced that its award-winning

software [ ] 113 Riverbed

) c
social virtual desktop T

This is Social Mention
(socialmention.com) which
allows you to enter and
monitor a keyword across
many social media
properties. It will also give
you ideas for what other
keywords your customers
and prospects might be
using and how they are
discussing your offering or
topic.
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» What do the customers who would benefit most from the information from this page need?
= What problems are the customers seeking this content trying to solve?

» What words do the customers use to describe their needs and problems?

= What words would you search for to find that content?

= How would you describe your product or solution to a novice?

= What words do industry magazines and industry analysts use to describe your
products/solutions?

* |s there a product/offering category name that we use?
= What words are your competitors targeting?

= What words would help differentiate this page from other pages on your domain? What is its
unique "theme"?

= Where in the Learn — Shop — Buy cycle do the customers fall?

12 © 2011 IBM Corporation
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Different tools will provide different results. The goal is to get an idea of what keywords offer
the best balance of high search volume and low competition. Do this by reviewing input from
several tools.

Use the Google AdWords tool
Use the Google Insights tool
Use the Google Trends tool

When refining the seed list, for each potential keyword, look for the following:
— What is the volume of searches for that keyword? There is no benefit in optimizing your
page for a keyword nobody is searching for.
— What is the competition for that keyword? If competition is already extremely high,
understand that more time and resources will be required to achieve good ranking.

© 2011 IBM Corporation



Using Google AdWords Tool

http://www.adwords.google.com/keywordtool

Create an AdWords account. It's free and eliminates the need to enter the capcha.

Results over
1000 are better
because
Google does
not remove bot
searches.
Assume that
20-30% of
results are
inflated as a
result.

Google AdWords

Home External tools

Tools

Keyword Tool

Traffic Estimator

% Starred (0)

Include terms (Z

Exclude terms (2

Categories
All Categories

Show

Computers & Consumer

Electronics
Internet & Telecom
Jobs & Education

Match Types =

Choose “Exact” |, [ Broad

and “Phrase”
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[Exact]
"Phrase"

Help

How do | get additional keyword

ideas using categories or

rrlabed breee e

Find keywords

Based on one or both of the following:

Word or phrase (one perling) Website

virtual deskiop ‘ |

[ Only show ideas closely related to my search terms (2
Advanced options Locations: United States ®  Languages: English %

Search

Sign in with your AdWords login information to see the full set of ideas for this search.

| English {(United States)

Download ew as text = || More like theze -

O Keyword Competition Global Monthly Searches (>
O virtual desktop 110,000
O [virtual desktop] - | &Y 18,100
O yugioh virtual desktop 3,600
O [yugich virtual desktop] 1,800
O windows virtual desktop 1,800
O [windows virtual desktop] 1,000
O virtual desktops 9,900
O [virtual desktops] 1,800
O virtual desktop managers 210
O [virtual desktop managers] 140

T evaa v U U GwaUn



Using Google Insights
http://www.google.com/insights/search/

Google Insights allows you to compare search volumes across regions, categories, or
timeframes. It is useful for doing comparisons once you have a list of terms.
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Google Insights for Search

beta

Compare by Search terms

Tip: Use 8 comma as shorthand to add oo

Filter

Help | Sign in |

|Web Search

v

® Search terms

Q Locations ® |vifual desktop

O Time Ranges ® |desktop virtualization

+ Add search term

| United States Ml All subregions Ml All metros

]

|Last'|2 months

M

Search

| English (US) v

|AII Categories “ - ]
Web Search Interest: virtual desktop, desktop virtualization Totals @
United States, Last 12 months virtual desktop I
Categories: Computers & Electronics, Society, Games, Entertainment, Industries, Internet desktop virtualiza... ==
Interest over time @ [ News headlines
How csn | ses numbers?
-\ . —_—
N T . : NS . T
T T N //\\--..-r Ry \\\ /‘\\_ —~ -
—— T— T ”w%_-ﬁ_f—-x_ L ,_,-u_‘____’__,,-f’_“‘m___\
: May 10 I Jun 10 I Jul 10 Aug 10 : Sep 10 I Oct 10 I MNow 10 : Dec 10 : Jan 11 I Feb 11 I Mar i1l I Apri
I" The last value on the graph is based on partial data and may change. Learn more
Embed this chart
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Google Trends
http://trends.google.com/trends

» Use Google Trends to identify trends in key search terms

= Trends also helps you build your seed list by looking at your site, competitor sites, seeing
where users went and what else they searched for

GOLJSle trends hp.com. ibm.com, dell.com|

Tip: Use commas to compare multiple websites

Search Trends

Sign in to see and export additional Tre

Searches Websites

® hp.com @ ibm.com

Daily Unigue Visitors

1 L L
Jul 2010 et 2010

Ranked by: | hp.com M Learn more

Subregions

1.
. Texas. United States

Wwoooa =l e R

=
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. Florida, United States

. New York, United States

. Pennsylvania. United States
. linois. United States

. Michigan, United States

. Georgia. United States

- Mew Jersey, United States
. Virginia, United States

California, United States

1
Jan 2011

Als:

1

Wwooo =l m m ds w pa

=1

Goaogle Trends

o visited

driversdownloader org

. doubleinks com

. visiondirect com

. guoteshound com

. ¥ guidetohomeimprovement com

. eyebuydirect com

. matrixdirect com

. gardeningclub com
. guiznosgelub com
7 compag.com

United States

Also searched for

1

F= T == T« R R S R ]

hp computers

. hp printers
. hewlett packard printers
. hp printer drivers

hp support

. hp laptops
. hewlett packard

hp

. hp drivers
. compaq

M Last 12 mi

© 2UlL 1BV Lorporation
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Optimizing Your Pages
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Title Tag

The title tag looks like this in your
code: <title>IBM - Business
Center - Small and medium
business - United
States</title>

It shows up in 2 important places:
on the top bar of the browser
(or tabs), and
in Google search results

The title tag is not the same as the
page title. The title tag here
IS “IBM — Business hardware
products — United States”.
The page title is “Hardware”.

18

@ IBM - Business Center - Small and medium business - United States - Mozilla Fi

File Edit WView History Bookmarks Tools Help

- c {a? m http: ffwww-304. ibm. combusinesscenter fsmbfus fen/

) 4 .
n.com ,.'" @ IBM - Business Center - Sm...

IBM - Business Center - Small and medium business - United States

In this Business Center, you'll find affordable solutions based on insights and experience
gained fram working with thousands of small and medium businesses ...

Small business solutions - Women-led businesses - Financing - About us
www_ibm.com/businesscenter/smb/usfen/ - Cached - Similar

Q IBM - Business hardware products - United States - Mozilla Firefox: IBM Edition

Bile Edt—ew I Bookmarks T =
6 - c (et m httpe: ffvwene-01.ibm. com/finder fbusinesscenter fus fen hardware _topic. wss

(8] Most Visited P Getting Started |2 Latest Headlines || IBM

m 1BM - Business har... [&3 :.'E Global Digital Communi... @ Activity - v17 adoptio... @ Activity

Home Solutions -~ Services ~ Products - Suppc

Small and Medium Business
Center Hardware
About us

, ration
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= Use your keyword(s) in the title tag

» Place your keword(s) as close to the beginning as possible. Title tags should
always begin with “IBM”. Your keyword(s) should appear as soon as possible
after that.

» Keep the title to 65 characters or fewer
= If you use an acronym, spell it out as well
= Each page should have a unique title tag

= Make sure the title tag is readable and informative to humans, not just a list of
keywords

= Include call to action words, such as benefits, right within title tag where
possible

© 2011 IBM Corporation
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Writing Body Copy
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Keywords in the first sentence

United States [ change]

s

Support & downloads v My IBM ~

= Place keywords in the first 25
words in the visible text of the

Hohe Business 50|Lﬂi0ﬂ§ o 18 servfces b Pfoducis ¥

Welcome [ [BM Sign in ] [ Register |

21

page to increase keyword
prominence. The first sentence
of the page should be a brief
statement of a specific call to
action or purpose of the page.

= Engines such as Google may
create the description for the
results page by displaying the
first sentence on the page that
encapsulates the keyword that
was entered by the user in the
search field.

= If possible the keyword should
be the first word of the string.

=Your page will also be more
relevant if your keyword
appears at the end of the

visible text. To do this, put your

keyword in the last paragraph
of your copy.

About IBM Director
IBM Director Agent
Extensions

Upward integration

- IBM Director

Keyword as first
word in string
and in first
sentence.

g v o 37

resources

Ready to buy

The new IBM Director.

~ Learn more

Why IBM Director

IBM Diractor is an integrated, sasy-to-use suite of tools that provide
customers with flexible systems management capabilities to help realize
maximum systems availability and lower IT costs. Learm more

Featured topics

' Announcing Director 5.20

Richer, broader systems

== management capabilities and
-, expanded support for superior

hardware management.

=+ Learn more

IBM PowerExecutive

Allows direct power monitoring
through IBM Director and helps

T customer monitor power

consumption to allow better

utilization of available power

resources.

= Learn more

Stay up-to-date
4 Through IBM Subscription Service
11"' 'f« vou will receive proactive
notification of new upgrades,
patches and support information.

-+ Learn more

[ IBM Director V5.10
interactive demo

+ Download V5.10
demo

IBM reference videos
Iris Wireless
{Telecommunications]
HBroadband

{WMV, 6.40 MB)
ﬁDial-up

(WMV, 1.10 MB])
Hudson’s Bay Company
(Retail)

EBroadhand
{wmv, 21 MB)

Q Print this page  [-<] E-mail this page

About 1BM Privacy

Contact Terms of use IBM feeds

Organic Search Authoring Basics July 2007
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Keyword formatting

= Keywords appearing as
emphasized or bolded text stand
out to search engine spiders by
increasing the keyword
prominence factor.

= For example, spiders allocate
more value to words found in the
<h1> HTML tag, which creates the
content page title or headline.

= Include keywords in and around
hyperlinks. Like emphasized text, if
your keyword phrase appears in or
near a hyperlink, search engines
will determine that it is more
relevant.

Disk systems
Tape systems
Media

Storage area network

Network attached
storage

Product A-Z
Virtualization
Saftware
Solutions
Support
Community
Resource Library

News

Related links
Warranties and
licenses

- IEM
System x

» Educstion

+ IBM Redbooks

tem Storage for

Llnrleﬁ States. [ hﬂI'IJP]

Services ~ Products «

My 1B +

Support & downloads ~

Welcome [ IEM Sign in ] [ Register ]

Network attached storage (NAS) 1

Page
title text
—IBM NAS for your storage mirastroccare

Easy ways to get
'P the snswers
nesd

= Chat now
1 d Request a quote

&"’h " E-mail us

Or call us at
1-866-883-8901
Priority code:
1013413W

Regular
text

Why IBM

IEM "4etwcrk attached storage FNAS) products provide a wide-range of
networl attachment capabilities to a broad range of host and client
systems.

= 2 =, ESG: The Evolution of
IBM Real-time Compression Appliances for NAS S e

Real-time Compression iz the newest advancement in storage efficiency
s arethe oply ctorzqe

Subhead [™
text

for NAS. IEM Real-time Compression Appliang

compression solutions that can shrink primary
without performance degradation.

neads to catch up with
server virtualization

= Learn more about IBM Real-time Camp

IBM Scale Out Network Attached Storage

-+ Get the free white
IBM Scale Out Fetwork Attached Storage

Bold text
1IEM Scale Qut NetworkAttached-Sturage offers extre
capability for very large storage infrastructures requiring high availability.

New levels of storage
efficiency

=+ Learn mare about IBM Scale Out r'.’i-‘..'.G rk Attached Storage

IBM System Storage N series

TRM Svetem Stnrane N series hardware fRmolncing new

Organic Search Authoring Basics July 2007
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Keyword ordering

_.,,mm WebSphere software
=How you order your kKeywords on a sy salusens i
page helps search engines determine 7 T R 2
how important that keyword is for Training and certfiation 'B ’ e ( 4
search. If it is in the first sentence of ™" " :
. . L. New product announcements |BM Business Process & 5
every section or subsection within a Related links T —— ﬁ“gg‘gg:{m'm':g:“effu"y Simple @Reques:aqume
page, the search engine will flag it as s © oo
. Why WebSphere® Softwire Or callus at:
a prlmary keyword On that page Software for S04 environments that enables dynamic, interconnected business processes E:E:‘\zsi?_”
and delivers highly effective application infrastructures for all business situations. 105HEU;;

If you bglld a nglcally structured S .
page, with a hierarchy of terms and i Dot Iohd o
IBM ICD IXIT ENierprise WebSphere ILOG JRijles

Concept81 the Splder WI” more eaSIIy WebSphere Applicatjon Server WebSphere MQ Free Whitepaper

1 H WebSpl DataPov| WebSpt Portal Sgrv
rank the relative importance of e e it i
=+ View all WebSphere products
keywords within the hierarchy. Fore iebSphere Solutfons
Application Infrastructure Business Rule Management Systems
1 H Build, deploy and run applications in a Provide easy, safe, reliable control over
- HTM L formattl ng, SUCh aS headmgS, proven, secure and flexible environment. automated decisions used by business
- s et ] systems.
bolded text, ordered lists, on-page Appiication Inegration
. . . . Linking applications and services for Portals
operational efficiency and cost savings. Celiver a point of personalized interaction with
a‘nChor Ilnksl and Organlza‘tlon’ IS applications, content, processes and people.

critical to determining the page S SRl ol Visusization

documenting, deploying and continucusly Customizable graphics components for

Stru Ctu re. improving end-to-end business processes. creating sophisticated user interfaces. Watcha
Other WebSphere Solutighs Free Demo

WebSphere demos

23 © 2011 IBM Corporation
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Keep keyword phrases together. When search engines cannot find an exact match they will look for
the individual keywords that are close to each other. This is called keyword proximity. This is an
excellent way to integrate keyword variations on the page.

About semiconductor
solutions

Custom chip solutions
Power Architecture
Services

= Engineering services
= Test services
Support

News & events

Literature

United States [change] Terms of use

I -

Services & industry solutions Support & d

services to..".

Overview Offerings m
IEM's statE—Df—thE—aaciIities provide a full range ofto OEM

customers. Located in East Fishkill, N.Y., the IBM Microelectronics Test
Solutions Center has been providing IBM test services for over 30 years.
And for the past 10 years, we have offered the IS09001:2000 Certified Test
Solutions Center resources to provide our clients with solutions to their most
challenging test problems.

The IBM Microelectronics Test Solutions Center maintains a unigque base of
automated test equipment to enhance any manufacturer's competitive
advantage through greater guality control, reliability and total support — all
at a competitive price. Test Program Development, as well as Production
Testing, is available on various types of test equipment, and suppaort
hardware allows production auto-handling for a complete line of packaging
form factors. Our ultimate goal is to be YOUR company's Total Test Solutions
Center.

Customer Satisfaction

We constantly strive to provide the optimum Test Solution to satisfy
customer needs. The IBM Test Solution Team is very interested in customer
feedback. Customers are contacted reqularly by our operations staff to
assess their level of satisfaction with the services received. Interactive
communications with our customers have enabled us to achieve and
maintain a high level of overall customer satisfaction.

_|_ = If your keyword is "test services" you may
est Se N' Ces want to rewrite the sentence to improve
keyword proximity...i.e."IBM's state-of-the-
art facilities provide a full range of test

Contact
- a-ma 5

Call 845-892-0683

Organic Search Authoring Basics July 2007
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Keywords in context
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= Search engines examine all of the
text in a document on a page to
determine to what extent the words
are relevant to each other, or to
commonly used terminology.

= For example, if your keyword
phrase is PC hardware, and other
terms such as RAM, CPU, and hard
drive also appear on the page, the
search engine will determine that
the page has a higher relevance
than a page that did not have as
many related terms on it.

Products

Products & technologies
Downloads & CDs
Training

Curriculum &
courseware

Skills for the 21st
century

Forums & community
Certification

Library

Support

News & events
Mambership

Site map

Feadback

Related links
= Student Portal
= developerWorks
resource for developers
- alphaWaorks
emerging technologies

Academic Initiative
regional sites

- Brazil

- China

- Germany

- India

= Italy

=Japan

- Portugal

- Russia

About IBEM Privacy

Services & solutions

lse related terms to your primary keyword.
Example: Academic initiative

Related words: academia, academic resources,
courseware, education delivery, teaching
mainframe skills.

Support & downloads

IBM|Academic Initiative
Open standards, open source and IBM resources for

Updated 4 June 2007

..
Get access lU t:a EMIC FESOUFCES

o e,

" Why IBM
Reap the benefits of open source, keep up with the latest tedinalagies, 4

prepare your students for the hottest jobs in the top fields, and getthe Select your country |
resources you need to reach these goals, all at no charge,

Quick links

-+ Reguest o
Join the IBM Academic Initiative Start takipg advantage of the the Rational lic
software, training,
teaching tools, books, and more. -+ Get help

and get access to our valuable
9 Download software Give students
ij access to helpful
Sl recources.

resources, at no-charge.

° Get the details
° Apply now

o Download courseware

-+ Student software
Learn Explore Read atalog (US,Canada
about Open source high school resources our latzst newsletter
-+ 5Student Opportunity
System

-+ Faculty

Newsletter subscription

o ; enter e-mail

(PDF, 28KE)
ndLife English  |»
OHmLOText @

View current issue.

=+ Volun

<|II~|\3 your stude

to chats in

b service with this Rational tuterial

Contact

Organic Search Authoring Basics July 2007
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Keyword stemming

= Include other grammatical
variations of your keyword on
the same page—called
stemming. Users might enter
your keyword in many different
parts of speech. For this reason,
search engines give pages with
multiple variations of the same
keyword a higher degree of
relevance than pages with
uniform keyword usage.

= An example of stemming is diet,
dietician and dietary. If a
keyword is stemmed to its root
form (for example financing and
financial to finance) search
engines will view anchor text,
search queries, and the like
containing that term as
equivalent and interchangeable.

Terms of use

for stems of the word "collaborate”.

Home Services & industry solutions Support 8

The future of|collaboration

Lotus Notes 8

Lotus Domino 8

Library

Do)

IBEM LOTUS NOTES AND DOMINO 8 Ull'
Taking collaboration
to a whole new level,

Why IBM Lotus Notes and Domino 8 for collaboration

Lotus Notes and Dominc 8 software is enhancad with a fresh, mores intuitive
user interface and new capabilities like composite applications, activity-
centric computing, and productivity tools for creating and sharing
documents,. presentations. and spreadsheests.

7. Lotus Notes 8
Lo’ * Waorld class collaboration
;‘ S gets even better with new

features and capabilities.

Related links

- Application
Development

» Service Oriented
Architacture

 Lotus Notes & Domino

« Lotus Mobile & Wireless
- Business Partners
- Warranty info

-+ Learn more

Lotus Domino 8

J The feature rich
messaging and
collaboration platform.

Spotlight

& Webcast
Malking your| collaborative
environment work harder for
improved productivity

-+ Learn more

= Community

Join the community of Notes and
Domino|collaborators worldwide
8l Lotus Notes and Domino 8

Revi s Guide

+ Lotus Notes 8 preview c

) —
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See the words highlighted in red below

Search

Lotus. software

o Easy ways to get
& the answers you
need

J J Call me
i E-mail us

or call us at:
800-465-6887
Pricrity codea:
104CEW74

Lotus Executive
Panel Session:
Join Mike Rhodin

Lotus GM and key
Lotus Executives
for a mid year
2007 update

Technical Training
Events:
Coming soon,

July and
September
Highlights
-+ Prepare for Lotus

Document options

[ Get Adocbe® Readd

[+ Get Adobe® Flash
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Use the plural and you can get the singular. 




» Include the spelled out form of your acronym in close proximity to the use of the acronym. IBM style
dictates that you spell out your term on first reference and include the acronym in parentheses right
after the term’s first use. This also helps search engine ranking.

= Do not rely solely on the acronym after first reference. Use the spelled out version frequently,
especially at the start of a major subsection and in link text.

» For example, include Customer relationship management (CRM), CRM solution, and CRM solutions in
the same page. Use keyword research to determine which is more popular — the phrase or acronym.

wuntry /region [select]

Use of acronym and
complete form of word for
" PLM n

Home Products %EWiEEE & industry s

PLM: Product lifecycle management

Solutions

Industries
N
swe Slow to Market?
Ewvents
Innovate now with IBM’s PLM snlutluns ; \k

Case studies

b —}Reglgter to an interactive journey and receive
Resource library "Don't innovate alone", a white paper compiled b-,-

- Harvard Business Rewiew
Partner directory

T T :H. f

Contacts |

T -—-J“"—*M“w/
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Link text is one of the essential areas engines scan to determine keyword rankings.
Where practical, incorporate the keyword phrase, product name, or product category
related to the content of the page to which you are linking.

Creates a contextual bond to the page that is it linking to making it more relevant.

Products

Products

S0A Entry Points
Webcasts
Events

Success stories
News

Library
Education

Services

Related links

- Business Process
Management enabled

= 504 design B
development

« SOA User Interface for
ec:le

ur'n atlu S5 a

United States [change]

Services & industry solutions Support & downloads My IBM

Service Oriented Architecture — SOA

THE FUTURE OF BUSINESS

Aligning business and IT for andurinn imnarct

A Read the whitepaper

Example of descriptive link text.

Service Oriented Architect
approach that supports intetee =
business tasks, or services. SOA helps Lt U|Id cumpuslte applications,
which are applications that draw upon f ionality from multiple sources

within and beyvond the spterpri=ze to snpnort borizoptal business proceszes

m

ew t

- SN NP NS
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Terms of use

I

Easy ways to
the answers youk
j nead i

J Call me now /

=,

i E-mail us

or call us at

BF7-426-3774
Priority code:
104CEGE W

. AN

© 2011 IBM Corporation



Write solutions to problems

29

= Searchers don’'t necessarily use
formal solution names, rather
they use language to help them
solve problems.

= Action words such as improve,
enhance, and reduce work just as
well as improve productivity or
consolidate resources.

= Common industry problems
include lowering total cost of
ownership, increasing revenue,
and increasing customer
satisfaction.

= Solutions that include an
expected return on investment
will rank higher than those that do
not.

Home Business solutions -

United States [ change]

I -

IT services - Products - Support & downloads - My IBM ~

Welcome

« Systams managemant . . .
IBM Director Example depicts action
words "realize” and
About IBM Director "lower" to solve problems.
IBM Director Agent

Extensions

Upward integration

Partnersin

management

Downloads [ IBM Director V5.10
interactive demo

The new IBM Director.

Subscription servi ices
Documentation and Leacy o + Download V5.10
resources emo
Ready to buy Why IBM Director
-+ More recorded
IBM Director is an integrated, easy-to-use suite of tools that provide e e
customers with flesxible systems management capabilities to help realize
maximum systems availability and lower IT costs. Lesrn more

IEM reference videos

Featured topics Iris Wireless

— e iredion e 50 T (Telecommunications)
| nnouncing Director 5. eploy
Richer, broader systems - Remate Deployment i _ag?adha"d
== management capabilities and Manager :
- expanded support for superior
hardware management.

MV, 5.40 MB)

EDial-up
(WM, 1.10 MB)

=+ Learn more Hudson's Bay Company
{ ail)

(Ratail)

ilability
IBM PowerExecutive
Allows direct power monitaring

through IBM Director and helps H pialup

TS customer monitor power w 5 MB
consumption to allow better
utilization of available power
resources. Lab services

_ I Analyze and = Lab services for [BM
i iy troubleshoot Directar e
Stay up-to-date - System Availability
Through IBM Subscription Services,
;1" f you will receive proactive - F Yser s mpork

notification of new uparades, - IBM Director customer

patches and support information.

-+ Learn more

[~] E-mail this page (=) Print this page

Contact 1BM feeds

Terms of use

About 1BM Privacy
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Average 300 Words Per Page

= Studies have shown that a 300-word count
for each optimized page balances reader
needs and search engine requirements.

= Do not add words at the expense of user
experience. 100 words should be
considered the minimum, 300 the average
(rule of thumb).

= Recent studies have also shown that longer
documents tend to rank better. It is possible
that with the recent Google Panda update,
robust content is rewarded.

= Using more words does not dilute relevance
as long as long as there is an adequate
representation of the primary keyword
phrase.

= Pages should include the relevant
information, especially the primary keyword
phrase above the fold—that is on the first
screen of the page.

= Detailed feature and benefit statements are
the golden nuggets that tempt prospects
and create conversions.
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United States [changs |

I -

Business snli}ﬂnns o IT ser\;i-ces = .I':'m&m:“l-s - Eupport&-dﬂwnloads - My IIB.l.é-v

Include at least 300 words per page (391 total words on this
Systemns management .
|IBM D|rector|

page). Primary keyword phrase, IBM Director, used in page
About IBEM Director

Home

title, opening headline and paragraph and right column.

IBM Director Agent

Upward integration

Partners in
management

Downloads
Subscription services

Documentation and

Ready to buy

or is an integrated, easy-to-use suite of tools that provide
customers vith flexible systams management capabilities to help reslize
maximum systems availability and lower IT costs. Learn more

(Te

"' Announcing Director 5.20
g Richer, broader systems
management capabilities and
k'ep‘ expanded support for superior
hardware management.

-+ Learn more

IBM PowerExecutive

Allows direct power monitoring
through IBM Director and helps

_‘L‘ customer monitor power

consumption to allow better

utilization of available power

resources. - IBM PawerExecutive

Analyze and
troubleshoot

Stay up-to-date - System Availability
" Through IBM Subscription Services, intai
1”" 'v vou will receive proactive
B notification of new upgrades,
So n

+ Learn more

patches and support information.

-+ Learn mare
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<meta name="description" content="IBM Business Center - Express Advantage offers
code ___, acomprehensive line of solutions designed, developed and priced specifically for
medium business."/>

|IBM small medium business

About 58,200,000 rezultz (0.21 2econds)

*|BM - Business Center - Small and medium business - United States

Snippet ) IBM Business Center - Express Advantage offers a comprehensive line of solutions designed
developed and priced specifically for medium business
www_ibm . com/businesscenter/smb/usfen/ - Cached

* The meta description is not important to Google in determining ranking

* It is Important because Google and other search engines may use it as the
preview snippet users see on search engine results pages (SERP).

» The description should use your keyword(s) and be readable to a person. It
should be written to entice the reader to visit your site as its primary purpose
will be to drive clicks from the SERP.

» Meta descriptions should be less than 150 characters

*You can duplicate the first 150 characters of your body copy that contain the
primary keyword as your meta description.
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Link Building
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Search engines evaluate page rank in four ways

33

Link quantity:
How many links are there in and out of
your pages?

Link quality:
How highly do the pages that link to
your pages rank?

Anchor text:
How meaningful is the text within links
to and from your pages?

Link relevance:
How closely related are the pages that
link to your page?

Search engine optimization: Linking strategies April 2008
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Presenter
Presentation Notes
Link quantity means that the more external links you have linking to your site, the more important search engines think your site is. 

Link quality means you should look for sites that have high perceived page rank, few outgoing links on the site, and content that is contextually relevant content and well aged (which increases trust).

Within anchor text, be sure that the primary keyword is included along with stemming and pluralization. Stemming is grammatical variations of your keyword on the same page.

Relevance means how closely the keywords on a Web page match the keywords a user enters into a search field.

The ultimate goal is to drive qualified visitors to your site.  



Source: Mike Moran and Bill Hunt, Driving Search Traffic to Your Company’s Web Site, Search Engine Marketing, Inc., 340 - 344.


()

Why search engines value external links

Every link to your page
Is a vote for its quality.

Organic search
engines tally the votes
when they decide
which pages possess
the highest page rank.

You can use the “link:”
operator in Google to
see who is linking to
you.

INFO SECURITY 5 May 2011

C ONF ERENTCE 12 May 2011

Sign Up for free Membership

Home  eGovernment Green Health | Security and risk management | Education = Data Centers and

Home » cloud computing » IBM unwv nart cloud s echnologies for the enterprise

IBM unveils smart cloud services, technologies for the enterprise

Tags: cloud computing IBM
By eGov Innovation Editors | Apr 20, 2011

SAN FRANCIECC — IBM rdcently unveiled its next generation cloud services and technology advances for clients moving key enterprise
business pro } reduction cleud environments to innovate, reduce costs and increase agility.

= Law.com Home = Newswire = Lawlobs = CLE Center = LawCatalog = Our Sites = Advertise

LAW.COM LEGAL BLOG WATCH

Register for Law.com Newswire

Law.com Blog Network « August 2008 | Main | October 2008 »

About The Bloggers

= The Am Law Daily September 30, 2008

= ATLawblog IBM Seeks Patent on Absence of Patents

W

1B, it appears, abhors an P vacuum. By way of news-for-nerds blog Slashdot comes word fhat IBM is|seeking
e Blog of Legal {5 patent a tool for identifving areas within industries in which litle patenting activity is taking preee—this

allowing businesses to step in and fill that IP vaid. Filed last week with the U.S. Patent and Trademark Office,
st IBII's application seeks to patent Methodologies and Analytics Tools for Identifying VWhite Space

GO L)Sle ‘ link:www.ibm.com

ut 8,920 resuliz (0.12 seconds) n Scold

Opportunities in a Given Industry. "White space” as the application explains, "is a term generally used to
designate one or more technical fields in which little or no IP may exist.
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= Counsel to Counsel

The need for the invention, the application says, stems from the fact that existing processes for identifving white

Search engine optimization: Linking strategies April 2008, . .., Corporation
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Presentation Notes
Sites linking to you are impartial and represent a vote of confidence for quality and trustworthiness.



Source: Mike Moran and Bill Hunt, Driving Search Traffic to Your Company’s Web Site, Search Engine Marketing, Inc., 340 - 344.


Links to your page from within your domain indicate that your page
IS an important element of the whole site.

Unlike external links,
you control how you
use internal links.

Effective internal linking
not only affects ranking,
but also page
navigation, usability
and customer
satisfaction.

The goal of internal
links is to facilitate
navigation and usability
for spiders and visitors.
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Integrated Technology Services =

IT strategy and architecture services

Assess and design an IT infrastructure that aligns IT strategy with business priorities

What we offer
=+ [T management consulting semnvices

=+ [T transformation and optimization consulting

=+ S0Ainfrastructure consulting semnvices

Featured case study -+ See more
IBM consultarmts harmess the power of

Web Eﬁ-jr fiffany.com

Oveny

IBM 17
busin

Featured literature

Six critical IT operations questions for a
successful SOA deployment

IBM's

G+ Get Adobe® Reader® the st
efficie

ctong

Search engine optimization: Linking strategies April 2008

A more efficient,
cost-effective IT
senices environment can imprc
your return on investm
and help you fund new
services to support
business goals

This high-
performance
template enables
descriptive
anchor text in
the content
space.
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Presenter
Presentation Notes
Unlike external links, you control how you use internal links.

Effective internal linking affects not only ranking but also page navigation, usability, and customer satisfaction.

The goal of internal links is to facilitate navigation and usability for spiders and visitors.  






Outbound (links to other pages on your
domain)

= Use text links

= Avoid pop-ups, drop-downs or anything
created by JavaScript in links as these are
not typically indexed

= Use descriptive anchor text for the links
that includes your keywords

= Vary anchor text targeting long talil
keyword phrases

Inbound (links from other pages on your
domain)

» Ensure links progress through the
hierarchy of your site

= Avoid using tracking codes in URLs where
possible

» Use consistent URLSs throughout your area
of the site

= Work with other areas of your company to
cross-link relevant content.

36
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These are links to pages outside of your domain.
= Creating outbound external links increases page rank and increases your own authority

= Other sites will want to link to you if you provide quality links to useful content

» Trusted authorities have these properties:
Unique content
Inbound links from other authority sites
Outbound links to authority sites
A long history of authority

* When looking for outbound links, choose sites that are credible and relevant

37 © 2011 IBM Corporation
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These are links from pages outside of your domain

Look at existing relationships and activities such as business partners, events, content
aggregators and client case studies for opportunities to develop inbound links

Look for high ranking sites that are a good fit with your content (do a search using your
keywords). Are there resource directories you can add your site to, or request to be
added to? Are there directories or sites you can submit your site to like Yahoo and
DMOZ?

Research your competitors inbound links (in Google, search
link:wwwyourcompetitorsURL.com to see the list of sites that link to you're your
competitor's URL). Look at each site to see how they link to your competitor and if you
should and can acquire the same link.

Check your own site’s inbound links as well. Are they using the correct URL (vanity
versus target)? Are they using your keyword as the anchor text for the link? Do you
only have inbound links from ibm.com (internal)? Are they coming from sites in your
own country (which are the ones Google values)?

© 2011 IBM Corporation



= Active and thoughtful participation in social media presents the best opportunity for link
building

» Direct requests for links are time consuming and can be considered unethical in certain
situations. But building your reputation online, providing value to your community and
sharing useful content can result in others sharing your content without being asked.

» Google and Bing have both confirmed that they do look at links shared through Twitter and
Facebook as one factor in determining ranking. While links shared via social media do not
count as inbound links, a piece of content that has many shares in social media is likely to
be ranked higher than an equivalent piece of content with no shares.

» Social media participation is not a short-term effort. But investing time, offering value and
providing quality content to your community has a great potential to have a secondary effect
on the ranking of your pages.
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= Building quality external links takes time

= Attempts at inappropriate link building can harm the brand and negatively impact you with
search engines. You do not want to be perceived as a spammer by customers, prospects or
the search engines.

= For example: DO participate in forums and offer value, but do not begin submitting posts and
link dropping in forums where you are not a member. DO provide help and information to
your community, but do not put your URL in your signature and drop it at every possible
opportunity so that it will be perceived as advertising. DO choose a few high quality
directories to which you can submit your site, but do not submit your site to several dozen
directories without regard to content.

40 © 2011 IBM Corporation



= |f search engine’s can not crawl your site, it will not be indexed. If your pages are not
indexed, they will not be found.

= A site that relies on JavaScript or Flash to render content will not be read by search engines.

= Search engines can not submit forms to read content. Make sure not to hide critical content
behind a form.

= |f the robots meta tag says noindex, your page will not be indexed.
= If a directory is disallowed in robot.txt, the directory will not be crawled.

= If the page is an orphan page (not linked to anywhere in the infrastructure) it will not be
indexed.

= Google looks at your URL for information. If it sees things like “sessionID” or “ID=" it may
think that your page is part of a user session which may contain personal information (like a
shopping cart) and not index it.

» URLs with 2 or fewer parameters are preferred.

» The speed with your page loads is also a factor for ranking. You can check yours with
http://pagespeed.googlelabs.com/
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= Our mutual customers are best served through content experiences that are search
optimized.

» Take the following specific steps to ensure your relationship with IBM is being represented
online in its fullest capacity:

— Link to relevant IBM pages. Include links to IBM components of your offerings, links to
pages where your offering(s) and relationship with IBM are discussed and to other
content that is relevant to your customers and prospects.

— Contact ibm.com page owners to discuss relevant cross-linking opportunities. View the
source of a page to determine the correct IBM contact.

— The EDGE Widget pulls content from ibm.com into site based on tags and keywords.
Visit for more information about adding this widget to
your pages.

42 © 2011 IBM Corporation


http://www-146.ibm.com/gallery/

Social Media, Search and IBM

Connect via key social media properties to ensure

timely sharing of content

» [nfoboom - an online community experience for
bloggers and expertise exchange, designed to bring
together leaders of businesses, technology and IBM

experts to connect around issues that matter to midsize

businesses.
— http://www.theinfoboom.com/
— @infoboom facebook.com/infoboom
» Three (3) midmarket-oriented social media
conversations that Business Partners may wish to
follow and engage

— Facebook group: midmarketIBM — content &
discussions to help midsize companies drive
greater business advantage. Will be live by July
2011.

— Twitter handle: midmarketIBM — conversations /
news to help midsize companies drive greater
business advantage. Will be live by July 2011.

— http://www.youtube.com/midmarketIBM - videos
showing how IBM Business Partners and IBM
solutions help midsize companies.
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X~
@ ﬁl’lfo Start sharing your LnnghTs‘cxm

‘The Community for Midsize Business
Brou mwvwny\BM

st by
IBM infoboom

Validate, network, and share

with a community of respected midsize business leaders and
experts just like you.

Jeff Kaplan on CIOs'
Love Affcrir With the

Cloud
added May 31, 2011
in Virtualization/Cloud Comp

Post a question to the community.

or Answer ¢ gquestion
)
Yuu Tube [ Search | | Browse | Movies | Upload Create Account | Sign
ir
Al Uploads Favorites m =
Date Added | Most Viewed | Top Rated
| -
Sun World Improves
j Business Growth with
\C LJ( , nitls NEUSY | 1551 views - 8 months ago
U \J\)“’) Midsize Companies
Fuel Growth on a
1,371 views - 1 year ago

l:wi.l.:ter;' .

Infoboom
@infoboom waddwida

O Folow A~

Sun World Improves Bus|
Our Business Partners
From: Mi &l

Tweets

L=

Find us az

infoboom
@ S0 headers and =cio how ane you using =data?
riphiomenes challenges - Ask an @
foboam com
Linked

infoboom
'\‘l_hJ BM Thought Leaders, Business Partners and other at
Woboom com T - got questians?

facebook
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http://www.theinfoboom.com/
http://www.youtube.com/midmarketIBM
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Tool URLs

» Google AdWords Keyword Tool
https://adwords.google.com/select/KeywordToolExternal

» Google Insights hitp://www.google.com/insights/search/#

» Google Trends http://trends.google.com/trends
» Promedia Suggester hitp://www.promediacorp.com/suggester/index.php/ (English

only)
= Aaron Wall's Advanced Keyword Research Tool http://www.seobook.com/

© 2011 IBM Corporation
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